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I NTRODUCE ION

Sea Grant '70s was begun in September 1970 as an 8-page monthly

newsIetter to disseminate information about publications and activities

within the institutions supported by the National Sea Grant Program.

Support for Ltolumes 1 and 2  September 1970-August 1972! was provided by

a grant to Texas ASM University from the Office of Information Services,

National Science Foundation. Subsequent support has come from the

National Oceanic and Atmospheric Administration  NOAA!, Department

of Commerce, now the home of the National Sea Grant Program.

Publication was enlarged to 12 pages in January 1975, and in

I'iarch of the same year, a magazine format was adopted. Circulation

has grown from 3,000 the first year to approximately I3,000.

Subscriptions are available without charge upon reouest, and the magazine

is distributed throughout the United States and in foreign countries.

An Index to articles and new publications is issued annuallv and

distributed in the August or September issue.

Four sections make up the magazine: feature articles, "Sea

Grant Reports On...", "Calendar", and "New Publications." The

"Nevi Publications" section usually occupies haIf the space in each

issue, with the remainder of space filled with feature articles,

"Sea Grant Reports On...", and the "Calendar."

Feature articles, with accompanying photographs or other

illustrations are submitted by the editors from the various Sea Grant

institutions and concern a particular Sea Grant-supported project at

that institution. Two or three feature articles are used in each

issue, depending on length, which varies between two and three pages in

the magazine. "Sea Grant Reports On..." and the "Calendar" usually

occupy one page in Sea Grant '70s.



"Sea Grant Reports On..." is a collection of brief news items

about Sea Grant-supported activities at the various Sea Gran.

institutions and the "Calendar" lists upcoming meetings, conferences,

seminars or workshops supported by Sea Grant.



PURPOSE OF THE STUDY

This study was initiated to develop a profile of the

readership and understanding of subscriber attitudes and perceptions

toward Sea Grant '70s as an information source for topics and events

associated with the Nationa I Sea Grant Program. The information obtained

from this investigation should permit the publication's staff to hetter

determine the extent to which the magazine is fulfilling its intent and,

if needed, to modify publication po1icies to more fully accomplish its

purposes.

t1ET HODOLOG Y

Data for the study were obtained from sel f-administered question-

naires mailed to a random sample of Sea Grant '70s subscribers. A copy

of the questionnaire is included in the Appendix.

Prior to mailing the questionnai re, a pilot study was carried out

among a subsample of subscribers to evaluate the effectiveness of the

questionnaire design. After modifications in its format, the question-

naire was sent to subscribers in the sample.

Total subscribers to Sea Grant '70s included 13,124 people. Addresses

of foreign subscribers were removed from the subscriber list prior to

sample se1ection. A tota1 of 1,300 subscribers were se1ected on a

 systematic! random basis to be included in the sample. Respondents

returned the questionnaires to the Department of Marketing, Texas A8M

where they were edited, coded, and processed for tabu1ation through the

facilities of the Texas A5N Data Processing Center. One and two-way

frequency distribution tables were used in analyzing the data.

Of the 1,300 questionnaires mailed to the samp1e of the publication's

subscribers, 670 were returned for a response rate of 51.S percent. Of

the total number returned, 624 �8/! were analyzed in the study. Of the

46 respondents who returned unusable questionnaires, 6 refused to complete



the questionnaire, 17 could not be reached, 6 said they did not receive

the magazine, 2 returned the questionnaire incomplete, and 15 returned

their questionnaires after data analysis had been initiated.

FORMAT OF REPORT

The findings are presented in the following format and order. The

report presents major findings of aggregate data and, where meaningful,

the specific attitudinal attribute under question is cross tabulated by

the respondents' type of organization and occupation. All data are ex-

pressed in terms of frequency distributions or percentages of total res-

pondents. Not all respondents answered every question in the questionnaire.

Consequently, total responses will vary for each question analyzed. The

presentation of the results of the analysis begins with a profile of the

Sea Grant '70s readership in terms of its geographical distribution,

type of organizational employer, and occupation. This section is followed

by an assessment of subscribers' attitudes and perceptions reqarding the

publication in general. The report then turns to a ctoser look at sub-

scribers' attitudes concerning the four regular sections of Sea Grant '70s--

the feature articles, "New Sea Grant Publications", "Sea Grant Reports On"...,

and "Calendar."

The final part of this report examines the attitudes and perceptions

of those respondents who indicated that they did not want to continue re-

ceivingg the publication.



SUI'1>1ARY OF FINDINGS

Of the respondents in the sample, 54 percent reside in the 7

states including California, Texas, >1assachusetts, Florida, New York,

Rhode Island, and Oregon. The remaining 46 percent are distributed among

30 other states and washington, D.C. Thirty-six percent of the respondents

are employed in education, 22 percent work in business organizations, and

23 percent reported government employment. Manaqers, educators, and re-

searchers comprise 59 percent of the sample.

Of the respondents who receive the publication, 68 percent read all 12

issues year'Iy. An average of four other people read each issue received

by a single subscriber. Government employees tend to share their copies

with more people than do respondents in other types or organizations.

Fifty-eight percent of the respondents reported that they ouite often

find otherwise unavailable information in Sea Grant '70s. On the average,

respondents find the publication "very" informative, attractive, useful,

timely, and readable.

Respondents tend to read the "feature articles" section most often,

followed closely by the "new Sea Grant Publications" section, then the

"Sea Grant Reports On..." and "Calendar" sections, respectively.

Thirty-nine percent of the respondents read at least one feature

articl e in every issue. Further, 81 percent feel that the readability

of the feature articles i s "just ri qht" . Also, 87 percent find the present

length of feature articles adequate. The information in the feature

articles is useful to 78 percent of the respondent subscribers.

The "New Sea Grant Publications" section is read in every issue by

52 percent of the respondents, Researchers, consultants, and educators

tend to read the "New Sea Grant Publications" section more often than the

average respondent. Twenty-two pe~cent of the respondents desire more



entries with less information per entry in the "I'lew Sea Grant Publications"

section. Fifty-four percent of the respondents reported having ordered

publications that were abstracted in the "New Sea Grant Publications"

section in the past year. Of the respondents who have ordered new publi-

cations in the past year, 39 percent are employed in education, 27 percent

in government jobs, and Ig percent in business organizations.

The "Sea Grant Reports On..." section is read in every issue by 23

percent of the respondents. Only three percent never read the section.

There were 64 percent who felt the section was often or occasionalIy

useful. Editors, librarians, and educators find the section more useful

than the average respondent.

The "Calendar" section is read in at least three-fourths of the

',ssues by 27 percent of the respondent subscribers and is considered

often or occasionally useful by 22 percent of the readership.

Only 6 percent of the respondents who participated in the survey do

not want to continue receiving the publication. Of these respondents, 41

percent are employed in business organizations, with an additional 42

percent working in education �1K! and government positions �5%!. These

respondents tend to prefer the "feature articles" section more than the

respondents who do want to continue receiving the publication.



I'1AJQR F Il'4D INGS

A Profile Of Sea Grant '70s Readership

From the information provided in the Sea Grant '70s survey, it is

possible to examine in detail several key characteristics of the typical

Sea Grant '70s subscriber.

National Distribution of Re~adersni

The survey indicated that subscribers reside in 74 percent or 37

of the states and Washington, D.C. As is noted in Table 1, 54 percent

of the 609 respondents live in the seven states of California �1/!,

Texas �0o/!, tiassachusetts  Bll!, Florida  '3/!, New York �~!, Rhode

Island �!!, and Oregon �r!!. The remaining 46 percent are distributed

among 30 states and Washington, D.C. Although the study samole did not

include respondents from 13 states, this does not necessarily indicate an

absence of subscribers in these states. However, based on the design of

the sample employed, their incidence is estimated to be quite low.

Subscribers' Or anizational Employers

The largest group of respondents �6;! reported that they were

employed in educational institutions  private � 8;.' and public--28K!. Of

the 609 respondents, 133 or 22 percent indicated that they worked in

business organizations while an additional 23 percent reported federal,

state, or local government employment.  See Table 2!.

Subscribers' Qccu ational Positions

Subscribers tend to hold positions in top or middle management �9%!,

education �5!!, or research �5'!!. However, the distribution of occupa-

tional positions reported by the respondents appears to be quite varied.

 See Table 3!.



TABLE 1

DISTRIBUTION OF RESPONDENTS BY STATE

 n=556!

STATE STATE

74

63 10

48

47

29

28

2'

15

15

Ohio

Tennessee

Vermont

Minnesota

Kentucky

Missouri

Nebraska

South Dakota

12

12

California

Texas

Massachusetts

Florida

New York

Rhode Island

Oregon

Virginia

New Jersey

Louisiana

Maryland

Washington, D.C.

Connecticut

Illinois

Mississippi

Pennsylvania

Delaware

New Hampshire

South Carolina

NUMBER OF
RESPONDENTS PERCENT

Wisconsin

Georgia

Al aska

Hawaii

Maine

Michigan

Indiana

Colorado

Oklahoma

Alabama

Arkansas

NUMBER OF
RESPONDENTS PERCENT



TYPE OF
ORGANI ZAT ION PERCENT  'X!

133 22

58 10

58 10

13 2

46

177

24

Other 87 14

609Total 100

Business

Federal Government

State Government

Local Government

Private Education

Public Education

Charitable

Private Research

TABLE 2

DISTRIBUTION OF RESPONDENTS BY

TYPE OF ORGANIZATION

 <=609!

NUMBER OF RESPONDENTS
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  N = 6O9 !

OCCUPAT IONAL

POSITION PERCENT  I!

94

92 15

91

84 14

33

33

30

Other 113 19

Total 609 100

Researcher

Educa tor

Top Management

Middle Management,

Consultant

Engineer

Extension Agent

Public Administrator

Editor

Librari an

TABLE 3

DISTRIBUTION OF RESPONDENTS BY

OCCUPATIONAL POS ITIONS

NUMBER OF RESPONDENTS



Frequency That The Issues Are Read

One important objective in the Sea Grant '70s survey was to determine

how frequently the publication is read. Two items of interest were:

�! number of issues read annually and �! number of readers

per issue.

Number of Issues Read Annually--Respondents were asked:

"Sea Grant '70s is issued monthly. Approximately how many issues do you

read per year?"

It was found that:  Tables 4-6!

~ Irrespective of occupation, 68 percent of the respondents read every issue.

86 percent read at least nine of the twelve issues.

.On the average each subscriber reads ten of the twelve issues,

Readership is high among all reported organizational affliations.

In reference to specific occupations:

.Engineers �3%!, researchers �7%!, and consultants �9%! rank highest

in terms of readership of all issues,

~ Top managers �5%! and librarians �6%! rank below average in readership

of all issues.

Number of Additional Readers--Respondents were asked:

"Usually how many other people read the copy that you receive?"

It was found that:  Tables 7-9!

-Twenty-seven percent of' the respondents are not aware of others reading

their copy of Sea Grant '70s. However, an average of four other people read

each copy received by the average subscriber. Thus, an estimated 52,000

 plus! people read each monthly issue.

Subscribers who are employed in federal, state, or local government tend

to share their copy more frequently than do other subscribers.

In reference to specific occupations, librarians �8%!, public administrators

�0%!, top managers �3%!, and engineers �3%! tend to share their copy

more frequently with three or more readers,
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TABLE 4

NUMBER OF RESPONDENTS

1001 425

75/

50'to

25% 20

None

Total 622 l00

PERCENT OF
ISSUES READ

NUMBER OF ISSUES RESPONDENTS READ ANNUALLY

 N=622!

PERCENT  X!



TABLE 5

NUMBER QF ISSUES READ ANNUALLY

BY

TYPE OF ORGANIZATION

 N= 607!

NUMBER OF ISSUES READ ANNUALLY

75/ 25/50/All None Total

26
20

86
64 100.0

49

74 100. 0

8

14 100. 0

9
75

3
25

100.0

10

22
29

62
100.0

10
6

28

16

126

70
Number of Resp.
Percent 100.0

1

20
4

80 100. 0

4
17

16
66

3
13

Number of Resp.
Percent 100.00

17
20

60
69

100.00

TYPE OF ORGANIZATION

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
~om er of Resp.

Percent

LOCAl GOV.
Number of Resp.
Percent

PRIVATE =DUCATION
Number of Resp.
Percent

PUBLIC EDUCATION

CHARiTABI E
Number of Resp.
Percent

PRIVATE RESEARCH

OTHER

Number of Resp.
Percent

38
65

11
18

10
6
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BY

75% 25%All 50% None Tota1

26
79

4

12

72

77

16
17

66
72

2
22

5
56

2

22
0

0 100.0

24
73

7

21 l00.0

2
14 1OO.O

8
58

2
14

26
29

49

55
ll

12 l 00. 0

0
0

16
19

8
10

56
66 100.0

1 710

66

3

20 100.0

100.0

19
63

5
17

3
10

79
70

18

16
20

2 100.0

TYPE OF POSITION

CONSULTANT
Number of Resp.
Percent  %!

RESEARCHER
Number of Resp.
Percent  �!

EDUCATOR

Number of Resp.
Percent  %!

LIBRARIAN

Number of Resp.
Percent  %!

ENGINEER
Number of Resp.
Percent  %!

EDITOR

Number of Resp.
Percent  %!

TOP MANAGER
Number of' Resp.
Percent  %!

MIDDl E MANAGER
Number of Resp.
Percent  %!

PUBLIC ADMINISTRATOR
Number of Resp.
Percent  ; !

EXTENSION AGENT  SPEC!
Number of Resp.
Percent  %!

OTHER
Number of Resp.
Percent  %!

TABLE 6

NUMBER OF ISSUES READ ANNUALLY

TYPE OF POSITION

  N = 607 !

NUMBER OF ISSUES READ ANNUALLY



15TABL E

 N=608!

NUMBER OF

READERS
PERCENT  X!NUMBER OF RESPONDENTS

147

128

1275

36

23

18

27l60None

l00608Total

One Reader

Two Readers

Three Readers

Four Readers

Five Readers

Six Readers

Seven Readers

More Than Seven

NUMBER OF READERS PER ISSUE RECEIVED BY RESPONDENT
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TABLE 8

NUMBER OF READERS PER COPY

BY

TYPE OF ORGANIZATION

 N=593!

NUMBER OF READERS PER COPY

Tot@�'I

39 26 17 3
29 20 13 2

14 12 7 4 6 3 1 7
21 19 1] 6 9 5 2 11

10 9 7 13 6 2 1
17 16 12 23 10 3 2

100.4

0 0 0

0 0 0

3 3 3 1

28 27 27 9

PRIVATE EDUCATION
6 3 2 2 1 1

14 11 7 5 5 2 2

PUBLIC EDUCATION
52 44 18 7 2 2 3

30 26 11 4 1 1 2

0 0 0 0 0

0 0 0 0 0

PRIVATE RESEARCH
4 5 5 0

17 21 21 0

16 19 13 6 4 0 0

19 23 16 7 5 0 0

TYPE OF ORGANIZATION

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
NNom Ner of Resp.
Percent

LOCAL GOV.
Number of Resp.
Percent

Number of Resp.
Percent

Number of Resp.
Percent

CHARITABLE

Number of Resp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp,
Percent

1 3

20 60

2 4 0
2 4 0

1 0 1
4 0 4

40

100. 0

10 6 100 0
8

100.0

23

100. 0

39

100.0

1

100, 0

7

100.CO

24

100.00
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TYPE OF POSITION
 N=593!

TYPE OF POSITION

Total

0 1 0 0
0 8 0 0

8 3 1 1
9 3 1 1

4
30 100.0

! I
100. 0

23
27

17
20

5 2 1

6 2 1

0 0 0
0 0 0

100.0

3
20

2

13
Number of Resp.
Percent  %!

EXTENSION AGENT  SPEC!
100.0

7
24

0 0 0 0
0 0 0 0

2 0 2
1 2 0 2

Number of Resp.
Percent  %!

OTHER
Number of Resp.
Percent  %!

100.0

23
29 100.0

CONSULTANT
Number of Resp.
Percent  %!

RESEARCHER
Number of Resp.
Percent  %!

EDUCATOR
Number of Resp.
Percent  %!

LIBRARIAN

Number of Resp ~
Percent  %!

ENGINEER
Number of Resp.
Percent  %!

EDITOR
Number of Resp.
Percent  %!

TOP hlANAGER
Number of Resp.
Percent  %!

MIDDLE hQNAGER
Number of Resp.
Percent  %!

PUBLIC ADhfl NI STRATOUS

TABLE 9

NUMBER OF READERS PER COPY

NUMBER OF READERS PER COPY

I 2 3 4 5 6 7 More None

2 4 1 1
15 31 8 8

12 23 14 3
I4 26 16 3

29 17 6 4
35 20 7 5

3 3 3 1
20 20 20 7

13 5 3
46 17 10 3

28 22 13 9
26 20 12 8
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Attitudes Toward The General Content Of Sea Grant '70s

A second objective in the Sea Grant '70s readership study was to examine

subscriber attitudes concerning the general content of the magazine.

The Role of Sea Grant '70s as a Source for New Information

Respondents were asked:

"How frequently do you find information in Sea Grant '70s that is not

readily available in other sources?"

It was found that:  TabIes 10-12!

55 percent of the respondents reported that they "quite often" find

information in Sea Grant '70s that is not readily available in other

sources.

38 percent report that they "sometimes" find typically unavailable

information in Sea Grant '70s,

'Thus, 93 percent of the subscribers sampled find information in Sea

Grant '70s that is not readily available in other sources,

-Only 7 percent feel that they "seldom" or "never" find information in

Sea Grant '70s that is not readily available in other sources,

.Although respondents in all types of organizations find Sea Grant '70s

a good source of otherwise unavailable information, respondents in local

governments  83%! and busi ness organizations �3ll! tend to find the

publication very applicable for this purpose.

.Respondents in a11 types of occupations reported Sea Grant '70s to be

a viable source of otherwise unavailable information'

Subscribers' Perce tions of the Publication's General Content

Five additionaI questions were asked of respondents to determine their general

attitudes toward the publication's content.

These questions were concerned with:

�! informative content, �! attractiveness, �! usefulness, �! timeliness, and

�! readability.



19TABLE 10

 N=6O5!

PERCENT  X!NUMBER OF RESPONDENTS

55336

38227

Total 100605

FREQUENCY OF FINDING
UNAVAILABLE INFORMATION

Quite Often

Sometimes

Seldom

Never

FREQUENCY OF FINDING UNAVAILABLE INFORMATION

IN SEA GRANT '70s
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TABLE ll

FREQUENCY OF FINDING UNAVAILABLE INFORMATION

BY

TYPE OF ORGANIZATION

 N= 591!

TYPE OF ORGANIZATION FREQUENCY OF FINDING UNAVAILABLE INFORMATION

Seldom Never

PRIVATE EDUCATION

PUBLIC EDUCA '1ON

PRIVATE RESEARCH

BUS INESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
NNum >e r o f Re s p.
Percent

LOCAL GOV.
Number of Resp,
Percent

NNumNer of Resp
Percent

Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

Number of Resp.
Percent

OTHER

Number of Resp.
Percent

Quite
Often

79

63

30

45

32
55

10

83

27
60

86

50

2

40

9
38

80
61

Some
Times

36

28

34

51

22

38

2
17

18
40

74

43

3

60

13
54

ZZ

27

11

6

9

11
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TABLE 12

FREQUENCY OF FINDING UNAVAILABLE INFORMATION

BY

TYPE OF POSITION

 N=591 !

TYPE OF POSITION

Total

15
47

13
41 100.0

37

40
55

57 100.0

52

57

36

40 100.0

4

44

5

56 100.0

12

39
18

58 100.0

2

18
8
73 100. 0

49

54
30

34 100. 0

50

60
30

36 100. 0

6
40

8
53

Number of Resp.
Percent  ;!!

EXTENSION AGENT  SPEC!
100.0

t
t

100.O8 2819
65

Number ot Resp.
Percent  /!

OTHER

Number of Resp.
Percent  X!

12

11

65

59

30

28 100.0

CONSULTANT

Number of Resp,
Percent  /!

RESEARCHER
Number of Resp.
Percent  :".!

EDUCATOR
Number of Resp.
Percent  ;~!

LIBRARIAN
Number of Resp.
Percent  ;;!

ENGINEFR
Number of Resp.
Percent  il!

EDITOR
Number of Resp.
Percent  X!

TOP MANAGER

Number of Resp.
Percent  ll!

MIDDLE MANAGER

Number of Resp.
Percent  l',!

PUBLIC ADMINISTRATOR

FREQUENCY OF FINDING UNAVAILABLE INFORMATION

Quite often Sometimes Seldom Never
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Informative Content  Tabl es 13-15!

.75 percent of the respondents find the publication either "very" or

"extremely" informative.

~ In general, subscribers find the publication "very" informative.

Only 2 percent feel that Sea Grant '70s is a re'Iatively uninformative

publication.

'Respondents in all types of organizations and specific occupational

positions reported Sea Grant '70s to be a "very" informative publication.

Attractiveness  Tables 16-18!

57 percent of the respondents find the publication either "very" or

"extremely" attractive.

Typically subscribers find the publication "very" attractive,

Only 3 percent feel that Sea Grant '70s is a relatively unattractive

publication.

Respondents in all types of organizations reported Sea Grant '70s to be

a "very" attractive publication,

In reference to specific occupations, librarians, editors, and public

administrators find the publication more attractive than do respondents

in other reported occupational positions,

Engineers and managers find the publication less attractive than do res-

pondents in other reported occupational positions,

Usefulness  Tables 19-21!

55 percent of the respondents find the publication either "very" or

"extremely" useful.

'The tvpicaI subscriber finds the publication "very" useful,

~ Only 5 percent feel that Sea Grant '70s is a relatively useless publication.

Although respondents in all types of organizations have similar  ;iosi tive!

perceptions concerning the publication's usefulness, respondents who work

for charitable organizations tend to find the publication more useful than

do respondents in other reported types of organizations,
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~ In reference to specific occupations, librarians and consultants tend to

find the publication more useful than do respondents in other reported

occupations.

~ Although all respondents find the publication generally useful, editors,

public administrators, and engineers find the publication less useful

than do respondents in other reported occupations.

Timeliness  Tables 22-24!

'68 percent of the respondents find the publication either "very" or

"extremely" timely.

~ Generally subscribers find the publication "very" timely.

.Only 3 percent feel the information is realtively out-of-date.

~ Respondents employed in government organizations and private research

insti tutions tend to find the publication more timely than do respondents

in other reported types of organizations.

'Although they find the publication timely, in general, respondents in

business and charitable organizations find the publication less timely

than do respondents in other reported types of organizations.

~ In reference to specific occupations, librarians, researchers, and

educators tend to find the publication more t~mely than do respondents in

other reported occupational positions. Editors, managers  top and middle!,

and extension agents find the publication to be less timely than do

respondents in other reported occupational positions.

Readability  Tables 25-27!

F 85 percent of the respondents find the publication either "very" or

"extremelv" readable.

~ In general subscri bers find the publication "very" easy to read.

~ Only 2 percent feel that Sea Grant '70s is relatively hard to read.

~ Respondents in all types of organi ational occupations tend to have

similar perceptions concerning the publication's readability.



TABLE 13

 N=601!

I NFO RMAT I V E
CONTENT

PERCENT  'X!

46

408 67

126 21

10

100Total 601

Extremely Informati ve

Very Informative

Slightly Informative

Nei ther

Slightly Uninformative

Very Uninformative

Extremely Uninformative

INFORMATIVE CONTENT OF SEA GRANT '70s

NUMBER OF RESPONDENTS



TABLE 14

INFORMATIVE CONTENT OF SEA GRANT '70s

BY

TYPE OF ORGANIZATION

  N = 591 !

TYPE OF ORGANIKATION

Total

9 81 29 4
7 64 23 3

3 46 18 1

5 66 27 2 100.0

5 43 7 1
9 76 13 2 10O. 0

100. 0

PRIVATE EDUCATION

Percent 100.0

PUBLIC EDUCATION
10 112 43 2 1

6 65 25 1 1 100. 0

3 2 0 0
60 40 0 0 100. 0

PRIVATE RESEARCH
2 17

8 71 100.00

100. 0'3

BUSINESS
Number of Resp,
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
NNumNer of Resp.
Percent

LOCAL GOV.

Number of Resp.
Percent

Number of Resp.
Percent

CHARITABLE

Number of Rs.sp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp,
Percent

2
17

9

ll

9

75

34

78

59

7l

I NFORMATI VE CONTENT

1 0

8 0

5 0 0

11 0 0

5 0 0

2l 0 0

11 2 0

13 2 0
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TYPE OF POSITION

  N = 587 !

TYPE OF POSITION

100. 0

100. 0

100. 0

3

21 100.0

4
'l4

Number of Resp.
Percent �!

OTHER
Number of Resp.
Percent  ;!!

100 ' 0

13
12 100.0

EDITOR

Number of Resp.
Percent  i!

TOP MANAGER
Number af Resp.
Percent  l!!

MIDDLE MANAGER
Number of Resp.
Percent  ll!

PUBLIC ADMINISTRATOR
Number of Resp.
Percent  l.'!

EXTENSION AGENT  SPEC!

TABLE 15

INFORMATIVE CONTENT OF SEA GRANT '70s

INFORMATIVE CONTENT

8 2 0 0
73 18 0 0

63 18 2 2
72 21 2 2

57 16 2 0
72 21 3 0

8 3 0 0
58 21 0 0

18 5 0 1
63 I7 0 3

68 24 3 0
62 22 2 0



27TABLE 16

 N=601 !

ATTRACT IVENESS PERCENT  'X!

49

292 49

179 30

59 10

Total 601 100

Extremely Attractive

Very Attractive

Slightly Attractive

Nei ther

Sl i ghtl y Unattractive

Very Unattractive

Extremely Unattractive

ATTRACTIVENESS OF SEA GRANT '70s

NUI%ER OF RESPONDENTS
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BY

ATTRACT I VE NESS

100.0

3 36 21
5 54 32

6 0
9 0 100.0

100.0

2

17

4 5

33 42
0

8 0 100.0

2 1
4 2

26
59

14

31
Number of Resp.
Percent 100.0

PUBLIC EDUCATION
15

9
Number of Resp.
Percent 100.0

100.0

PRIVATE RESEARCH
5 4 0

21 17 0
13
54

Number of Resp.
Percent 100.00

26

31

9 4

11 5
36
44 100.00

TYPE OF ORGANIZATION

BUS INESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
~um er of Resp.

Percent

LOCAL GOV.
Number of Resp.
Percent

PRIVATE EDUCATION

CHARITABLE
Number of Resp.
Percent

OTHER
Itumber of Resp.
Percent

TABLE 17

ATTRACTIVENESS OF SEA GRANT '70s

TYPE OF ORGANIZATION

 N= 588!

13 52 45 ll 4

10 41 35 9 3

3 35 12 7 0
5 62 21 12 0

85 45 17 4

51 27 10 2

0 4 1 0
0 80 20 0
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TABLE 18

BY

ATTRACTIVENESS

100.0

IOO.O

I

100.0

I

100. 0

28 8 2
34 10 2

3 l 0
21 7 0

6 38

7 47

0 10
0 72

100. 0

100.0
I
I
I

I00.0

100.0
I

TYPE QF POSITION

CONSULTANT

Number of Resp.
Percent  /!

RESEARCHER
Number of Resp.
Percent  i.!

EDUCATOR
Number of Resp.
Percent  X!

LIBPARIAI<
Number of Resp.
Percent   X!

ENGINEER

Number of Resp.
Percent  Ã!

EDITOR

Number of Resp.
Percent  L!

TOP h1ANAGER

Number of Resp.
Percent  'rl!

hIIDDLE I'1ANAGER
Number of Resp.
Percent  ";.'!

PUBL I C ADI1I NISTRATOR
Number of Resp.
Percent  ',!!

EXTENSIOI< AGENT  SPEC!
Number of Resp.
Percent  .'l!

OTHER
Number of Resp.
Percent  l'!

ATTRACTIVENESS OF SEA GRANT '70s

TYPE OF POSITION

 N=588!

1 6 1 1 0
67 11 1 1 0

0 14 15 2 1
0 42 46 6 3

0 8 1 1
0 73 9 9 9

12 34 30 8 1
14 39 34 9 1

2 17 5 4 0
7 59 17 14 0

3 48 34 15 6
3 43 33 14 6



30 TABLE 19

  N = 605 !

PERCENT  'X!USEFULNESS

63 10

268 45

36220

26

Total 605 100

Extremely Useful

Uery Useful

Slightly Useful

Neither

Slightly Useless

Uery Useless

Extremely Useless

USEFULNESS OF SEA GRANT '70s

NUMBER OF RESPONDENTS
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TAB[ E 20

USEFULNESS OF SEA GRANT '70s

BY

TYPE OF ORGANIZATION

 N= 598

USEFULNESS

Tota1

100, 0

100. 0

100,0

2 4 6
17 33 50 100.0

l00,0

20 79 57
12 46 33 10O.O

0 4

0 80 20 100.0

4 8 11
17 33 46 100.00

10 38 29
12 45 34 100. 00

TYPE OF ORGANIZATION

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
~um er of Resp.

Percent

LOCAL GOV.
Number of Resp.
Percent

PRIVATE EDUCATION
Number of Resp.
Percent

PUBLIC EDUCATION
NNum Her of Resp
Percent

CHARITABLE

Number of Resp.
Percent

PRIVATE RESEARCH
Number of Resp.
Percent

OTHER
Number of Resp.
Percent

10 52
8 41

30
45

9 26

16 45

1 22

2 50

M r

~ ~
r

46

36

27
42

20

35

18

40

12 3
9 2

3 0

0

1

2 2

0 0

0 0

1 2

2 4

5 5

3 3

0 0

0 0

0 1

0 4

4 2
5 2
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BY

USEFULNESS

100.0

100. 0

100,0

100.0

100.0

100.0

TYPE OF POSITION

CONSULTANT

Number of Resp'
Perce~t.  i!

RESEARCHER
Number of Resp.
Percent  l.'!

EDUCATOR
Number of Resp.
Percent  l,'!

L I BRAR I AN

Number af Resp.
Percent  i:.!

ENGINEER

Number of Resp.
Percerlt   i-!

EDITOR
Number of Resp.
Percent   !

TOP MANAGER
Number of Resp
Percent  l!!

MI D DL E MANAGER
Number of Resp.
Percent  ;.'!

PUBL I C ADh1I N ISTRATOR
Number of Resp.
Percent  ;;!

EXTENSION AGENT  SI EC!
Number of Resp.
Percent  ".'l!

OTHER

Number of Resp.
Percent  ," !

'TABLE 21

USEFULNESS OF SEA GRANT '70s

TYPE OF POSITION

  N = 591 !

1 4 7 0 0
8 33 59 0 0

6 38 33 6 1
7 43 38 7 1

5 38 30 2 5
6 47 37 2 6

5 6 1
7 36 43 7 7

3 11 12 1 0
10 38 42 3 0

16 39 40 7 3
15 36 36 6 3



33TABLE 22

  N = 6O4 !

PERCENT  X!

1588

53324

22132

41

100Total 604

Extremely Timely

Yery Timely

Slightly Timely

Slightly Untimely

Yery Unitmely

Extremely Untimely

TIhiELINESS OF SEA GRANT '70s

NUMBER OF RESPONDENTS
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TABLE 23

TIMELINESS OF SEA GRANT ' 70s

BY

TYPE OF ORGANIZATION

  N = 591 !

T IMEL I NESS

11 60 40 9 3
9 48 32 7 2 100. 0

9 33 18 6 0
14 50 27 8 0

9 38 7 3 0

16 67 12 5 0 100.0

6 27 8 0 1
14 62 18 0 2

100.0

30 87 33 16 4

I7 51 19 9 2
100.0

0 1 3 1 0

0 20 60 20 0 100.0

4 15 5 0 0
17 62 21 0 0

100.00

9 51 15 6 0

lt 59 18 7 0
100.00

TYPE OF ORGANIZATION

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
~om er of Resp.

Percent

LOCAL GOV.
Number of Resp.
Percent

PRIVATE EDUCATION
Number of Resp.
Percent

PUBLIC EDUCATION
Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

PRIVATE RESEARCH
Number of Resp.
Percent

OTHER

Number of Resp.
Percent

Ql
E QJ ~

<D
X '~
LU t

5 6

42 50
1 0 0

8 0 0



TABLE 24

BY

TIMELINESS

100. 0

100.0

100.0

100.0
I
I

100. 0

l 00.0

'I 00.0

100.0

100.0

TYPF OF POSITION

CONSULTANT
Number of Resp.
Percent  %!

RESEARCHER
Number of Resp.
Percent  "!

EDUCATOR

Number of Resp.
Percent  %!

LIBRARIAN

Number of Resp.
Percent  %!

ENGINEER
Number of Resp.
Percent  il!

EDITOR

Number of Resp.
Percent  %!

TOP MANAGER

Number of Resp.
Percent  %!

MIDDLE h/ANAGER
Number of Resp.
Percent,  i.!

PUBL I C ADhiI N I STRATOR
Number of Resp.
Percent  %!

EXTENS!ON AGENT  SPEC!
Number of Resp,
Percent  %!

OTHER
Number of Resp.
Percent  %!

TIMELINESS OF SEA GRANT '70s

TYPE OF POSITION

  N = 590 !

24 55 14 4 2

3 5 1 0 0
33 56 I1 0 0

0 23 9 1 0
0 70 27 3 0

1 4 3 3 0
9 37 27 27 0

9 39 27 4 3
11 45 31 5 4

10 40 20 10 1
12 49 24 12 2

2 7 4 1 0
]4 50 29 7 0

7 12 5 3 1
24 41 17 10 3

27 56 27 6 0
16 51 25 6 0



TABLE 25

  N = eOS !

READAB IL ITY PERCENT  X!

168 28

345 57

55

24

Total 606 100

Extremely Readable

Very Readable

Slightly Readable

Neither

Slightly Unreadable

Very Unreadable

Extremely Unreadable

READAB I L I TY OF S EA GRANT ' 70s

NUMBER OF RESPONDENTS
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TABLE 26

READABILITY OF SEA GRANT '70s

BY

TYPE OF ORGANIZATION

 N= 593I

REA DAB IL I TY

Total

36 70 14 5
28 55 11 4 100. 0

4 5 1 0 0

6 8 2 0 0 100.0

l7 36 2 2 0 0 0
29 63 4 4 0 0 0 l00.0

0 1 0 0
0 8 0 0

l 8 2
8 67 17 100.0

1 2 0 1 1
2 4 0 2 2 100.0

54 90 17 7
31 53 10 4Pe~cent 100. 0

0 3 2 0 0 0 0
0 60 40 0 0 0 0 100.0

6 15 3 0
25 63 12 0 100,00

l8 51 9 3
21 60 11 4 100.00

TYPE Of ORGANIZATION

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GQV.
~um er of Resp.

Percent

LOCAL GOV.
Number of Resp.
Percent

PRIVATE EDUCATION

Number of Resp.
Percent

PUBLIC EDUCATION

CHARITABLE

Number of Resp.
Percent

PRIVATE RESEARCH
Number of Resp.
Percent

OTHER
Number of Resp.
Percent

20 36

29 55

9 31

20 70

1 1 0

l 1 0

2 2 0

1 1 O

0 0 0

0 0 0

1 2 1

1 2 1



BY

R EADABI L I TY

QP
QJ r

CP
S- O

X <U
Ld CY

tD

C!
tl5

CV 0>
CY Tote]

] 00.0

100.0

100.0

100.0

]00.0

'f 00.0

] 00.0

100.0

100.0

]00.0

TYPE QF POSITION

CONSULTANT
Number of' Resp.
Percent  %!

RESEARCHER
Number of Resp.
Percent  i.!

EDUCATOR
Number of Resp.
Percent  >!

LIBRARIAN
Number of Resp.
Percent  %!

ENGINEER
Number of Resp.
PercenL  %!

EDITOR
Number of Resp.
Percent  /!

TOP MANAGER
Number of Resp.
Percent  %!

MIDDLE MANAGER
Number of Resp.
Percent  %!

PUBLIC ADMINISTRATOR
Number of Resp.
Percent  ',l!

'EXTENSION AGENT  SPEC!
Number of Resp.
Percent {!!

OTHER
Number of Resp.
Percent  l!!

TABLE 27

READAB.'LITY OF SEA GRANT '70s

TYPE OF POSITION
 N=592!

8 16 5 3 0
24 49 15 9 0

36 51 5 2 0
38 54 5 2 0

30 54 3 2 0
33 60 3 2 0

4 5 0 0 0
44 56 0 0 0

6 19 4 4 0
18 58 12 12 0

1 7 2 ] 0
9 64 18 9 0

20 52 9 4
23 59 10 4 1

]7 47 13 3 2
21 57 ]6 4 2

2 10 0 1 1
14 71 0 7 7

]1 13 3 1 0
3" 45 10 3 0

28 63 10 3 2
26 58 9 3 2
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A Closer Look At Subscribers' Attitudes

Respondents were asked ta answer questions relating to specific sections of Sea

Grant '70s. An analysis of this information allows a better understanding of the

readers' attitudes toward the total publications.

Section Read Most--Respondents were asked:

"Which single part of Sea Grant '70s are you most likely to read'?"

It was found that:  Tables 28-30!

50 percent read the "feature articles" section most .

~ 40 percent read the "flew Sea Grant Publications" sect~on most.

'9 percent read the "Sea Grant Reports On..." section most

1 percent read the "Calendar" section most,

-Respondents in government organizations and educational institutions

 private and public! prefer the "New Sea Grant Publications" section

over the "feature articles" section,

'In reference to specific occupations, consultants, researchers, and

librarians read the "New Sea Grant Publications" more often than the

'feature articles" section.

Section Read Least--Res ondents were asked:

"Which single part of Sea Grant '70s are you least likely to read?'

It was found that:  Tables 31-33!

72 percent read the "Calendar" section least.

13 percent read the "feature articles" section least.

'8 percent read the "Sea Grant Reports in..." section least .

~ 7 percent read the "New Sea Grant Publications" section least.

~ Respondents in all types of organizations and occupational positions

responded to this question similarly.

Attitudes Toward the "Feature Articles" Section in Sea Grant '70s

The "feature articles" make up the main part of Sea Grant '70s. Four factors

were of concern here:   1! frequency of readership, �! readabi li tv,   3! length

per article, and �! usefulness.



TABLE 28

 N.596!

SECTION
MOST READ

PERCENT  X!NUMBER OF RESPONDENTS

New Publications

Feature Article

Sea Grant Reports On...

Caiendar

24l

299 50

52

100Total 596

WHICH PART OF SEA GRANT '70s DO PEOPLE READ MOST?



TABLE 29

wHICH PART OF SEA GRANT '70s DO PEOPLE READ MOST?

BY

TYPE OF ORGANIZATION

  N.= 582!

TYPE OF ORGANIZATION SECTION MOST READ

Tatai

36

30
20

17
64

53 100. 0

31
47

29
45 100.0

26

46

23 8

40 14 100,0

4
33

8

67 100.0

PRIVATE EDUCATION
19
42

21
47

Number of Resp.
Percent 100.0

PUBLIC EDUCATION
87
51

74

44
Number of Resp.
Percent

3

60

2

40 100.0

PRIVAT RESEARCH
11

46

11

46
Number of Resp.
Percent 100.00

18
21

60

72 100.00

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
Nummmer of Resp.
Percent

LOCAL GOV.
Number of Resp.
Percent

CHARITABLE
Number o,' Resp.
Percent

OTHER

Number of Resp.
percent

O
I

lJ
'I

GJ
K CL



TABLE 30

WHICH PART OF SEA GRANT '70s DO PEOPLE READ MOST?

BY

TYPE OF POSITION

  N = 582 !

TYPE OF POSITION SECTION MOST READ

Calendar Total

11
12

39
44

39

44 100.0

I4

44

5

56 100.0

14

42
17
52 100.0

10
84 100.0

I 100.014
17

17
20

53
63

50
62

25
31 100.0

7

58
2
17

2
17

Number of Resp.
Percent  ',.!

EXTENSIOI4 AGENT  SPEC!
100.0

10

35
17

59

Number of Resp.
Percent {%!

OTHER
Number of Resp.
Percent  %!

100.0

39
36

59
53 100.0

CONSULTANT

Number of Resp.
Percent  %!

RESEARCHER
Number of Resp.
Percent { !

EDUCATOR
Number of Resp.
Percent  %!

LIBRARIAN
Number of Resp.
Percent {%!

ENGINEER
Number of Resp.
Perceri t  %!

EDITOR
Number of Resp.
Percent  %!

TOP MANAGER
Number of Resp.
Percent  '..'!

MI 0 DL E MANAGER

Number of Res p.
Percent  %!

PUBLIC ADMINISTRATOR

New Feature Sea Grant

Publications Artic1es Reports On...



  N = 592 !

PERCENT  X!SECTION

42

77

72425

loo592Total

New Publications

Feature Articles

Sea grant Reports On...

Calendar

TABl E

WHICH PART OF SEA GRANT '70s

DO PEOPLE READ LEAST OFTEN?

NUMBER OF RESPONDENTS
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TABLE 32

WHICH PART OF SEA GRANT '70s DO PEOPLE READ LEAST OFTEN?

TYPE OF ORGANIZAT ION

 N=578!

SECTION LEAST READTYPE OF ORGANIZATION

New Feature
Publications Articles Calendar Total

6

11

PRIVATE EDUCATION

PUBLIC EDUCATION
12

7
14

18

1

25

2

50 25 100.0

PRIVATE RESEARCH

14

17

BUSINESS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
NNomser of Resp.
Percent

LOCAL GOV.
Number of Resp.
Percent

Number of Resp.
Percent

~N" fR
Percent

CHARI TAB LE
Number of Resp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp.
Percent

10

16

21

17

2

17

Sea Grant
Reports On

6

13

88

1OO.O

41

64 ]00 0

41

74 loo o

8

67 100.0

33

74 1OO O

123

74 10O.O

22

92 10O.OO

59

100.Oo
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TABLE 33

WHICH PART OF SEA GRANT '70s DO PEOPLE READ LEAST OFTEN?

BY

TYPE OF POSITION
 N=578!

TYPE OF POSITION SECTION LEAST READ

28
88

13
14

65
72

9
10

66

100. 0

2
22

5

100.0

4
12

26

79 100.0

3

25

7

59 100.0

58
70

16
19 100. 0

55

10O.O

12
15

10
12

6

50 I 100.0
2
17

3

25
Number of Resp.
Percent  %!

EXTENSION AGENT  SPEC!
4

14
22

79

70

Number of Resp.
Percent  %!

OTHER

Number of Resp.
Percent  %!

100.0

16

15
10
9 100.0

CONSULTANT
Number of Resp.
Percent  /!

RESEARCHER
,'lumber af Resp.
Percent  ".!

EDUCATOR
Number of Resp.
Percent  %!

LIBRARIAN

Number of Resp.
Percent   %!

ENGINEER

Number of Resp.
Percent  %!

EDITOR
Number of Resp.
Percent  %!

TOP htANAGER
Number of Resp.
Percent  %!

MIDDLE MANAGER
Number of Resp.
Percent  %!

PUBL I C ADhil NISTRATOR

New Feature Sea Grant
Publications Articles Reports On... Calendar Total
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Frequency of Readership--Respondents were asked:

"How often to you read at 1east one of the feature articles in '�ea Grant

'70s?"

It was found that:  Tables 34-36!

~ 39 percent of the respondents read at least one of the feature articles

in every issue.

.86 percent of the respondents read at least one of the feature articles

in one-half of the issues

'Only 1 percent "never" read a feature article,

.Respondents in all reported types of organizations and occupations res-

ponded similarly to this question.

Readability--Respondents were asked:

"In general, how readable are the feature articles?"

It was found that:  Tables 37-39!

81 percent of the respondent subscribers feel that the readability of the

feature articles is "just right".

16 percent of the respondents indicated that the feature articles were

"too simple",

In general, respondents in different types of organizations have similar

attitudes concerning feature artie'le readability; however, a significant

percentage of respondents employed in education �1 K! and charitable

organizations �0/! feel that the feature articles are "too simp1e".

In reference to specific occupations, librarians �00~!, editors �00/!,

and public administrators �00>! find the readability of the "feature

articles" section "just right".

.A significant percentage of researchers �8'!!, engineers �6'/!, and

consultants �0/! feel that the feature articles are "too simple",



NUMBER OF RESPONDENTS

231

16475/

12250%

2 50

10% 32

Never

100Tota1 607

FREQUENCY OF
READERSHIP

TABLE 34

FREQUENCY OF READING THE FEATURE ARTICLE SECTION

N = 607 !

PERCENT  I!
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TABLE 35

FREQUENCY OF READING FEATURE ARTICLE SECTION

BY

TY P E OF ORGANI ZAT ION

  N = 593 !

TYPE OF ORGANIZATION FREQUENCY OF READERSHIP

25% 10%m75% 50%Al 1 Never Total

100.0

100.0

100.0

PRIVATE EDUCATION

100.0

PUBLIC EDUCATION

100.O

100. 0

PRIVATE RESEARCH

100. C'!

BUSINESS
Number of Resp.
Percent

FEDERAL GOY.
Number of Resp.
Percent

STATE GOV.
~um ee of Resp.

Percent

LOCAL GOV.
Number of Resp.
Percent

Number of Resp.
Percent

Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp.
Percent

53
41

19

30

7

54

3

29

56

31

2

40

11

47

51
62

34
27

21

32

23
39

2

15

11
24

49
28

2

40

21
17

12

19

12
21

3

23

9

20

26
26

1

20

5

22

11

13

8

13

8

18

16

9

3

13



49

TABLE 36

FREQUENCY OF READING FEATURE ARTICLE SECTION

BY

TYPE OF POSITION

  N = 592 !

TYPE OF POS ITION

Total

5

16

5

16 100. 0

2

17 100.0

15

18 100. 0

15

18 100.0

2

13
Number of Resp,
Percent  ;-'!

EXTENS!ON AGENT  SPEC!
100.0

3

10
9

31
Number of Resp.
Percent  l!

OTHER

Number of Resp,
Percent  ,".!

100.0

17

15 100.0

CONSULTANT
Number of Resp.
Percent  %!

RESEARCHER
Number of Resp.
Percent  ,.!

EDUCATOR
Number of Resp.
Percent  '.<',!

LIBRARIAN

Number of Resp.
Percent  i'!

ENGINEER
Number of Resp.
Percetrt  l;!

EDITOR

Number of Resp.
Percent  l!!

TOP MANAGER
Number of Resp.
Percent  ll!

MIDDLE MANAGER
Number of Resp.
Percent  ..'!

PUBLIC ADMINISTRATOR

FREQUENCY OF READERSHIP

13 9
40 28

5 4
42 33

28 29

33 35

29 25

35 31

5 7

31 44

9 6

31 21

67 21

52 19
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  N=586 !

PERCENT  C!READAB IL I TY NUMBER OF RESPONDENTS

19

474 81

93 16

Total 586 100

Too Technical

Just Right

Tcv 5 ii..n' .e

TABLE 37

READAB!LITY OF THE FEATURE ARTICLE SECTION

OF SEA GRANT '70s
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TABLE 38

READABILITY OF THE FEATURE ARTICLE SECTION

BY

TYPE OF ORGANIZATION

 N= 579

TYPE OF ORGANIZATION FEATURE ARTICLE READABIL ITY

Too

Simple Total

l00. 0

100. 0

100.0

100.0

PRIVATE EDUCATION

100. 0

PUBLIC EDUCATION

100,0

100. 0

PRIVATE RESEARCH

100.00

100. 00

BUSINESS

Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
~om er of Resp.

Percent

LOCAL GOY.
Number of Resp.
Percent

Number of Resp.
Percent

Number of Resp,
Percent

CHARITABLE
Number of Resp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp.
Percent

Too

Technical
Just

Right

95

81

51

79

52

94

11

92

33

77

133

78

3

60

22

92

66

79

16

14

12

19

9

21

30
18

2

40

12

15
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TABLE 39

READABILITY OF THE FEATURE ARTICLE SECTION

TYPE OF POSITION

  N = 752 !

TYPE OF POSITION

TotalToo
Sim le

Too

Technical
Just

Ri ht

24
80

6
20

67
71

26
28

14
17

70
82 100.0

100 100.0

100.0
22

71
8

26

ll

100 100.0

100. 0

70

86

8

10
69

85 'I 00.0

13

100 100.0

IOO.O

I
I

100.0

I

24

83

4

14
Number of Resp.
Percent  I!

OTHER

Number of Resp.
Percent  '.!

15

14

87

80

CONSULTANT
Number of Resp.
Percent  X!

RESEARCHER

Number of Resp.
Percent  : !

EDUCATOR

Number of Resp.
Percent  "!

L IBRAR IAIDO

Number of Resp,
Percent  ~!

ENGINEER

Number of Resp.
Percent  ",.'!

EDITOR
Number of Resp.
Percent  l!

TOP MANAGER
Number of Resp,
Perce~t  ;.'!

MIDDLE MANAGER
Number of Resp.
Percent   !

PUBLIC ADMINISTRATOR
Number of Resp.
Percent  ;.'!

EXTENSIOtl AGENT  SPEC!

FEATURE ARTICLE READABILITY



Length per Article--Respondents were asl;ed:

"How would you rate the 1 ength of the feature articles?"

It was found that:  Tables 40-42!

'87 percent of the respondents feel that the length of the feature article

is "adequate",

10 percent of the respondents feel that the feature articles are "too

short".

.Respondents employed in business  91",! and charitable organizations �00%!

reported above average satisfaction with the present length of the feature

articles.

.!n reference to specific occupations, librarians �00%!, editors  9?%!,

and consultants   91%! reported above average satisfaction with the present

length of feature articles, while engineers �8%! and extension agents  83%!

reported that the articles were "too short" ~

Usefulness--Respondents were asked:

"How useful is the information in the feature articles that you read?"

It was found that:  Tables 43-45!

-13 percent of the respondents indicated that the information is "often"

useful,

.78 percent of the respondents feel that the information is used "often"

or "occasional ly",

Only 2 percent of the respondents teel that the information is "never"

useful,

-There appears to be no real difference in respondents' general attitudes

toward the usefulness of information contained in the "feature articles"

section based on the type of organization in which they are employed.

-In reference to specific occupations, consultants  91"-.!, top managers  88%!,

and extension agents  86;.'! tend to find the information in the "feature

articles" section more useful than tjie average respondent does.
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  N = 591 !

LENGTH OF

ARTICLES PERCENT  'X!NUMBER OF RESPONDENTS

1057

515 87

19

100591Total

Too Short

Adequate

Too Long

TABLE 4O

SUBSCRIBER'S PERCEPTION OF THE LENGTH OF THE

FEATURE ARTICLE IN SEA GRANT '70s



TYPE OF ORGANIZATION

 N= 577!

FEATURE ARTICLE LENCTHTYPE OF ORGANIZATION

Too

Short
Too

LongAdequate Tota1

110

91 100. 0

9

14

53

83 100. 0

50

89 I 00. 0

12

100 100.0

PRI VA'iE EDU'.ATION

Number cf Resp.
Percent

7

16

35
81 100.0

PUBLIC EDUC !T I OIi
14

8

150

88
Number of R."sp.
Percent 100.0

5

100 100.0

PRIVATE RESEARCH
Number of Resp.
Percent

3

13

20

83 100. 00

12
15 83 100.00

BUS INESS
Number of Resp.
Percent

FEDERAL GOV.

Number of Resn.
Percent

STATE GOV.
~om er of Resp.

Percent

LOCAL GOV.
Number of Resp.
Percent

CHARITABLE
Number cf Resp.
Pe "cs nt

OTHER

Number ef Resp.
Percent

TABLE 41

SUBSCRIBER'S PERCEPTION QF THE LENGTH OF THE

FEATURE ARTICLES IN SEA GRANT '70s
BY
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TABLE 42

SUBSCRIBER'S PERCEPTION OF THE LENGTH OF THE
FEATURE ARTICLES IN SEA GRAflT '70s

BY

TYPE OF POSITION

 N=577!

FEATURE ARITCLE LENGTHTV> E OF POSITION

Too
Long

Too

Short
To tal

Adequate

CONSULTANT
Number of Resp.
Percent  /!

RESEARCHER
Number of Resp.
Percent  '.,'!

EDUCATOR
Number of Resp.
Percent  R!

L IBRARIAN
Number of Resp.
Percent  '''!

ENGINEER
f/umber of Resp.
Percerrt  /!

EDITOR
Number of Resp.
Percent  /!

TOP hhANAGER
Number of Resp.
Percent  ".!

MIDDLE MAhlAGER
Number of Resp.
Percent  '.,'!

PUBL I C ADMINISTRATOR

28
91

11

12
79

86

77

89 100,0

9

100 100.0

1

3 100. 0
25
78

6

19

0

0 , 100.0
I

3

4

11
92

73
89 IOO.O

72
89 100.0

12
86

2

14
Number of Resp.
Percent  �'!

EXTENSIOf< AGENT  SPEC!
l00.0

24

83

Number of Resp.
Percent  ;!!

OTHER
Number of Resp.
Percent  ':.'!

4
14 100.0

11
10

94
87 100.0
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FEATURE ARTICLE
USEFULNESS

PERCENT  'X!NUMBER OF RESPONDENTS

78 13

388 65

116 20

Tota1 594 100

Often Useful

Occ as i on a 1 1 y U se f u 1

Seldo~ Useful

Never Useful

Don't Read

SUBSCRIBER'S PERCEPTION OF THE USEFULNESS OF THE

FEATURE ARTICLE SECTION

 '<=594!
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TABLE 44
SUBSCRIBER'S PERCEPTION QF THE USEFULNESS OF THE

FEATURE ARTICLE SECTION

BY

TYPE OF ORGANIZATION

 N= 581!

FEATURE ARTICLE USEFULNESSTYPE OF ORGANIZATI iN

0
s <Ll
QJ v!
cn M Total

BUSINESS
Number of Resp.
Percent

16
13

28
23

75
61

100. 0

FEDERAL GOV.

Number of Resp.
Percent

33

52
13

20
14

22

STATE GOV.
NNmNer of Resp.
Per;ent

41

73

6

11
100.0

LOCAL GOV.
Number of Resp.
Percent

2

17
7

58

3

25
100. 0

PRIVATE EDUCATlON
31
72

7

16
Number of Resp.
Percent 100.0

PUBLIC EDUCATION
23'

13

114

66

34

20
Number of Resp.
Percent 100.0

CHARiTABLE
Number of Resp.
Percent

1
20

4
80

PRIVATE RESEARCH
4

17

17

71

Number of Resp.
Percent 100.00

OTHER
Number of Resp,
Percen<

16

19
12
15

54

65 100.00
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TABLE 45

SUBSCRIBER'S PERCEPTION QF THE USEFULNESS OF THE

FEATURE ARTICLE SECTION

BY

TYPE OF POSITION

 N= 580!

TYPE QF POSITION

V7
O D

24
75

5

16 100.0

10
ll

22
24

59

63 100.0

14

16
55

62
18

21 100.0

4

45
2

22

3

33 !00.0

100.0

24
75

8

25

7

58
2

17

3

25

59

71

14

17
9

11 '. 00.0

48

60
18
22

9
11 '00.0

Number of Resp.
Percent  ;.!

EXTENSION ACCENT  SPEC!

4

31 100.0

22

76

4

14

3
10

Number o f Resp,
Percent  ,'!

OTHER

Number of Resp.
Percent  ,':!

l00.0

24

22

15
14

67
62 100.0

CONSULTANT

Number of Resp.
Percent  !.'!

RESEARCHER
>Iunib er o f R e s p.
Percent  ".'!

EDUCATOR
Number of Resp.
Percent  ;;!

L IBRAR IAN
Number of Resp.
Percent  '�!

ENGINEER
Number' of Resp.
Per cermet  ',.'!

EDITOR

Number of Resp.
Percent  ;.'.!

TOP MANAGER
Number of' Resp.
Percent.  '.",!

MIDDLE MANAGLR
Number of Rrsp.
Percent  ":!

PUBLIC ADMINISTRATOR

FEATURE ARTICLE USEFULNESS



Attitudes Toward the "New Sea Grant Publications" Section in Sea Grant '70s

In a previous section of this study it was mentioned that a significant percen-

tage of respondents reported that they read the "New Sea Grant Publications" section

more often than any other section. Four key points were of concern here: �! fre-

quency of readership, �! entry information, �! format change, and �! net publications

ordered.

Frequency of Readership--Respondents were asked:

"How often do you read the 'New Sea Grant Publications' section?"

It vas found that:  Tables 46-48!

' 52 percent of the respondents read the "New Sea Grant Publications"

section in every issue.

'67 percent read the "I'lew Sea Grant Publications" section in at least

three fourths of the issues  9 issues!,

Only " percent "never" read the "."lew Sea Grant Publications" section,

' Respondents employed in private research, charitable organizations, and

educational institutions tend to read the "New Sea Grant Publications"

section more often than the average respondent does.

In reference to specific occupations, 88 percent of the researchers,

78 pe<"cent of the librarians, and 77 percent of the educators read the

"New Sea Grant Publications" section in at least nine issues annually.

.Only 40 percent of the public administrators, 41 percent of the editors,

and 52 percent of the top managers read the "New Sea Grant Publications"

section in at least nine issues annually.

Entry Information--Respondents were asked:

"!low would you rate the amount of information given in each "New Publications"

entry?"

It was found that:  Tables 49-51!

-91 percent of the respondents feel that the amount of information given in

each "New Sea Grant Publications" entry is ";ufficient".
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2 percent feel that the amount of information given in each "New Sea

Grant Publications" entry is "too much".

7 percent feel that the amount of information given in each "New Sea

Grant Publications" entry is "not enough".

There appear to be no real differences in respondents' general attitudes

toward the amount of information given in each entry of the "New Sea Grant

Publications" section based on the type of organization or occupation in

which they are employed.

.However, a significant percentage of librarians �2 !

much" information was given in each entry,

f eel tha t "too

Format Change--Respondents were asked:

"Assuming that there is no change in the amount of space allocated to the

"New Publications" section of Sea Grant '70s, would you prefer to see more

entries with less infcrmation about each or would you prefer to keep this

section as it is now?"

It was found that:  Tables 52-54!

50 percent of the respondents are satisfied with the present format of

the "New Publications" sect~on.

~ 22 percent preferred more entries with less information per entry,

28 percent of' the respondents did not feel that the question of a format

change in the "New Publications" section was important.

'There appear to be no real differences in respondents' general attitudes

toward a change of format based on the type of organization in which they

are employed .

In reference to specific occupations, engineers �7ll!, consultants �6K!,

researchers �4'.'!, and educators �4/! are more satisfied with the present

format than are editors �5 '!, public administrators �9'-'!, and I'1anagers �BX!



62
TABLE 46

FREQUENCY OF READING TWE "NEH SEA GRANT PUBLICATIONS" SECTION

NUMBER OF RESPONDENTS

100K 322 52

755 91 15

1650K 96

25K 42 17

105

Never 14

Total 612 100

FREQUENCY OF
READERSHIP

I N = 612 !

PERCENT  X!
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TABLE 47

FREQUENCY OF READING "NEVI SEA GRANT PUBLICATIONS" SECTION

TYPE OF ORGANIZATION

 ;<=597 j

FREQUENCY OF READERSHIPTYPE OF ORGANIZATi.ON

75% 50% 25% 10% NeverA11 Total

57 26

43 16 100. 0

10'3. 0

29 12

51 21 100, I1

100.0

PRIVATE EDUCATION
29 5

64 11 100 0

PUBLIC EDUCATION
99 32

57 18 100.0

20 100.G

PRIVATE RESEARCH
15 3

62 13

44 10

46 12 100.00

BUSINESS

Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.

NuNmNer of Resp.
Percent

LOCAL GOV.
Number of Resp.
Percent

Number of Resp.
Percent

Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

Number of Resp.
P. rcent

OTj]ER
Number of Res p.
Percent

39

58

6

51

3

60

22

17

9

14

11

19

4

33

20

1Z

3

13

20
24

10

8

9

ll

15

12

11

6

1

20
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TABLE 48

FRE'gUENCY OF READING "NEW SEA GRANT PUBLICATIONS"

BY

TYPE OF POSITION

  N = 597 !

FREQUENCY OF READERSHIPTYPE OF POSITION

To ta1

5

16

100.0

12

13 1AO.O

2
22 '1 00. 0

10
30 100.0

!

!
100.0

2

17
2

17
3

25

10
12

18
21

9

10 100. 0

10

12

8

10

12

15 ' OO.O

2
13

5
33

Numbe" of Resp.
Percest  ;,!

EXTENSIi!N AGENT  SPEC!
!

100.0

I

100.0

!
I

3

10

4

14

3

10
Numbe" of Resp.
Percent  ',!!

OTHER
Numbe - of Resp.
Percent  X!

17
15 100.0

CONSULTANT
Number of Resp.
Percent  i.!

RESEARCHER
Number of Resp.
Percent   .!

EDUCATOR

Number af Resp.
Perceit  ~!

LI HRAR I,EN
Number of Resp.
Perceit  '/!

ENGINEE,'7
Numbe" of Resp.
Percent  ;!

EDITOR

Numbe " of Resp,
Perceit  /!

TOP h1ANAGER

Numbe" of Resp.
Perceat  il!

h1IDDLE 11ANAGER

Numbe " of Resp.
Perce~t  '.,'!

PU8L I C ADh1I NI STRATOR

A11 75/ 50/ 25/ 10" .Never

19 6
59 19

71 11
76 12

53 17

58 19

5 2
56 22

16 5
49 15

4 1

33 8

29 17

32 20

37 13
44 15

6 0
40 0

15 3

53 10

63 12
56 11
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  N = 587 !

AMOUNT OF
INFORMATION

PERCENT  '4!NUMBER QF RESPONDENTS

536 , 91

42

Total 587 100

Too Much

Sufficient

Not Enough

TABLE 49

RESPONDENT RATINGS OF THE AMOUNT OF INFORMATION

GIVEN IN A "NEW PUBLICATIONS" ENTRY



TABLE 50

RESPONDENT RATII'lGS OF THE AMOUNT OF INFORMATION
GIVEN IN A "NET PUBLICATIQI'lS" ENTRY

BY

TYPF OF ORGANIZATION

 N= 575!

INFORMATION LEVELTYPE OF ORGANIZATIO

Sufficient

BUSINESS
Number of Resp.
Percent 100. 0

FEDERAl.. GOV.
Number of Resp.
Percent 100. 0

STATE  iOV.
Numuuf.r of Resp.
Percent 100. 0

LOCAL  IOV.
Number of Resp.
Percent 100.0

PRIVATE EDUCATION
Number of Resp.
Percent 100, 0

PUBL!C EDUCATION

IOO.O

CHARITABLE
Number of Resp.
Pere< nt 100. 0

PRIVAT[ RESEARCH
Number of Resp.
Percent

OTHER
Number of Resp.
Percc it

69

85

NumNm r of Resp
Percent

Too

Much

111

91

55

88

54
96

11

92

44

98

154

92

5

100

21
87

Not
Enough Tota!

7

12

3

13

8

10
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TABLE 5l

RESPONDENT RATINGS OF THE AMQUhIT OF INFORMATION

GIVEN IN A "NElJ PUBLICATIONS" ENTRY

BY

TYPE OF POSITION

  N = 575 !

TYPE OF POSITION

Too
Much

Total
EnoughSufficient

28

90

87

94 100. 0

86

95 100.0

2

22
7

78 100.0

9 100.0
29
88

18 I 'l00.0
6
7 100.0

10
84

72

90

9

12 100.0
67
88

1

7 lop.p

'l3

93

Number of Resp.
Percent  ; !

EXTENSIOIl AGENT  SPEC!
0 r

0 ', 100.0

7 100.0

27
96

Number of Resp.
Percent  "..!

OTHER

Number of Resp.
Percent  l!!

97
90

CONS ULTAI'iT
Number of Resp.
Percent  /!

RESEARCHER

Number of Resp.
Percent  �!

EDUCATOR
Number of Resp.
Percent  'n'!

LIBRARIAN

Number of Resp.
Percent  'r.'!

ENGINEER

Number of Resp.
PercenL  ',:,'!

EDITOR
Number of Resp.
Percent  X!

TOP MANAGER
Number of Resp.
Percent  "'!

MIDDLE hiANAGER
Number of Resp.
Percent  r�!

PUB L I C ADh1I N I STRATOUS

INFORMATION QUANTITY RATING



  N= 591!

FORMAT
PREFERENCE

PERCENT  '4!NUMBER QF RESPONDENTS

More Entries-
Less Information 129 22

50299No Chang~

Don't Ca> e 163 28

Total 591 10D

TABLE 52

RESPONDENTS OPIf'fIONS ON FORMAT CHANGES IN THE

"NEiJ PUBLICATIONS" SECTION OF SEA GRANT '70s
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TYPE OF ORGANIZATION

 N=577!

FORMAT PREFERENCETYPE OF ORGANIZATION

Don' t

Care

More Entries
Less

No

Charge Total

BUS INFSS
Number of P.esp.
Pe~cent

18

15

42

34
63

51 100.0

FEDERAL GOU.
Number of kesp.
Percent

18
28

15
24.

30

48 100. 0

STATE GOV.
Ifuuw er of Resp.
Percent

17

51
10

18
28

51 100. 0

LOCAL GOV.
Number of Resp.
Percent

5
42

5

42
loo,e

PRIVATE EDUCATION
12

27

ll

24

22

49
Number of Resp.
Percent 100. 0

PUBLIC EDUCATION
31
18

91
54

48

28Percent 100.0

CHARITABLE
Number of Resp,
Percent

2
40

2

40

1

20 100. 0

PRIVATE RESEARCH
13

54 17

7

29
Number of Resp.
Percent 100.0.I

OTHER
Number of Resp.
Percent

27

34

14
18

39
48 100.0"..

TABLE 53

RESPONDENTS PREFERENCES DN FORMAT IN
THE "NEW PUBLICATIONS" SECTION OF SEA GRANT '70s

BY
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  N = 576 !

FORMAT PREFERENCETY'E OF POSITION

Don' t Total
Care

hlor e Enteries-
Less Info.

No

Change

CONSULTANT
Number of Resp.
Percerrt  %!

RESEARCI-IER

Number of Resp.
Percerrt  ..!

E DLICATOF',
Number of Resp.
Percerit  %!

L!BRARIAfl
Number of Resp.
Percer t  %!

ENGINEER
Number of Resp.
Percerrt  %!

EDITOR

Number of Resp.
Percent  %!

TOP MANAGER
Number of Resp.
Percent  %!

MIQDLE MANAGER
Number of Resp.
Percent  'i.,'!

PUBLIC ADMINISTRATOR

13
1432 100. 0

23
25

49
54

19

21 100.0

6

67
3

33 100.0

6

18, 100.0
!

7

58 ' 100.0

31

39 100 0

26

100.0

22
67

5

15

2

17
3

25

11
14

38

47

14

lH
38

49

7

100.0
I

5
19 ,' 100.0

36
100.0

5

39
Number of Resp.
Percent  ;:.'!

EXTENSIOfl AGENT  SPEC!
Number of Resp.
Percent  ;!!

OTHER
Number of Pesp.
Percent  %!

14
51

8

30

54

50

19
17

TABLE 54

RESPONDENTS PREFERENCES QN FORMAT IN

TI-IE "NEW PUBI ICATIONS" SECTION OF SEA GRANT '70s

BY

TYPE OF POS ITION



New Publications Ordered--Respondents were asked:

"llithin the last year, have you ordered any of the publications that are

abstracted in the "New Sea Grant Publications" section'?"

It was found that.  Tables 55-57!

'54 percent, or 323 of the 597 respondents, have ordered publications within

the last year.

46 percent, or 274 of the respondents, have not ordered publications within

the last year.

'Respondents employed in charitable organizations  80%! and government �4%!

tend to be more inclined to order publications.

'Of the 323 respondents who have ordered publications, 39 percent are in

education, 27 percent are in government, and 19 percent work in business

organizations.

In reference to specific occupations, researchers �4/!, consultants �7%!,

and librarians �2;,',! tend to be more inclined to order publications.

Of the 323 respondents who have ordered publications, 26% are top or middle

managers, 16 are educators, and 21';.' are researchers.

Attitudes Toward the "Sea Grant Pe orts On..." Section in Sea Grant '70s

The frequency of readershi p and usefulness of the "Sea Grant Reoorts On..."

section are discussed in the following analysis.

Frequency of Readership--Respondents were asked:

"Hnw often do you read the "Sea Grant Peports On..." ection?"

It was found that:  Tables 58-60!

'23 percent of the respondents read the "Sea Grant Reports On..." section

in every issue,

'50 percent read the "Sea Grant Reports On..." section in at least three-

fourths of the issues  9 issues!,

Only 3 percent "never" read the "Sea Grant Reports On..." section,
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TABLE 55

RESPONDENTS ORDERED MATERIAL L.ISTED IN THE

"NEW PUBLICATIONS" SECTION OF SEA GRANT '70s

  N = 597 !

PERCENT  'X!NUMBER OF RESPONDENTS

Yes 323 54

No 274 46

Total 597 100
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TABl E 56

RESPONDENTS ORDERED ARTERIAL LISTED IN THE

NNEJJ PUBLICATIONS" SECTION OF SEA GRANT '70s

 tI = 583!

ORDERING OF PUBLICATIONSTYPE OF ORGANIZATION

YES Total

BUS INESS
Number of Resp,
Percent 100eO

FEDERAL GOV.
Number of Resp.
Percent 100. 0

21

38
35

62
100. 0

60
50 100.0

PRIVATE EDUCATION
Number of Resp.
Percent 100.0

PUBLIC EDUCATION
7

41
100.0

100. 0

PRIVATE RESFARCH
f 3

54
100. 00

30
37

STATE GOV.
Number of F',esp.
Percent

LOCAL GOV.
Number of P,»sp.
Percent

Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp
Percent

BY

TYPE OF ORGANIZATION

60

47

44
69

6

50

22

51

101
59

4

80

67
53

20
39

21

49

1
20

ll

46

51
63
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TABLE 57

RESPONDENTS ORDERED MATERIAL LISTED IN THE
"NE'lt PUBLICATIONS" SECTION OF SEA GRANT '70s

BY

TYPE OF POSITION

583 !  N

TYPE OF POSITION

Total
Yes No

22

67 33 100.0

68
74

24
26 100.0

51
57

39

43 100.0

5

62
3

38 100,0

16
48

17
52 100,0

4
33

8
67 100. 0

41
49

42
51 100 ~ o

4I

51
40

49 '00 0

Number of Resp.
Percent  ;;:!

EXTENSIDII AGENT  SPEC!

8

57
6

43 100.0

Number of Resp.
Percent  ,.!

OTHER

Number of Resp.
Percent  ;.'!

16
59

11

41 100.0

100.0

43
39

67
61

CONSULlANT
Number of Resp.
Percent  l!!

RESEARCHER

Number of Resp.
Percent  ;,'!

EDLICATC R
Number of Resp.
Percent  l!

L IBRAR TAN

Number of Resp.
Percent  l'!

ENGINEER

Number of Resp.
Percent  'i;!

EDITOR
Number of Resp.
Percent  +!

TOP I'1ANAGER
Number of Resp.
Percent  l.'!

MIDDLE I1ANAGER
Number of Resp.
Percent  ;l!

PUBL I C AD11I NI STPATOR

ORDERING OF PUBLICATIONS



75TABLE 58

FREQUENCY OF READING THE "SEA GRANT REPORTS ON..." SECTION

NUMBER OF RESPONDENTS

23

75" 'I 63 27

50'.; 16t 27

25% 80

10% 42

Never 16

Tota1 596 100

FREQUENCY OF
READERSHIP

  N = 596 !

PERCENT  %!
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TABLE 59

FREQUENCY OF READING "SEA GRANT REPORTS ON" SECTION

BY

TYPE OF ORGANIZATION

  N = 583 !

TYPE OF ORGANIZATION FREQUENCY OF READERSHIP

Tota1A11 50/ 25/75'/. 10K Never

37 32
29 26 100.0

14 16

22 25 100. 0

11 18
20 34 100. 0

3 3
25 25 100.0

PRIVATE EDUCATION
6 10

14 23 ]00. 0

PUBL1 C EDUCATION
34 54
19 31 100. 0

0 1

0 20 100. 0

PRIVATE RESEARCH

17 100.00

19 22

24 27 100,00

BUSII'lESS

Nuiriber of Pesp.
Per cent

FEDEflAI GOV,
Nuriiber of Resp.
Percent

STATE GOV.
Nuiii&er of Resp.
Pe~cent

LOCAL GOV.
Nuiiiber of Resp.
Per cent

Nuriiber of Resp.
Percent

Nuiriber of Resp.
Percent

CHARITABLE
Nuriiber of Resp,
Percent

Nuriiber of Resp,
Percent

OTHE F'.

Nurriber of Resp.
Percent

5
21

4

17

29
23

19

30

15

28

3

25

12

26

42
24

3
60

8

32

25

30

12

10

8

13

2
17

11

25

30

17

1

20

10

8

IO
6

3
13
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TABLE 60

FREQUENCY OF READING "SEA GRANT REPORTS ON..." SECTION

BY

TYPE QF POSITION

 N=581 !

FREQUENCY OF READERSHIPTYPE OF POSITION

TotalAll

10

31
5

16
9

28
4

13

23
25

15
I6

28
30

21

23

1 4

1631
28

31

16

18 100.0

2

22
2
22

3

34 100. 0

8
24

7

21
7

21
9

28 100.0

2
17

2
17

6
50 100.0

I

100. 0

22
27

10

13
22

27

16

20

24

29

17

21
12

15
21

25 100.0

3

21
4
29

2
14

4
29

Number of Resp.
Percent  ,.'!

EXTENSION AGENT  SPEC!
100.0

9
32

5
17

4
13

Number of Resp.
Percent  ;!!

OTHER
Number of Resp.
Percent  l!!

5
17

6
21 100. 0

27
26

10
9

25
24

34

31 100.0

CONSULTANT
Number of Resp.
Percent  ' !

RESEARCHER
Number of Resp.
Percent  ,.!

EDUCATOR
Number of Resp.
Percent  ;:!

LIBRARIAN
Number of Resp.
Percent  ; !

ENGINEER
Number of Resp.
Percent,  ",.'!

EDITOR
Number of Resp.
Percent  /!

TOP I'tANAGER

Number of Resp.
Percent  ".',!

MIDDLE MANAGER
Number of Resp.
Percent  '.l!

PUBLIC ADMINISTRATOR

75/ 50Ã 25/ 104 Never



'Respondents employed in business, state and local governemnt, and public

education tend to read the "Sea Grant Reports On..." section more often

than do respondents in charitable organizations, private research, private

education, and the Federal government.

-In reference to specific occupations, 67 percent of the editors, 59

percent of the consultants, and 58 percent of the public administrators

read the "Sea Grant Reports On...," section in at least nine issues

annually, while only 33 percent of the librarians read the section in

n ne or ignore i~sue~,

Usefulness--Respondents were asked:

"How useful is the "Sea Grant Reports On..." section to you? '

It was found that:  Tables 61-63!

.8 percent of the respondents indicated that the section is "often"

useful,

~ 64 percent of the respondents feel that the section is used "often"

or "occasionally",

Only 5 percent, or 30 of the respondents, feel that the section is

"never" useful.

~ Respondents employed in government �9%! and private research organ-

izations �0%! tend to find the "Sea Grant Reports On..." section

more useful than the average respondent,

-In reference to specific occupations, editors �6,!, librarians �8%!,

and educators �6''! tend to find the "Sea Grant Reports On..." section

more useful than the average respondent, while engineers �c.%! and

public administrators �8".! tend to find the section less useful.

Attitudes Toward the "Calendar" Section in Sea Grant '70s

The frequency of readership and the usefulness of the "Calendar" section are

discussed in the following analysis.
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  N = 599 i

USEFULNESS OF

SECTION
PERCENT �!NUMBER OF RESPONDENTS

340

l67 28

27

Total 599 l00

Often Useful

Occasional ly Useful

Seldom Useful

Never Useful

Don' t Read

TABLE 6l

SUBSCRIBER'S PERCEPTION OF THE USEFULNESS OF

"SEA GRANT REPORTS ON..." SECTION
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TABLE 62

SUBSCRIBER'S PERCEPTION OF THE USEFULNESS OF

"SEA GRANT REPORTS ON..." SECTION

BY

TYPE OF ORGANIZATION

E ~
0
C3 4-

r CL!
u! O LI

CI CZ

 U M
cL!

CLl V!
GJ
u!

O D Total

64

5I
39

32
100.0

15

23
40

63
100. 0

STATE GOV,
Nurturer of P.esp.
Percent

33
58

14
25

100.0

LOCAL GOV.
Nur>ber of Resp.
Percent

5

38
100.0

PRIVATE EDUCATION
28
63

11
25Percent

100.0

PUBLIC EDUCATION
ll

6
106

61
46

27Percent
100.0

1
20

3

60
100.0

PRIVATE RESEARCH
16

66
4

I7
3

13
Number of Resp.
Percent

100.00

38
47

28

34

9

11
100.00

BUS I 1E SS
Number of Resp.
Per c "nt

FEDERAL GOV.
Number of Resp.
Percent

I.HARITABLE

Number of Resp.
Percent

OTHER
Number of Resp.
Percent

TYPE OF ORGANIZATION

 N= 585!

"SEA GRANT REPORTS ON" USEFULNESS

O'I P

re M
Q!
V!

O D
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TABLE 63

SUBSCRIBER'S PERCEPTION OF THE USEFULNESS OF

"SEA GRANT REPORTS ON..." SECTION

BY

TYPE OF POSITION

 N=584!

TYPE OF POSITION

Total

19

58
10

30

58

62
23

25

19
21

61
68 100.0

2
22

6

67 100.0

15
46

16
48 !OO.O

8

67

2

l7 100.0

100.0
I

100.0

39

48
25
3l

11

13

48
59

23

28

2

14

7

51
3
21

Number of Resp.
Percent  .';!

EXTENSION ACENT  SPEC!
100.0

17

59

8

28

3

10

Number of Resp.
Percent  '. !

OTHER
Number of Resp.
Percent  ',.'!

100.0

12
ll

56

51
31

29 100.0

CONSULTANT
Number of Resp,
Percent  'r.'!

RESEARCHER
Number of Resp,
Percent  ;.',!

EDUCATOR
Number of Resp.
Percent  "~!

L IBRAR IAN

Number of Resp.
Percent   !

ENGINEER
Number of Resp.
PercenL  ,.!

EDITOR
Nu~ber of Resp.
Percent   !

TOP MANAGER

Number of Resp.
Percent  'l!

MIDDLE MANAGER
Number of Resp.
Percent   '!

PUBLIC ADMINISTRATOR

"SEA GRANT REPORTS ON..." USEFULNESS

Often Occasionally Seldom Never Oon't
Useful Useful Useful Useful Read
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NUMBER OF RESPONDENTS

A11 89 15

757 70 ,12

50/o 116 19

25X 114 19

10j 145 23

12Never 74

Total 608 100

FREQUENCY QF
READERSHIP

FREQUENCY OF READING OF "CALENDAR" SECTION

 N=608!

PERCENT  X!
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TABLE 65

FREQUENCY OF READING "CALENDAR" SECTION

BY

TYPE OF ORGANIZATION

  N = 594 !

TYPE OF ORGANIZATION FREQUENCY OF READERSHIP

75'X 50% ZSX 10/Al 1 Never Total

100.0

100.0

8 8
14 14

100.0

PRIVATE EDUCATION
8 7

18 16 32 100. 0

PUBLIC EDUCATION
22 26
13 15

100.0
Percent

20
100. 0

PRIVATE RESEARCH

100.00

12 8

15 10 �0.00

BUS INE SS
Number of Resp.
Percent

FEDERAL GOV.
Number of Resp.
Percent

STATE GOV.
N~NmNer of Resv.
Percent

LOCAL  iOV
Number of Resp.
Percent

Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

Number of Resp.
Percent

OTHER
Number of Resp,
Percent

17

13

I4

2

3
23

3

13

12

9
27

2

17
25

12

21

2
15

6
14

28

16

1

20

4

17

15

18

23
18

13
ZO

10

18

4

32

41

23

3

60

5

21

10
12

29
24

12

18

12

21

2
15

37
21

7

28

27

32

19
15

7

100.0

2
15

5

ll

2f

I2

3
13

11

13



TYPE OF POSITION

  N = 593 !

TYPE OF POSITION

All

10

31
5
15

5
15

5

15
5
15

17

18
21

22

15

16
9

10
16

17
16

17

28

31
20

22
15

17
12

13

9
10

3

34
2

22

2

22

9

28

9

28

7

22
5
16

2
17

2
17

2

17
2

16

4

33

19
23

21
25

12
14

16

19

10

I2

10

12
ll

13

16

19
24

30
11

13
11

I3

3
19

2
13

3

19
3

I9
5

30

8

28

7

24

5

17

5

17
Number of Resp.
Percent   .!

OTHER

Numbei- of Resp.
Percent  %!

12
11

18

16
18
16

31
28

14
13

8
16

CONSULTANT
Number af Resp.
Perceiit  %!

RESEARCHER
Number of Resp.
Percent  ':!

EDUCATO~

Number of Resp.
Perce~t  ; !

L I BRAR I.Nfl

Number of Resp.
Perceit  %!

ENGINEE <
Number of Resp.
Per ce it  ,".!

EDITOR

Numbe" of Resp.
Perce~t  %!

TOP >1ANAGER

~Umbe" of Resp.
Perceit  %!

MIDDLE l>ANAGER
Numbe - of' Resp.
Percent  ", !

PUBL I C EDHI N IS TRATOR
Numbe" of Resp.
Percent  ;.'!

EXTENSIt!N AGFNT  SPEC!

TABLE 66

FREQUENCY OF READING "CA/ ENDAR" SECTION

FREQUENCY OF READERSHIP

75% 50% 25% 10% Never



Frequency of Readership--Respondents were asked:

"How frequently do you read the "Calendar" section in the Sea Grant '70s?"

It was found that :  Tabtes 64-66!

15 percent of the respondents read the "Calendar" section in every issue.

~ 27 percent read the "Calendar" section in at least three-fourths of

the issues  9 issues!.

. 12 percent, or 73 of the respondents, "never" read the "Calendar" section.

There appears to be no real difference in respondents' frequency of readership

of the "Calendar" section based on the type of organization in which they

are employed.

49 percent of the editors, 44 percent of the librarians, 43 percent of

the public administrators, and 34 percent of the researchers read the

"Calendar" section in at least nine issues annually.

Usefulness--Respondents were asked:

"kow useful is the "Calendar" sect~on to you?"

It was found that.  Tables 67-69!

~ 2 percent of the respondents idnicated that the section is "often" useful.

22 percent of the respondents feel that the section is used "often" or

"occasionally".

~ 16 percent, or 97 respondents, feel that the section is "never" useful.

Respondents employed in government �1%! and education �5%! tend to find

the "Calendar" section more useful than other respondents.

~ Respondents in private research �7%!, business �8%!, and charitable

organizations �0%! tend to find the "Calendar" section less useful than

other respondents.

. In reference to specific occupations, public administrators �9%!,

librarians �5%! and editors �6%! tend to find the "Calendar ' section

more useful than do engineers   15"-!, managers �5'-'.!, and educators �0%!.
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USEFULNESS

OF SECTION
PERCENT  W!

121 20

314 62

98 16

58 10

Total 604 100

Often Useful

Occasionally Useful

Seldom Useful

Never Useful

Don't Read

TABLE 67

SUB SC R I B ER' S P E RC EPT ION OF THE US E FUL NESS

OF THE "CALENDAR" SECTION

 N=604!

NUMBER OF RESPOND'ENTS
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TABLE 68

SUBSCRIBER'S PERCEPTION OF THE USEFULNESS

OF THE "CALENDAR" SECTION

BY

TYPE OF ORGANIZATION

 N=590!

TYPE OF ORGANIZATION CALENDAR USEFULNESS

O

r
 U sj!

jotal

67 23 14
53 18 11

1 21
1 17 100.0

30 11

46 17
0 22

0 34 100. 0

5 6

9 ll

3 14 28
5 25 50 100.0

1 7 2 2
8 8 54 15 15 lOO.O

PRIVATE EDUCATION
18 10 5

23 11
1 lo
2 23

Number of Resp.
Percent 100.0

PUBLIC EDUCATION
92 23 17
52 13 lo

4 39
2 23

sp.
Percent 100.0

0 12 4

0 20 80 100,0

PRIVATE RESEARCH
14 4
58 17

0 4

0 17
Number of Resp.
Percent 100.00

3 7 45 8 9
4 9 54 22 11 100. 0,!

BUS INESS
Number of Resp.
Percent

FEDERAL GOV.

Number of Resp.
Percent

STATE GOV.
Num¹er of Resp,
Per cent

LOCAL GOV.
Number of Resp.
Percent

CHARITABLE
Number of Resp.
Percent

OTHER
Number of ResI.
Percent

C

GJ
se- th
O D

rl5

O'P
V!

EA
O D
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TABLE 69

SUBSCRIBER'S PERCEPTION QF THE USEFULNESS

OF THE "CALENDAR ' SECTION

BY

TYPE OF POSITION

 N=589!

TYPE QF POS ITION CALENDAR USEFULNESS

Total

3
27

6

55 100. 0

14
17

47
54

14
17

9
11 100. 0

100.0

100.0

I
I

100.0

14
17

44
52

17

21
8

10

8
49

2

13

2

13

4

25

Number of Resp.
Percent  %!

OTHER

Number of Resp.
Percent   .!

6
29

13
46

3
ll

18
17

16
15

12
11

60
54 100.0

CONSULTANT
Number of Resp.
Percer t  %!

RESEARCI.ER

Number of Resp.
Percer.t  %!

EDUCATOR
Number of Resp.
Percent  %!

L I BRAR TAN

Number of Resp.
Percent   %!

ENGINEER

Number of Resp.
Percerrt  %!

EDiTOR
Number of Resp.
Percent  %!

TOP MANAGER
Number of Resp.
Percent  %!

MIDDLE MANAGER
Number of Resp.
Percent  %!

PUBLIC ADMINISTRATOR
Number of Resp.
Percent  %!

EXTENSION AGENT  SPEC!

Often Occasionally
Useful Useful

Se1dom Never Don' t

Useful Useful Read
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  N = 621 !

CONTINUATION
DECISION

PERCENT  'I!NUMBER OF RESPONDENTS

Yes 584 94

37

Total 62] 100

TABLE

WOULD THE RESPONDENT LIKE TO

CONTINUE RECEIVING SEA GRANT '70s~



Do You Want to Continue Receiving Sea Grant '70s?

Certainly, one of the most important pieces of information to obtain from present

subscr hers is whether or not they want to continue receiving Sea Grant '70s.

Respondents were asked.

"Do you want to continue receiving Sea Grant '70s?"

It was found that:  Table 70!

~ 94 percent of the 621 respondents would like to continue receiving the

publication,

6 percent, or 37 of t'ie respondents, do not want to continue receiving the

publication.

I' would be advantageous to examine the characteristics and attitudes of the

6 percha nt of the respondents who do not want to continue receiving the puh1'.cation.

The following analysis related the "do you want to continue receiving..." question

to several other key questions in the survey. With this analysis, we can better

understand why this portion of the sample do not «ant to continue receiving Sea Grant

'70s.

The results indicate that the respondents who do not want to continue receiving

Sea Gr~ nt '70s have the foilnwirg characteristics and attitudes

Charact ristics of the Respondents Who Do Not Wish to Continue Receiving Sea Grant '70s

 Tables 7f-72!

41 percent of these respondents are employed in business organizations,

~ 27 percent of these respondents work in private  8/! or public  I9/!

educationa1 institutions,

-15 percent are employed in Federal �;!!, State �;!! or local  8/.!

government,

33 percent of these respondents are top �5/! or middle  8;l! managers,

Attitud<'s of the Respondents Mho Do loot Want to Continue Receiving Sea Grant '70s

 Tables 73-91!
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~ 31 percent of these respondents "never" read a single issue.

-37 percent either "seldom" or "never" find information is Sea Grant '70s

that is unavailable e1sewhere.

~ 23 percent of these respondents feel that Sea Grant '70s is not an

informative pub1ication.

.38 percent of these respondents do not find the publication attractive,

48 percent of these respondents do not tind the publication useful.

36 percent of these respondents fee1 that Sea Grant '70s is not a timely

publication.

-35 percent feel that Sea Grant '70s is not easy to read.

- These respondents �3/! tend to prefer the "feature artic1es" more than

the respondents who do want to continue receiving the publication �0%!,

. These respondents �4%! tend to prefer the "New Sea Grant Publications"

section less than the respondents who do want to continue receiving the

publication �1/!.

32 percent of these respondents "never" read a feature article; however,

24 percent read a feature article in every issue.

These respondents �6K! tend to find the feature articles more technical

than the respondents who do want to continue receiving the publication �X!,

None of these respondents have ordered new publicat~ons abstracted

in the "New Sea Grant Pubtications" section

~ 88 percent feel that the feature artic1e 1ength is adequate.

~ 75 percent of these respondents reported a "don't care" response concerning

possible format changes in the "New Sea Grant Publications" section,

63 percent of these respondents "never" read the calendar section.

55 percent find the feature articles relatively useless.
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TABLE 71

BY

LIKE TO CONTINUE RECEIVING

TotalYES

100. 0

100. 0

100,0

100.0

100. 0

100. 0

100.00

100.03

TYPE OF !!RGANI ZAT10iN

BUS INESS

Number of Resp.
Percent

FEDERAL GOY.
Number of Resp.
Percent

STATE GOV,
%umber of Resp.
Percent

LOCAL GOY.
Number of Resp.
Percent

PRIVATE FOUCi TION
Num>er ot Resp.
Per=en t

PUBL I. FD!JCA; 10/l
Number of Resp.
Per:ent

CHAR!TABLE

Number of Resp.
Per:ent

PRIVATE RESEARCH
Numb>er of Resp.
Peri ent

OTHER
Number of Resp.
Peri ent

LIKE TO CONTINUE RECEIVING

TYPE OF ORGANIZATION

 M=606!

117

89

64
97

57

88

10

77

43

93

170
96

5

100

23
I 00

81

94

15

11

3
23
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BY

Total
Yes

91

99 100.0

9
100 100.0

33

100 1 00.0

'l2

86 !00.0

100.0

9

1090

81
96 100.0

3
19

13
81 1 QO.O

27
90 100.0

100
88

13
12 100.0

TYPE OF POSITION

CONSULTANT
Number of Resp.
Percent  I!

RESEARCHER

Number of Resp.
Percent  "!

EDUCATOR
Number of Resp.
Percent  ~!

LIBRARIA«
Number of Resp.
Percent   ~!

ENGINEER
Number of Resp.
Percent  ",.'!

EDITOR
Number of Resp.
Percent  X!

TOP hiANAGER
Number of' Resp.
Percent   '!

MIDDLE t<ANAGER
Number of Resp.
Percent  ",.'!

PUBL I C AD '1INISTRATOR
Number of Resp.
Percent  ;!!

EXTENSION AGENT  SPEC!
Number of Resp.
Percent  l'.-!

OTHER
Number of Resp.
Percent  X!

TABLE 72

L IKE TQ CONTINUE RECEIVING

TYPE OF POSITION

 N=606!

LIKE TO CONTINUE RECEIVING



TABLE 73

 N=619!

LIKE TO CONTINUE RECEIVING

30412 70ALL

2011475

3650ll

212 5cl

31NONE

36 100l00583TOTAL

ISSUES READ ANNUALLY

NUMBER OF ISSUES READ ANNUALLY

BY

LIKE TO CONTINUE RECEIVING

NUMBER OF
RESPONDENTS PERCENT

NUMBER OF
RESPONDENTS PERCENT



TABLE 74

FREQUENCY OF FINDING UNAVAILABLE INFORMATION
BY

LIKE TO CONTINUE RECEIVING

  N = 6O2 !

FREQUENCY OF FINDING
UNAVAILABLE INFORMATION

NO

57324

22382]9

31

26NEVER

]00100575TOTAL

**

QUITE OFTEN

SOMETIMES

SELDOM

LIKE TO CONTINUE RECEIVING

NUMBER OF NUMBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TABLE 75

 N=59a!

LIK" TO CONTINUE RECEIVING

YES NO

44

396 3669

116 20 10 37

27 'I 00571 100TOTAL

INFORMATIVE CONTENT

EXTREMELY INFORMATIVE

VERY II'IFORMAT I VE

SLIGHTLY INFORMATIVE

NEITHER

SL I GHTI..Y UNINFORMATIVE

VERY UhlINFORMATIVE

EXTREMELY UNINFORMATIVE

INFORMATIVE CONTENT
BY

LIKE TO CONTINUE RECEIVING

NUMBER OF

RESPONDENTS PERCENT
NUMBER OF

RESPONDENTS PERCENT
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TABLE 76

  N = 598 j

ATT RACT I V ENE SS

YES

32281 50

30171 30

3051

12

27 100100571TOTAL

EXTREMELY ATTRACTIVE

VERY ATTRACTIVE

SLIGHTLY ATTRACTIVE

NE ITHER

SLIGHTLY UNATTRACTIVE

VERY UNATTRACTIVE

EXTREMELY UNATTRACTIVE

ATTRACTIVENESS

BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RFCEIVING

NUMBER OF NUMBER OF
RESPONDENtS PERCENT RESPONDENTS PERCENT
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TABLE 77

 N=602!

USEFULNESS

YES NO

61

265 46

208 36

20 22

TOTAL 575 100 27 100

EXTREMELY USEFUL

VERY USEFUt

SLIGHTLV USEFUL

NEITHER

SLIGHTLY USELESS

VERY USELESS

EXTREMELY USELESS

USEFULNESS
BY

LIKE TO CONTINUE RECEIVING

LIVE TO CONTINUE RECEIVING

NUMBER OF NUMBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TABLE 78

 N=60] j

TIMELINESS

YES NO

1585

315 30

124 22 26

35 24

TOTAL
26 100575 100

EXTREMELY TIMELY

VERY TIMELY

SLIGHTLY TIMELY

NEITHER

SLIGHTLY UNTIMELY

VERY UNTIMELY

EXTREMELY UNTIMELY

TIMEL INESSS
BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RECEIVING

NUMBER QF NUMBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TABLE 79

  N = 603 !

READAI3 IL I TY

YES NO

28 12164

12331 68

53

23

26 100577 100TOTAL

EXTREMELY READABLE

VERY CEADABLE

SLIGHILY READABLE

NEITH.=R

SLIGHJLY UNREADABLE

VERY UNREADABLE

EXTREHELY UNREADABLE

READABILITY

BY

LIKE TO CONTINUE RECEIVING

L Il;E TO "ONTINUE RECEIVING

NUMBER OF NUMBER OF
RES PCNDE NTS P ERCENT RESPOhlDENTS PERCENT



TA3LE 80

  N = 593 !

SECTION MOST READ

YES NO

1441237

6213285 50

1947

100572 100TOTAL

NEW PUBLICATION

FEATURE ARTICLE

SEA GRANTS REPORTS ON...

CALENDAR

SECTION MOST READ
BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RECEIVING

NUM3ER OF NUMBER OF
RESPQNDENTS PERCENT RESPONDENTS PERCENT
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TABLE 81

FREQUENCY OF READING FEATURE ARTICLE
BY

LIKE TO CONTINUE RECEIVING

  N = 6O5 !

YES NO

224ALL 38

161 1275% 28

120 2150%

25% 45 16

10% 30

32NEVER

TOTAL 100 25180 100

F REQUEI'4C Y OF READERS HI P LIKE TO CONTINUE RECEIVING

NUMBER OF NUF1BER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TABLE 82

FEATURE ARTICLE READABILITY
BY

LIKE TO CONTINUE RECEIVING

 N=5ae j

FEATURE ARTICLE READABILITY

YES NO

26

459 81

92 16

100565 19100TOTAL

TOO TECHNICAL

JUST RIGHT

T00 SIMPLE

LIKE TO CONTINUE RECEIVING

Nl.i;.ABER Ol NUh'ABER OF
RESF OKUEflTS PERCENT RESPONDENTS PERCENT
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TABLE 83

  N = 589 j

FEATURE ARTICLE LENGTH

YES

56 10

88497 16

18

100571 100TOTAL

TOO SHORT

ADEQUATE

TOO LONG

FEATURE ARTICLE LENGTH
BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RECEIVING

NUMBEP, OF NU51BER OF
RESPOND  NTS PERCENT RESPONDENTS PERCENT
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TABLE 84

  N = 592 !

YES NO

OFTEN 76 13

40380 66

107 19 40

NEVER
10

DON'T READ

TOTAL 572 100 20 100

FEATURE
ARTICLE USEFULNESS

OCCASIONALLY

SELDOM

FEATURE ARTICLE USEFULNESS
BY

LIKE TO CONTINUE RECEIVING

LiKE T0 CCI'lTINUI; RECEIVING

NUMBFk OI- NUMBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TABLE 85

  N = 609 !

FREQUENCY OF READERSHIP L I VE TO CONTINUE RECEIVING

YES

NUtlBLR OF NUMBER OF
RESPONDENTS P! RCENT RESPONDENTS PERCENT

ALL 315 63 15

8975/l 15

50 95 15

25/,' 1040

10" 37 10 37

NEVER 30

TOTAL 582 100 27 100

FREQUENCY OF READING "NEIJ SEA GRANT PUBLICATIONS" SECTION
BY

LIKE TO CONTINUE RECEIVING
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TABLE 86

  N = 539 !

FORMAT PREFERENCE

YES NO

128 23

21293 52

7525 18144

10024565 100TOTAL

MORE ENTRIES-LESS INFO.

NO CHANGE

DON'T CARE

FORMAT PREFERENCE
BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RECEIVING

NUMBER OF NUMBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TA3LE 87

  N = 595 j

YES NO

322YES 56

NO 250 23 F00

TOTAL 572 100 23 too

ORDERING OF

Pl! BL I CAT.",ON

ORDERING OF PUBLICATIONS
BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RECEIVING

NUMBER OF NUtkBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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TABLE 88

 N= 594!

FREQUENCY OF READERSHIP L I KE' TO CONT I NUE RECEIVING

YES NO

NU%ER OF NUMBER OF
RESPONDENTS PERCENT RESPONDENTS PERCENT

ALL 131 23

160 2775%
12

50K 156 15

25K 79 14

10'to

TOTAL 568 100100 26

FREQUENCY OF READING "SEA GRANT REPORTS ON..." SECTION
ev

LIKE TO CONTINUE RECEIVING



110

TABLE 89

USEFULNESS OF "SEA GRANTS REPORTS ON..." SECTION
BY

LIKE TO CONTINUE RECEIVING

USEFULNESS

YES vo

NUhIBER OF
RESPONDENTS PERCENT

NUI".BER QF

RESPONDENTS PLRCEN

46

338 59

33157 28

1523

10 38

27 100570 100TOTAL

OFTEN USEFUL

OCCASIONALLY USEFUI

SELDOM USEFUL

NEVER USEFUL

DON'T READ

LIKE TO CON, INDE RECEIVING
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TABLE 90

 N=606!

LIKE TO CONT! NUF RECE I V INGREADERSHIP

YES

86ALL

126975K

20115

1925i

152414110'i

63171057NEVER

10027100579TOTAL

FREQUENCY OF READING CALENDAR SECTION
BY

LIKE TO CONTINUE RECEIVING

NUMBER OF
RESPONDENTS PERCENT

NUMBER OF

RESPONDENTS PERCENT



11.7

TABLE 91

 N=602!

USEFULNESS

YES NO

10

120

309

94

16 59

TOTAL 575 100 27 100

OFTEN USEFULL

OCCASIONALLY USEFUL

SELDOM USEFUL

NEVER USf FUL

DON'T READ

USEFULNESS OF CALENDAR SECTION
BY

LIKE TO CONTINUE RECEIVING

LIKE TO CONTINUE RECEIVING

NUMBER OF NUMB < OF
RESPONDENTS PERCENT RESPONDENTS PERCENT
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Sea Grant '70s Survey

DO NOT

WRITE

IN THIS

SPACE

Please circle the numbers that represent your answers to the questions. Disregard the boxes in the
right-hand margin.

G

0

I, 5ea Grant '70s is issued monthly, Approximately how many issues do you read per year?
1. All of the issues 3. 50% of the issues 5. None

2. 75% of the issues 4. 25% of the issues

3 4

3. How frequently do you find information in Sea Grant '70s that is not readily available in other
sources.

1. Quite often
2. Sometimes

4. For each of the following dimensions please circle the number that best represents your feelings
about Sect Grant '70s. For example, with respect to informativeness, if you feel that Sea Grant
'70s is "slightly informative," then circle the "3" on the informativeness scale;

Very Slightly Neither Slightly
2 3 4 5

I I

E xtrcmcly Very Extremely
InformaI.ive 1

Attractive . 1
I

2 3 4
I

2 3 4 5
I I

Useful

Time! y 2 3
I

4
I

5

12Easy to Read 2 I 3 I 4 I

5. Which single part of Sea Grant '70s are you most likely to read?  Please circle only one!
1. Abstracts � New Sea Grant PublIcations 3, Sea Grant Reports On,
2. Feature articles 4. Calendar section

13

6. Which single part of 5eo Grant '70s are you least likely to read?  Please circle only one!
1, Feature articies 3. Sea Grant Reports On...
2, Abstracts � New Sea Grant Publications 4. Calendar section

7. How often do you read the "New Sea Grant Publications" section,
1, Every issue 3. In 50% of the issues
2, In 75% of the issues 4. In 25% of the Issues

5. In 10% of the issues
6. Never

15

IF YOUR ANSWER TO QUESTION 11 is "NEVER", PLEASE SKIP TO QUESTION 15,

2. Usually how many other people read the copy that you receive?
1, One 4. Four 7. Seven

2. Two 5. Five 8. Over seven

3. Three 6. Six 9. None

6 7 Uninformative

6 7 Unattractive
I l

6 7 Out of date
I I

6 I 7 Hard to Read
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17

19

20

21

22

25

5, I don't know because I do not

read the calendar section. 26

F INALL'r

28 2920, I» what state do you live'

How would you rate the amount of information given in each "New Publications" entry?
1. Too much information 2. Sufficient information 3. Not enough information

Assuming that there is no change in the amount of space allocated to the "New Publications"
section of Sea Grant '70s, would you prefer to see more entries with less information about each
or would you prefer to keep this section as it is now?
I. De;ire more entries with less information 3. I really don't care
2. Do not change this section.

10, Within the last year have you ordered any of the publications that are abstracted in the "New
Sea Grant Publications" section?

l. Ye., 2,No

11. How often do you read at least one of the feature articles in Sea Grant '70s?
1. In all of the issues 3. In 50% of the issues 5. In 10% of the issues
2. In r5% of the issues 4, ln 25% of the issues 6. I never read the feature articles

IF YOUR ANSWER TO QUESTION 11 IS "NEVER" PLEASE SKIP TO QUESTION 15.

12. In general, how readable are the feature articles?
1, Too technical 2. Just right 3. Too simple

13. How would you rate the length of the feature articles?
I. Too short 2, Adequate 3. Too long

14. How useful to you is the information in the feature articles that you read?
1. Often useful 3. Seldom useful 5. I don't know because I do not
2, Occasionally useful 4. Never useful read this section,

15. How often do you read the "Sea Grant Reports On..." section?
1, Always 3. In about 50% of the issues 5. In about 10% of the issues
2. In about 75% of the issues 4. In about 25% of the issues 6. Never

16. How useful is the "Sea Grant Reports On..." section to you?
l. Often useful 3. Seldom useful 5. I don't know because I do not
2. Occasionally 4. Never useful read this section.

17. How frequently do you read the calendar section in the Sea Grant '70s?
1. Alv ays 3. In about 50% of the issues 5. In about 10% of the issues
2. In about 75% of the issues 4. In about 25% of the issues 6. Never

18. How useful is the calendar section to you?
1. Oft" n useful 3. Seldom useful

2, Occasionally useful 4. Never useful

19. Do you want to continue receiving Sea Grant '70s?
1, Yes 2. No

DO NOT
WRITE

IN THIS

SPACE
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11. Other  Specify!
31 32

23. Please feel free to make comments about Sea Grant '70s.
33

34

Thank you! Please place this completed questionnaire in the self-addressed, postage-paid envelope
and mail.

21. Please indicate the type
1. Business

2. Federal government

3. State government
4. I ocal government

22. Please indicate the type
1 . C on su I tan t

2. Re scarc h e r

3. Educator

4. Librarian

5. Engineer

of organization for which you work?  Circle only one!
5. Private educational institution 9. Other  Specify!
6. Public educational institution

7, Charitable organization
8. Private research organization

of position you hold,  Circle only one!
6. Editorial position

7. Top management
8. Middle management

9. Public administrator
10, Extension agent or specialist

DO NOT

WR ITE

IN THIS

SPACE




