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Conneaut Township Park
The Economics of Lake Erie Beaches

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from a survey
of Conneaut Township Park beach users in 1998. The survey was part of 2 more extensive study of
1,587 users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recre-
ational values and trip expenditures are relatively high for beach recreation, but they also show
that there is diversity among the beaches. The survey acquired demographic, beach perception,
and beach user expenditure and visitation data along with other information. Separate results have
been developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Conneaut Township Park beach users are provided below.
The tables also contain the aggregated results for all 15 beaches to see how Conneaut Township
Park compares to the average. The first table provides demographic, travel, and expenditure infor-
mation. The second table shows how visitors spent their time during their trip. The final tabie
shows how visitors responded to several questions relating to their perceptions of the beaches and
beach quality. The three tables divide the results into single-day and multiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
Conneaut Township Park Conneaut All Beaches Coaneaut All Beaches
Number of respondents 68 1,143 37 445
Distance from beach (miles) 33.80 53.52 181.60 361.70
Hours spent ai the beach for the entire trip 388 166 9.50 8.01
Expenditure within 10 miles of beach $14.91 $14.79 $128.11 $252.47
{dollar amount and percentage of totai expenditure) 47%) {(54%) 63%) {(67%)
Annnal Trips to This Beach 16.40 11.40 5.14 3.66
Annual Trips to Other Beaches 333 433 1.68 249
Annual Household Income $42,833 $49,380 $52.879 $55.843

* Data reported are averages.

Table 1 provides 2 profile of the average Conneaut Township Park beach visitor. The average income for beach visi-
tors is greater than $42,000. Beach users tend to visit frequently, with single day users taking an average of over 19
trips per year; 16 of these trips are to Conneaut Township Park and three trips are to other Lake Erie beaches.
Multiple day users take approximately 6.8 trips to the Lake Erie region, with 75% of those trips to the same area and
beach. A farge proportion of total trip expenditure, more than 45%, is spent within 10 miles of the beach. This
expenditure data, along with single day visitation and trip estimates for each beach, allow direct economic impact esti-
mates for single day beach visitors. It is estimated that single day visitors to Conneaut Township Park spend $1.3
mitlion in the local area each season. Summing the economic impact estimates for the 14 individual beaches (Euclid
excluded because of lack of data) indicates that the total estimated 144,000 annual single day visitors provide $20
million to the local community, or $1.4 million per beach.
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Fairport Harbor Beach

The Economics of Lake Erie Beaches

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from a survey
of Fairport Harbor beach users in 1998. The survey was part of a more extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Fairport Harbor beach users are provided below. The tables
also contain the aggregated results for all 15 beaches to see how Fairport Harbor compares to the
average. The first table provides demographic, trave,| and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
Fairport Harbor F. Harbor All Beaches F. Harbor All Beaches
Number of respondents 62 1,143 2 45
Distance from beach (miles) 10.05 $3.52 100.00 361.70
Hours spent at the beach for the entire trip 3.20 3.66 4.00 8.01
Expenditure within 10 miles of beach $5.95 $14.79 $0.73 $252.47
{dollar amount and percentage of total expenditure) {59%} (54%) (38%) (67%)
Annual Trips to This Beach 18.58 1140 1.060 3.66
Annual Trips to Other Beaches 5.03 4,33 1.00 249
Annual Household Income $53,981 $49,380 $35.000 $55,843

* Data reported are averages.

Table 1 provides a profile of the average Fairport Harbor beach visitor. The average income for beach visitors is
greater than $35,000. Beach users tend to visit frequently, with single day users taking an average of over 22 trips per
year; 18 of these trips are to Fairport Harbor and 5 trips are to other Lake Erie beaches. Multiple day users take
approximately two trips to the Lake Erie region, with 50% of those trips to the same area and beach. A proportion of
total trip expenditure, more than 38%, is spent within 10 miles of the beach. This expenditure data, along with single
day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors.
It is estimated that single day visitors to Fairport Harbor spend $880 thousand in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi-
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.
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Geneva State Park
The Economics of Lake Erie Beaches

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from a survey
of Geneva State Park beach users in 1998. The survey was part of a more extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Geneva State Park beach users are provided below. The
tables also contain the aggregated results for all 15 beaches to see how Geneva State Park
compares to the average. The first table provides demographic, travel, and expenditure informa-
tion. The second table shows how visitors spent their time during their trip. The final table shows
how visitors responded to several questions relating to their perceptions of the beaches and beach
quality. The three tables divide the results into single-day and muitiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Mauitiple Day
Geneva State Park Geneva All Beaches Geneva All Beaches
Number of respondents 52 1,143 65 445
Distance from beach (miles) 34,45 53.52 124.65 361.70
Hours spent at the beach for the entire trip 379 3.66 9.50 8.01
Expenditure within 10 miles of beach $25.74 $14.79 $272.92 $25247
(dollar amount and percentage of total expenditure) (67%) (54%) (80%) 67%)
Annual Trips to This Beach 9.29 11.40 4.02 3.66
Annual Trips to Other Beaches 298 4.33 1.29 249
Annual Household [ncome $41,250 $49,380 $52,541 $55,843

* Data reported are averages.

Table 1 provides a profile of the average Geneva State Park beach visitor. The average income for beach visitors is
greater than $41,000. Beach users tend to visit frequently, with single day users taking an average of over 12 trips
per year; nine of these trips are to Geneva State Park and three trips are to other Lake Erie beaches. Muitiple day
users take approximately five trips to the Lake Erie region, with 80% of those trips to the same area and beach. A
large propottion of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure
data, along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for
single day beach visitors. It is estimated that single day visitors to Geneva State Park spend $1.6 million in the tocal
area each season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of
lack of data) indicates that the total estimated 144,000 annual single day visitors provide $20 millior 1o the local
community, or $1.4 million per beach.
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Huntington Beach
The Economics of Lake Erie Beaches

“

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from a survey
of Huntington beach users in 1998. The survey was part of a more extensive study of 1,587 users
at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Huntington beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Huntington compares to the average.
The first table provides demographic, travel, and expenditure information. The second table shows
how visitors spent their time during their trip. The final table shows how visitors responded to
several questions relating to their perceptions of the beaches and beach quality. The three tables
divide the results into single-day and multiple-day user categories. Single-day users visit the beach
and return home that day while multiple-day users include an overnight stay on their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
Huntington Beach Huntington Al Beaches Huntington All Beaches
Number of respondents 68 1,143 5 45
Distance from beach {miles) 23.40 53.52 126.25 361.70
Hours spent at the beach for the entire trip 3.56 3.66 375 8.0l
Expenditure within 10 miles of beach $8.73 $14.79 $35.00 $252.47
{dollar amount and percentage of total expenditure) (54%) (54%) (20%) (67%)
Annuai Trips to This Beach 8.67 11.40 1.40 3.66
Annual Trips to Other Beaches 4.55 4,33 1.20 249
Annual Household Income $53,676 $49,380 $60,000 $55,843
* Date reported are averages.

Table 1 provides a profile of the average Huntington Beach visitor. The average income for beach visitors is greater
than $49,000. Beach users tend to visit frequently, with single day users taking an average of over 13 trips per year;
8.5 of these trips are to Huntington Beach and 4.5 trips are to other Lake Erie beaches. Multiple day users take
approximately 2 trips to the Lake Erie region, with 50% of those trips to the same area and beach. A large proportion
of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with
single day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach
visitors. It is estimated that single day visitors to Huntington spend $675 thousand in the local area each season.
Summing the economic impact estimates for the 14 individual beackes (Euclid excluded because of lack of data) indi-
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.







FS-082«

By Chris Murray

Research Associale
Agricultural, Environmental, and
Developmsnt Economics

The Ohio State University

Dr. Brent Sohngen

Assistant Professor
Agricultural, Environmental, and
Development Economics

The Ohic State University

Frank Lichtkoppler
District Specialist
Chio Sea Granl
Extension Program

Mary Bialen
Extension Agent
Ohio Sea Grant
Extension Program

Ohlg Sea Grant

College Program

The Ohio Stats University
1314 Kinnear Road
Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364
hitp:#/www.sg.ohio-state.edu

Sea Granl forms a unigue
partnership with public and
private sactors ta combine
research, educalion, and
technology transter for
servics to lhe public. Sea
Grant providas a national
network for universities 1o
meet changing environmental
and economic needs in our
coaslal, oceans and Greal
Lakes regions,

Chio Sea Grant, based
at The Ohio State University,
is one ol 29 state programs
in the Naticnal Sea Granl
College Program of the
National Oceanic and
Atmospharic Administeation
{NOAA), Depariment of
Commerce. Ohio Sea Grant is
supporied by the Ohio Board
of Ragents, Ohio State University
Extension, other universities,
induslries, and associations.

Jeffray M. Reutter
Direcior
reutter.1 @osu.edu

Karen T. Ricker
Communications Coordinator
ricker,15@osu.edu

OHSU-FS-082k
2000.

This publication is produced
by the Chio Sea Grant Coflege
Program (projacts A/EP-1

and M/P-2 undar grant
NABSRG00S3).

T H*-E

OHIO

Onio Saa Qe Colege Program | UNTVERSITY

© The Ohic State University
Printed on recycled paper.

Lakeshore Beach (Ashtabula)

The Economics of Lake Erie Beaches

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from a survey
of Lakeshore beach users in 1998. The survey was part of a more extensive study of 1,587 users at
15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational values
and trip expenditures are relatively high for beach recreation, but they also show that there is
diversity among the beaches. The survey acquired demographic, beach perception, and beach user
expenditure and visitation data along with other information. Separate results have been developed
for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane Creek State
Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva
State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach (Ashtabula),
Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street Beach (Vermilion
City Beach), and Walnut Beach.

Three tables of information about Lakeshore beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Lakeshore Beach compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Multipte Day
Lakeshore Beach Lakeshore All Beaches Lakeshore All Beaches
Number of respondents 79 1,143 14 445
Distance from beach {miles) 31.30 53.52 116.40 361.70
Hours spent at the beach for the entire trip 4.16 3.66 9.93 8.01
Expenditure within 10 miles of beach $14.76 $14.79 311091 $252.47
{dollar amount and percentage of total expenditure (62%) (54%) (60%) 67%)
Annual Trips to This Beach 10.64 11.40 7.15 3.66
Annuai Trips to Other Beaches 6.30 4.33 5.29 249
Annual Household Income $42,230 $49.380 $43,461 $55.843

* Date reporied are averages.

Table 1 provides a profile of the average Lakeshore beach visitor. The average income for beach visitors is greater
than $42,000. Beach users tend to visit frequently, with single day users taking an average of over 16 trips per year;
10 of these trips are to Lakeshore Beach and six trips are to other Lake Erie beaches. Multiple day users take approx-
imately 12 trips to the Lake Erie region, with 58% of those trips to the same area and beach. A large proportion of
total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with single
day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors.
It is estimated that single day visitors to Lakeshore Beach spend $1.4 million in the local area each season. Summing
the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indicates that
the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4 million per
beach.
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Lakeview Park (Lorain)
The Economics of Lake Erie Beaches

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from a survey
of Lakeview Park beach users in 1998. The survey was part of a more extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Lakeview Park beach users are provided below. The tables
also contain the aggregated results for all 15 beaches to see how Lakeview Park compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
Lakeview Park (Lorain) Lakeview All Beaches Lakeview All Beaches
Number of respondents 129 1,143 20 445
Distance from beach {miles) 20.04 53.52 409.10 361.70
Hours spent at the beach for the entire trip 310 3.66 5.53 8.01
Expenditure within 10 miles of beach $18.96 $14.79 $269.96 $252.47
(doltar amount and percentage of total expenditure) (62%) (54%) (65%) {67%)
Annual Trips to This Beach 15.15 11.40 5.00 3.66
Annual Trips to Other Beaches 498 4.33 2.25 249
Annual Household Income $44 917 $49,380 $49.167 $55,843

* Data reported are averages.

Table 1 provides a profile of the average Lakeview Park beach visitor. The average income for beach visitors is
greater than $44,000. Beach users tend to visit frequently, with single day users taking an average of over 20 trips
per year; 15 of these trips are to Lakeview Park and five trips are to other Lake Erie beaches. Multiple day users take
approximately seven trips to the Lake Erie region, with 71% of those trips to the same area and beach. A large
proportion of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data,
along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for single
day beach visitors. [t is estimated that single day visitors to Lakeview Park spend $1.4 million in the local area each
season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of
data) indicates that the total estimated 144,000 annual single day visitors provide $20 million to the local community,
or $1.4 million per beach.
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Main Street Beach (Vermilion)
The Economics of Lake Erie Beaches

Lake Erie beaches provide more than a nice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. rThe results presented here are from a survey
of Main Street Beach users in 1998. The survey was part of a more extensive study of 1,587 users
at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Main Street Beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Main Street Beach compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

TABLE 1:
Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
Main Street Beach (Vermilion) Main Street All Beaches Main Street All Beaches
Number of respondents 69 1,143 3 445
Distance from beach (miles) 31.16 53.52 376.40 361.70
Hours spent at the beach for the entire trip 244 3.66 6.21 8.01
Expenditure within 10 miles of beach $33.02 §514.79 $224.79 $252.47
{doliar amount and percentage of total expenditure) (64%) {54%}) {49%) (67%)
Annua! Trips to This Beach 10.92 11.40 2.27 3.66
Annual Trips to Other Beaches 1.3 433 1.88 249
Annual Household Income $56,765 $49,380 $61,000 $55.843

* Data reported are averages.

Table 1 provides a profile of the average Main Street Beach visitor. The average income for beach visitors is greater
than $49,000. Beach users tend to visit frequently, with single day users taking an average of over 18 trips per year;
11 of these trips are to Main Street Beach and seven trips are to other Lake Erie beaches. Multiple day users take
approximately four trips to the Lake Erie region, with 50% of those trips to the same area and beach. A large propor-
tion of total trip expenditure, more than 45%, is spent within 10 miles of the beach. This expenditure data, along with
single day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach
visitors. It is estimated that single day visitors to Main Street Beach spend $1 million in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi-
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.







: FS-082, | Walnut Beach

Pesor Assoiie The Economics of Lake Erie Beaches

Agricuhtural, Enviranmental, and
Development Economics

The Ohio Stale University
Dr. 8rent Sohnger
Agsistant Prolessor
Agricultural, Environmental, and
Development Economics . . . . . .
The Ohio Stala University Lake Erie beaches provide more than a nice sefting for recreatton; they aid the local economy
;’,-:,';;,";f,?:;ﬁ;"' by attracting diverse visitors to the local community. The results presented here are from a survey
Ohio Sea Grani of Walnut Beach users in 1998. The survey was part of a more extensive study of 1,587 users at 15
Extension P . : . .
M:::’;'?;e:’g'am beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational values and
Extension Agent trip expenditures are relatively high for beach recreation, but they also show that there is diversity
Ohio Sea Grant . . - K
Exension Progam among the beaches. The survey acquired demographic, beach perception, and beach user expendi-
Db Som Orant ture and visitation data along with other information. Separate results have been developed for the
Tc:;"g:;;g:’gmm 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane Creek State Park, East
2)14 Kinnear Road Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva State Park,
lumbus, OB 43212-1124 . .
£14/22.8949 Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach (Ashtabula), Lakeview Park
Eﬁ::m:;:ﬁ:-s:ate » (Lorain), Lakeview Park (Port Clinton City Beach), Main Street Beach (Vermilion City Beach),
and Walnut Beach.

Sea Grant lorms & unique . . .
parinership with public and Three tables of information about Walnut Beach users are provided below. The tables also
priale Soctas 10 comb e contain the aggregated results for all 15 beaches to see how Walnut Beach compares to the
tectnology ranster lor average. The first table provides demographic, travel, and expenditure information. The second
servica lo the public. Sea . . B . . ) ..
Grant provides a nafiona) table shows how visitors spent their time during their trip. The final table shows how visitors
nelwork lor universities 1o 1 1 1 1 i
e changing smvitonmerta responded to :se.veral question§ re!at.mg to their percept.lons of the beaches and beﬁach quality. The
and economic needs in our three tables divide the results into single-day and multiple-day user categories. Single-day users
coaslal, oceans and Greal . . . . .
Lakes regions, visit the beach and return home that day while multiple-day users include an overnight stay on

Chio Sea Grant, based their trip
al The Ohio Stale University, ’
is one of 29 slate prggrams
in the Nalional Sea Grant
Coll_ege Prograrln of the TABLE 1:
National Oceanic and . N N
Amospheric Administralion Demographic, Travel, and Expenditure Information*
(NQAA), Department of
Commerce. Ohio Sea Granl is Single Day Multiple Day
supparled by the Ohio Board Walnut Beach Walnut All Beaches Walnut All Beaches
of Regants, Ohio State University Number of respondents 66 1,143 17 445
Extension, other universities, . -
industries, and associations. Distance from beach (miles) 36.35 53.52 £13.05 361,70
.{J)ellrey M. Reultar Hours spent at the beach for the entire trip 4.20 3.66 1130 3.01

iractor Expenditure within 10 miles of beach $16.01 $14.79 $261.38 $252.47
reuttar.1 @osu.edv (dollar amount and percentage of (otal expenditure) (60%) (54%) (70%) 67%)
Karen T. Ricker Annual Trips to This Beach 1.35 11.40 697 3.66
Communications Coordinator
ficker. 15@0s11.60u Annual Trips to Other Beaches 3.89 433 412 249
OHSLLFS-0820 Annual Household Income $47,373 $49,380 $58,333 $55,843
2000. * Data reported are averages.
This publicalion is produced
by the Ohic Sea Granl College
:nf:g;z’; épfﬁggs ?’E:"‘ Table 1 provides a profile of the average Walnut Beach visitor. The average income for beach visitors is greater than

e It P . . . .
e $47,000. Beach users tend to visit frequently, with single day users taking an average of over 15 trips per year; 11 of

NABSRGO053).
these trips are to Watnut Beach and four trips are 1o other Lake Erie beaches. Multiple day users take approximately

11 trips to the Lake Erie region, with 64% of those trips to the same area and beach. A large proportion of total trip

expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure dala, along with single day visi-
TR I tation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors. Itis
OHIO estimated that single day visitors to Walnut Beach spend $1 million in the locat area each season. Summing the

G bem Gt Cotege Mropah m economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indicates that the

© The Ohio State University total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4 million per

Printed on recycled paper. beach.







