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I Jake Erie beaches provide more than anice setting for recreation; they can aid the local economy
by attracting visitors to local communities. The results of a1998 Ohio Sea Grant survey of 1,587

to 15 different Lake Erie beaches suggest that single day visitors to beaches spend
approximately $20 per trip, with over 50% of this spending occurring in the local economy. Estimates
of the economic impact of these visitors in the local economy are as high as $5 million dollars per year.
Visitors on multiple day trips spend more than three times as much, but these visitors engage in
avariety of recreational activities on their multiple day trips, not just beach visitation.

The beaches are not only diverse in their attributes, but they also attract awide range of visitors.
This fact sheet presents demographic, expenditure, beach use, and beach perception information
combined and averaged for the 15 beaches surveyed in 1998. The beaches included in this survey are:
Camp Perry Beach, Conneaut Township Park, Crane Creek State Park, East Harbor State Park,
Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva State Park, Headlands State Park
(Mentor), Huntington Beach, Lakeshore Beach (Ashtabula), Lakeview Park (Lorain), Lakeview Park
(Port Clinton City Beach), Main Street Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about beach users are provided below. The first table provides
demographic, travel, and expenditure information. The second table shows how visitors spent their
time during their trip. The final table shows how visitors responded to several questions relating to their
perceptions of the beaches and beach quality. The three tables divide the results into single-day and
multiple-day user categories. Single-day users visit the beach and return home that day while multiple-
day users include an overnight stay on their trip.
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TA B L E 1 :

Demographic, Travel, and Expenditure Information*
TA B L E 3 :

Beach Perceptions*
Scale: 1=strongly disagree to 5=strongly agree

t.

U
Number of respondents Single Day Multiple Day

1,143 4 4 5
Number of respondents Single Day Multiple Day

1,143 4 4 5Distance from beach (miles) 53.52 361.70

3.66 8 . 0 1Hours spent at the beach for the entire trip This beach is well maintained 3.67 3 . 5 7

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure) (54%)

$14.79 $252.47

(67%)

This beach is safe 3 . 8 3 3 . 8 3

This beach is too congested or crowded 2 . 3 0 2.36
3.66Annual Trips to This Beach 11 . 4 0 This beach has good facilities (restrooms, parking...) 3 . 4 3 3 . 1 3

Annual Trips to Other Beaches 4 . 3 3 2 . 4 9 Ivisit because of near by natural areas 2 . 7 5 2 . 9 4

A n n u a l H o u s e h o l d I n c o m e $49,380.00 $55,843.00 This beach’s water quality
is good enough for swimming

3 . 5 7 3 . 7 3

*Data reported are averages.
Lake Erie water quality is good enough for swimming 3.45 3.63

I w o u l d v i s i t m o r e o f t e n i f m a i n t a i n e d b e t t e r 2 . 8 0 2.85
Table 1provides aprofile of the average Lake Erie beach visitor. The
average income for beach visitors is greater than $49,000. While this is
higher than Ohio’s average income, it is consistent with our 1997
survey results (see Ohio Sea Grant Extension Fact Sheet FS-078).
Beach users tend to visit frequently, with single day users taking an
average of over 15 trips per year; 11 of these trips are to the same
beach where they were surveyed and four trips are to other Lake Erie
beaches. Multiple day users take approximately six trips to the Lake
Erie region, with 60% of those trips to the same area and beach. A
large proportion of total trip expenditure, more than 50%, is spent
within 10 miles of each beach. This expenditure data, along with single
day visitation and trip estimates for each beach, allow for local
economic impact estimates for single day beach visitors. Summing the
economic impact estimates for the 14 individual beaches (Euclid
excluded because of lack of data) indicates that the total estimated
144,000 annual single day visitors provide $20 million to the local
community, or $1.4 million per beach.

Iwould visit more often if less congested 2.46 2.45

2 . 9 0I w o u l d v i s i t m o r e o f t e n i f t h i s b e a c h

had be t te r f ac i l i t i es

2 . 8 4

Iwould visit more often if anatural area was near by 2.64 2 . 6 4

2 . 8 8 2 . 9 2I w o u l d v i s i t m o r e o f t e n i f t h i s b e a c h

had more activities

*Data reported are averages.

Table 3presents the average response to aseries of questions about the
beach where the respondent received the survey. In general, visitors
appear to believe that beaches are safe and well maintained, and that
Lake Erie water quality is good enough for swimming. They do not
appear to believe that the beaches are too crowded. The fact that the
respondents would not visit more often if changes were made suggests
that beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found
on the web at www.agecon.ag.ohio-state.edu/Faculty/bsohngenl
beach/beachin.htm. This research was made possible by funds from
Ohio Sea Grant. Most local visitor bureaus also provided financial and
in-kind assistance, including the Ashtabula Convention and Visitors
Bureau, the Lake County Visitors Bureau, the Convention and Visitors
Bureau of Greater Cleveland, the Lorain Convention and Visitors
Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky
Convention and Visitors Bureau, the Ottawa County Visitors Bureau,
and the Greater Toledo Convention and Visitors Bureau. For more
information contact Dr. Brent Sohngen at (614) 688-4640 or
sohngen. I@osu.edu.

TA B L E 2 :

How Visitors Spend Their Time
Single Day Multiple DayNumber of respondents

4451,143

Percent of trip time in different activities:
Beach 2 867

0 90 2Fishing
0 2 05Hiking

0 60 5Picnicking
060 2Shopping

0 1 04Festival
10 14Visiting Family

C ( I U0 90 4R e s t a u r a n t {

190 9 1 ‘
O t h e r iL -

}i f -
.	 1 g,Note: Columns do not equal 100% due to rounding.

[j ,may 2?2000 ; U ;Table 2shows that beach visitation is the primary destination for the
single-day visitors who spend 67% of their trip time on the beach.
Multiple-day visitors spend amuch greater proportion of their time in
other activities, such as visiting family, and only spend about one-
quarter (28%) of their trip time at the beach. Although beaches are not
amain attraction for individuals taking longer trips to the region, they
clearly play astrong role in the set of recreational activities in which
these individuals are engaged.
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L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Camp Perry beach users in 1998. The survey was part of amore extensive study of 1,587 users
at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Camp Perry beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Camp Perry Beach compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day, while multiple-day users include an overnight stay on
their trip.
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TA B L E 1 :

Demographic, Travel, and Expenditure Information *

Multiple DaySingle Day
A l l B e a c h e sCamp Perry A l l B e a c h e s

1,143
Camp PerryCamp Perry Beach

Number of respondents 4 4 54 4 3 1

361.7053.52 283.65Distance from beach (miles) 2 7 . 5 0

8.01Hours spent at the beach for the entire trip 3 . 7 0 3 . 6 6 9 . 2 8
Jeffrey M. Reutter
Director

reutter.1@osu.edu
$252.47

(67%)
$9.87 $14.79

(54%)
$451.14

(81%)
Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure) (40%)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3.668 . 1 9 11 . 4 0 4.63Annual Trips to This Beach
2 . 4 92 . 2 9Annual Trips to Other Beaches 5 . 5 0 4 . 3 3

$54,167 $55,843$43,875 $49,380A n n u a l H o u s e h o l d I n c o m e
OHSU-FS-082a

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NAB6RG0053).

Table 1provides aprofile of the average Camp Perry beach visitor. The average income for beach visitors is greater
than $43,0(X). Beach users tend to visit frequently, with single day users taking an average of over 13 trips per year;
eight of these trips are to Camp Perry Beach and five trips are to other Lake Erie beaches. Multiple day users take
approximately 4.6 trips to the Lake Erie region, with 66% of those trips to the same area and beach. Alarge propor¬
tion of total trip expenditure, more than 40%, is spent within 10 miles of the beach. This expenditure data, along with
single day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach
visitors. It is estimated that single day visitors to Camp Perry Beach spend $1.1 million in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi¬
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toiedo Dept, of Deveiopment
One Gov. Center, Suite 1850
Toiedo, OH 43604
4 1 9 / 9 3 6 - 2 3 7 8 [ ^ 4 1 9 / 2 4 5 - 1 4 6 2

bie ien.1@osu.edu

Single Day Multiple Day
Camp Perry A l l B e a c h e s

1,143
Camp PerryCamp Perry Beach

Number of respondents

A l l B e a c h e s

4 4 3 1 4 4 5

Percent of trip time in different activities:
B e a c h 71 67 2 7 28

0 2 10 0 90 3Fishing John Hageman
F. T. Stone Laboratory
The Ohio State University
P. O . B o x 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 4 0 501 0 2Hiking
060 3 0 5 0 5Picnicking
0 60 2 0 2Shopping

0 4 0 40 0 0 1F e s t i v a l

10 15 1411Visiting Family
0 90 4 10 David 0 . Ke lch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

ke lch .3@osu.edu

0 2R e s t a u r a n t

190 9 1707Other

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends are true for
Camp Perry Beach visitors. Although beaches are not amain attraction for individuals taking longer trips to the
region, they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichlkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street
Painesville, OH 44077
440/350-2582 Fax 440/350-5928
lichtl<oppler.1@osu.eduTA B L E 3 :

Beach Perceptions* scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sCamp PerryA l l B e a c h e s

1,143
Camp PerryCamp Perry Beach

Number of respondents 4 4 53 14 4

3.573.613.674.41This beach is well maintained

3 . 8 34 . 0 03 . 8 34 . 2 8This beach is safe

2.362.072.301.66This beach is too congested or crowded Walter D. Wil l iams

The Ohio State University
Sea Grant Extension

c/o Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

3.133.483 . 4 34 . 0 5This beach has good facilities (restrooms, parking...)
2 . 7 4 2 . 9 42 . 7 52 . 4 5Ivisit because of near by natural areas
3.64 3 . 7 33 . 5 74 . 2 1This beach's water quality is good enough for swimming

Lake Erie water quality is good enough for swimming 3.633.583.453.73

2.852.80 2 . 9 72 . 0 71would visit more often if maintained better

2 . 4 52 . 4 52.461.911would visit more often if less congested
'Extension Program
Co-Coord ina tors

2 . 9 02 . 7 02 . 8 42 . 1 41would visit more often if this beach had better facilities
2 . 6 42 . 6 12 . 6 42.301would visit more often if anatural area was near by
2 . 9 23 . 1 32 . 8 82 . 4 51would visit more often if this beach had more activities C -

*Data reported are averages.

Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for

They do not appear to believe that the beaches are too crowded. Camp Perry scores better than the
for all of the beaches, indicating that Camp Perry Beach visitors are more satisfied with their Lake Erie beach

1

C£H] CNJs w i m m i n g . ,

ave rage :

experience then other beach goers.
The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-

state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including Ashtabula Convention and Visitors
Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the Lorain
Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and Visitors
Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For more infor¬
mation contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Conneaut Township Park beach users in 1998. The survey was part of amore extensive study of
1,587 users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recre¬
ational values and trip expendimres are relatively high for beach recreation, but they also show
that there is diversity among the beaches. The survey acquired demographic, beach perception,
and beach user expenditure and visitation data along with other information. Separate results have
been developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Conneaut Township Park beach users are provided below.
The tables also contain the aggregated results for all 15 beaches to see how Conneaut Township
Park compares to the average. The first table provides demographic, travel, and expenditure infor¬
mation. The second table shows how visitors spent their time during their trip. The final table
shows how visitors responded to several questions relating to their perceptions of the beaches and
beach quality. The three tables divide the results into single-day and multiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Single Day Multiple Day

C o n n e a u t A l l B e a c h e sC o n n e a u t A l l B e a c h e sConneaut Township Park
Number of respondents 4 4 56 8 1,143 3 7

361.705 3 . 5 2 181.60Distance from beach (miles) 33.80

8 . 0 1Hours spent at the beach for the entire trip 3 . 8 8 3.66 9 . 5 0Jeffrey M. Reutter
Director

reutter. 1©osu.edu
$252.47

(67%)
$14.91
(47%)

$14.79
(54%)

$128.11
(63%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3 .665.14Annual Trips to This Beach 16.40 11.40

2 .493.33 4 .33 1.68Annual Trips to Other Beaches
$55,843$52,879$42,833 $49,380Annual Household Income

OHSU-FS-082b
*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Conneaut Township Park beach visitor. The average income for beach visi¬
tors is greater than $42,000. Beach users tend to visit frequently, with single day users taking an average of over 19
trips per year; 16 of these trips are to Conneaut Township Park and three trips are to other Lake Erie beaches.
Multiple day users take approximately 6.8 trips to the Lake Erie region, with 75% of those trips to the same area and
beach. Alarge proportion of total trip expenditure, more than 45%, is spent within 10 miles of the beach. This
expenditure data, along with single day visitation and trip estimates for each beach, allow direct economic impact esti¬
mates for single day beach visitors. It is estimated that single day visitors to Conneaut Township Park spend $1.3
million in the local area each season. Summing the economic impact estimates for the 14 individual beaches (Euclid
excluded because of lack of data) indicates that the total estimated 144,000 annual single day visitors provide $20
million to the local community, or $1.4 million per beach.
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Ohio Sea Grant

Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toiedo Dept, of Deveiopment
One Gov. Center, Suite 1850
Toiedo, OH 43604
419/936-2378 Fax 419/245-1462
bieien.1 ©osu.edu

Single Day Multiple Day
C o n n e a u tC o n n e a u t A l l B e a c h e s A l l B e a c h e sConneaut Township Park

Number of respondents 6 8 1,143 3 7 4 4 5

Percent of trip time in different activities:
8 2 6 7 3 7 2 8Beach

0 4 0 90 0 0 2Fishing John Hageman
F. T. Stone Latxiratory
The Ohio State University
P.O.Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

06 050 0 0 2Hiking
0 5 0 5 0 60 4Picnicking

0 60 2 0 40 2Shopping
0 40 1 010 0F e s t i v a l

1 0 2 4 140 2Visiting Family
0 4 07 0 90 3 David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Eiyria, OH 44035
440/326-5851 Fax 440/326-5878

kelch.3@osu.edu

R e s t a u r a n t

190 9 130 7Other

Note; Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends are also true for
Conneaut beach visitors. Although beaches are not amain attraction for individuals taking longer trips to the region,
they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Llchtkoppler’
The Ohio Slate University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesvilie, OH 44077
440/350-2582 Fax 440/350-5928
iichtkoppier.1 ©osu.eduTA B L E 3 :

Beach Perceptions* scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Buiiding 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022
snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sC o n n e a u tA l l B e a c h e s

1,143

C o n n e a u tConneaut Township Park
Number of respondents 4 4 53 76 8

3 . 5 73 . 5 13 . 6 73 . 7 5This beach is well maintained

3.833.683.833.88This beach is safe

2.361.952 . 3 01.81This beach is too congested or crowded Walter D. Will iams

The Ohio State University
Sea Grant Extension

do Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

3.39 3 . 1 33.433.85This beach has good facilities (restrooms, parking...)
2 . 9 43.512 . 7 53 . 7 51visit because of near by natural areas
3 . 7 33.683 . 5 7This beach’s water quality is good enough for swimming
3.631.953 . 4 51.81Lake Erie water quality is good enough for swimming
2.853.392 . 8 03.85Iwould visit more often if maintained better

2 . 4 52.302 . 4 62 . 0 0Iwould visit more often if less congested
‘Extension Program
Co-Coordinators

2.902 . 7 02 . 8 42 . 2 21would visit more often if this beach had better facilities
2.642 . 4 92.642 . 4 81would visit more often if anatural area was near by
2 . 9 23.082 . 8 82.691would visit more often if this beach had more activities

*Data reported are averages.

2.- C.

Table 3Table 3presents the average response to aseries of questions about the beach they were visiting. In general,
visitors appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough
for swimming. They do not appear to believe that the beaches are too crowded. Although Conneaut beach visitors tend
to follow the same trends, they do feel that Lake Erie water could be improved for swimming. Furthermore, respon¬
dents would visit more often if Conneaut was maintained better even though they felt it was well maintained.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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Ohio Sea Grant

Extension Program

Mary Bielen
Extension Agent
Ohio Sea Grant

Extension Program

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Crane Creek State Park beach users in 1998. The survey was part of amore extensive study of
1,587 users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recre¬
ational values and trip expenditures are relatively high for beach recreation, but they also show
that there is diversity among the beaches. The survey acquired demographic, beach perception,
and beach user expenditure and visitation data along with other information. Separate results have
been developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Crane Creek State Park beach users are provided below.
The tables also contain the aggregated results for all 15 beaches to see how Crane Creek State
Park compares to the average. The first table provides demographic, travel, and expenditure infor¬
mation. The second table shows how visitors spent their time during their trip. The final table
shows how visitors responded to several questions relating to their perceptions of the beaches and
beach quality. The three tables divide the results into single-day and multiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

Ohio Sea Grant

College Program
The Ohio State University
1314 Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

http://www.sg.ohio-state.edu

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is
supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reutter
Director

reutter.1@osu.edu

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Multiple DaySingle Day

All BeachesC r a n e C r e e kCrane Creek A l l B e a c h e s

1,143
Crane Creek State Park

Number of respondents 4 4 52 31 3 0

361.7053.52 2 0 3 , 8 521.18Distance from beach (miles)

8 . 0 15 , 5 03.663 . 9 0Hours spent at the beach for the entire trip
$252.47

(67%)
$276.16

(35%)
$14,79
(54%)

$5.91Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure) (25%)

3.665.605 . 2 7 11 . 4 0Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

Annual Trips to This Beach
2.494.33 5 . 0 93 . 4 5Annual Trips to Other Beaches

$55,843$49,762$52,156 $49,380Annual Household Income
OHSU-FS-082C

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Crane Creek State Park beach visitor. The average income for beach visitors
is greater than $49,000. Beach users tend to visit frequently, with single day users taking an average of over eight
trips per year; five of these trips are to Crane Creek State Park and three trips are to other Lake Erie beaches.
Multiple day users take approximately 10 trips to the Lake Erie region, with 50% of those trips to the same area and
beach. Aproportion of total trip expenditure, over 25%, is spent within 10 miles of the beach. This expenditure data,
along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for single
day beach visitors. It is estimated that single day visitors to Crane Creek State Park spend $560 thousand in the local
area each season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of
lack of data) indicates that the total estimated 144,000 annual single day visitors provide $20 million to the local
community, or $1.4 million per beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio Stale University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378 Fax 419/245-1462

bielen.1 @osu.edu

Single Day Multiple Day
Crane Creek Crane Creek A l l B e a c h e sA l l B e a c h e s

1,143
Crane Creek State Park

Number of respondents 2 3 4 4 5130

Percent of trip time in different activities:
6 7 2 8 287 4Beach

0 90 2 1001Fishing John Hageman
F, T. Stone Laboratory
The Ohio State University
P. O . 0 0 x 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

10 0 50 20 5Hiking
0 6 0 60 513Picnicking

0 60 2 0 701Shopping
0 401 0 30 0Festival

10 0 9 140 0Visiting Family
0 90 4 120 3 David 0. Ketch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440 /326 -5851 1^440 /326 -5878

ke lch .3@osu.edu

R e s t a u r a n t

190 9 160 3O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such ast i m e o n

visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends hold true for
Crane Creek visitors. Although beaches are not amain attraction for individuals taking longer trips to the region, they
clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichtkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street
Painesville, OH 44077
440/350-2582 Fax 440/350-5928

lichtkoppler.1@osu.edu
TA B L E 3 :

Beach Perceptions* Scalc: l=strongly disagree to 5=strongly agree
Fred L. Snyder*
The Ohio State University
Sea Grant Extension
c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
Crane Creek A l l B e a c h e sCrane Creek A l l B e a c h e s

1,143
Crane Creek State Park

Number of respondents 4 4 52 31 3 0

3 . 5 73.67 4 . 1 73 . 9 2This beach is well maintained

3 . 8 34 . 7 03 . 8 34 . 1 7This beach is safe

2.362 . 0 92.302 . 1 0This beach is too congested or crowded
Walter D. Wil l iams

The Ohio State University
Sea Grant Extension
c/o Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

3.133.433.433.03This beach has good facilities (restrooms, parking...)
2 . 9 42.75 3 . 9 13.631visit because of near by natural areas
3 . 7 34.093.573.63This beach’s water quality is good enough for swimming
3.633 . 8 33 . 4 0 3 . 4 5Lake Erie water quality is good enough for swimming
2 . 8 52 . 5 92 . 6 2 2 . 8 01would visit more often if maintained better

2 . 4 52 . 2 72.462.341would visit more often if less congested
2 . 9 02 . 5 93.06 2 . 8 4Iwould visit more often if this beach had better facilities ●Extension Program

Co-Coord ina tors2.642 . 4 52.642 . 4 4Iwould visit more often if anatural area was near by
2.922 . 7 32 . 8 82 . 4 41would visit more often if this beach had more activities

*Data reported are averages.

r

Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors appet rCfc c
believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for swimming. They dc -
not appear to believe that the beaches are too crowded. Crane Creek visitors tend to do better than the average, except that t̂ |
single day beach users indicate they are not as satisfied with the facilities as the other respondents in the survey. The fact thaf- I
the respondents would not visit more often if changes were made suggests that beach visitors are satisfied with their Lake Erif j
beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-	1; ô p
siate.edu/Faeulty/bsohngen/beach/beachin.htin. This research was made possible by funds from Ohio Sea Grant. Most locâ  3olo
visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and Visitors Bureau, the ?mS**’ “
Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the Lorain Convention and Visitors j
Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and Visitors Bureau, the Ottawa County Visitors
Bureau, and the Greater Toledo Convention and Visitors Bureau. For more information contact Dr. Brent Sohngen at (614)
6&&-4640 or solingen.l@osu.edu.
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East Harbor State Park
The Economics of Lake Erie Beaches

FS-082d
^By Chris Murray
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Agricultural, Environmental, and
Development Economics
The Ohio State University

Dr. Brent Sohngen
Assislartt Professor

Agricultural, Environmental, and
Development Economics
The Ohio State University

Frank LIchtkoppler
District Specialist
Ohio Sea Grant
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Mary Blelen
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Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
t314 Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

hltp://v™w.sg.ohio-state.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of East Harbor State Park beach users in 1998. The survey was part of amore extensive study of
1,587 users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recre¬
ational values and trip expenditures are relatively high for beach recreation, but they also show
that there is diversity among the beaches. The survey acquired demographic, beach perception,
and beach user expenditure and visitation data along with other information. Separate results have
been developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about East Harbor State Park beach users are provided below. The
tables also contain the aggregated results for all 15 beaches to see how East Harbor State Park
compares to the average. The first table provides demographic, travel, and expenditure informa¬
tion. The second table shows how visitors spent their time during their trip. The final table shows
how visitors responded to several questions relating to their perceptions of the beaches and beach
quality. The three tables divide the results into single-day and multiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anationai
network for universities to

meet changing environmentai
and economic needs in our

coastal, oceans and Great

Lakes regions.
Ohio Sea Grant, based

at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reulter
Director

reutter.1@osu.edu

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Multiple DaySingle Day

A l l B e a c h e sE a s t H a r b o rA l l B e a c h e s

1,143

E a s t H a r b o rEast Harbor State Park

Number of respondents 4 4 59 69 0

361.701 3 2 . 4 548.60 5 3 . 5 2Distance from beach (miles)

8.019 . 2 93.664 . 4 7Hours spent at the beach for the entire trip
Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$252,47
(67%)

$292.07
(79%)

$14.79
(54%)

$21.16
(52%)

3.662 . 4 311 . 4 06 . 0 8Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

Annual Trips to This Beach
2 . 4 92 . 3 94 . 3 35 . 3 2Annual Trips to Other Beaches

$55,843$56,325$50,185 $49,380Annual Household Income
OHSU-FS-082d

*Data reported are averages2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average East Harbor State Park beach visitor. The average income for beach visitors
is greater than $49,000. Beach users tend to visit frequently, with single day users taking an average of over 11 tnps
per year; six of these trips are to East Harbor State Park and five trips are to other Lake Erie beaches. Multiple day

take approximately two trips to the Lake Erie region, with 50% of those trips to the same area and beach. A
large proportion of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure
data, along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for
single day beach visitors. It is estimated that single day visitors to East Harbor State Park spend $1.3 million in the
local area each season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded
because of lack of data) indicates that the total estimated 144,000 annual single day visitors provide $20 million to the
local community, or $1.4 million per beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378	 419/245-1462
bielen.1 ©osu.edu

Multiple DaySingle Day
A l l B e a c h e s E a s t H a r b o r A l l B e a c h e sE a s t H a r b o rEast Harbor State Park

Number of respondents 4 4 51,143 9 69 0

Percent of trip time in different activities:
2 867 316 4B e a c h

0 90 2 0 70 3Fishing John Hageman
F. T. Slone Laboratory
The Ohio State University
P.O.Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502
Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 50 2 0 40 3Hiking
0 60 90 5I IPicnicking
060 60 2 0 2Shopping
0 40 2 01 0 2F e s t i v a l

10 0 9 140 3Visiung Family
0 4 0 7 0 90 5 David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

kelch.3@osu.edu

R e s t a u r a n t

2 6 190 8 0 9Other

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold true
for East Harbor visitors. Although beaches are not amain attraction for individuals taking longer trips to the region,
they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. LIchtkoppler*
The Ohio Slate University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesviile, OH 44077
440/350-2582 Rax 440/350-5928

lichlkoppler.l@osu.eduTA B L E 3 :

Beach Perceptions* Scalc: l=strongly disagree to 5=strongly agree Fred L. Snyder"
The Ohio Slate University
Sea Grant Extension

do Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sA l l B e a c h e s

1,143

E a s t H a r b o rE a s t H a r b o rE a s t H a r b o r S t a t e P a r k

Number of respondents 4 4 59 69 0

3.67 3.83 3.573 . 8 5This beach is well maintained

3.833 . 8 3 4.053.99This beach is safe

2 . 9 2 2 . 3 62 . 3 0This beach is too congested or crowded Walter D. Will iams

The Ohio State University
Sea Grant Extension

do Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrow1h.com

3.133.433.06This beach has good facilities (restrooms, parking...)
2 . 9 43.07 2.75 3.01Ivisit because of near by natural areas

4 . 0 3 3 . 7 33.92 3.57This beach's water quality is good enough for swimming
3.633 . 4 5 3.913.72Lake Erie water quality is good enough for swimming
2 . 8 52.482 . 5 5 2.801would visit more often if maintained better

2.452.46 2 . 5 92 . 7 91would visit more often if less congested
'Extension Program
Co-Coordinators

2 . 9 02 . 7 52 . 8 0 2 . 8 4Iwould visit more often if this beach had better facilities

2.642.64 2.322.561would visit more often if anatural area was near by
2 . 5 5 2 . 9 2Iwould visit more often if this beach had more activities 2 . 8 3 iLiaiai^iii' ■! ■ '	 ^

? -

*Data reported are averages. c
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Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. East Harbor visitors have the same
perceptions. The fact that the respondents would not visit more often if changes were made suggests that beach visi¬
tors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For
more information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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Edgewater Beach
The Economics of Lake Erie Beaches

FS-082e
By Chris Murray
Research Associate

Agricultural, Environmental, and
Development Economics
The Ohio State University

Dr. Brent Sohngen
Assistant Protessor

Agricultural, Environmental, and
Development Economics
The Ohio Stale University

Frank LIchtkoppler
District Specialist
Ohio Sea Grant

Extension Program

Mary Bielen
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Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
1314Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

http://www.sg.ohio-state.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Edgewater beach users in 1998. The survey was part of amore extensive study of 1,587 users at
15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational values
and trip expenditures are relatively high for beach recreation, but they also show that there is
diversity among the beaches. The survey acquired demographic, beach perception, and beach user
expenditure and visitation data along with other information. Separate results have been developed
for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane Creek State
Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva
State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach (Ashtabula),
Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street Beach (Vermilion
City Beach), and Walnut Beach.

Three tables of information about Edgewater beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Edgewater compares to the average.
The first table provides demographic, travel, and expenditure information. The second table shows
how visitors spent their time during their trip. The final table shows how visitors responded to
several questions relating to their perceptions of the beaches and beach quality. The three tables
divide the results into single-day and multiple-day user categories. Single-day users visit the beach
and return home that day while multiple-day users include an overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Single Day Multiple Day

A l l B e a c h e sEdgewater A l l B e a c h e s EdgewaterEdgewater Beach
Number of respondents 4 4 54 7 1,143 3

361.705 3 . 5 2 182.50Distance from beach (miles) 7 . 5 0

8 . 0 13 . 8 4 3 .66 6,00Hours spent at the beach for the entire tripJeffrey M. Rentier
Director

reutter. l@osu.edu
$130.67

(70%)
$252.47

(67%)
$7.14

(50%)
$14.79
(54%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3.6619.49 11 . 4 0 1 . 0 0Annual Trips to This Beach
2 . 4 94.33 1 . 0 0Annual Trips to Other Beaches 3 . 4 7

$55,843$49,380 $58,333$43,333Annual Household Income
OHSU-FS-082e

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Edgewater beach visitor. The average income for beach visitors is greater
than $43,(K)0. Beach users tend to visit frequently, with single day users taking an average of over 23 trips per year;
19.5 of these trips are to Edgewater and 3.5 trips are to other Lake Erie beaches. Multiple day users take approxi¬
mately two trips to the Lake Erie region, with 50% of those trips to the same area and beach. Alarge proportion of
total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with single
day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors.
It is estimated that single day visitors to Edgewater spend $3 million in the local area each season. Summing the
economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indicates that the
total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4 million per
b e a c h .
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Blelen
The Ohio State University
Sea Grant Extension

Toiedo Dept, of Deveiopment
One Gov. Center, Suite 1850
Toiedo, OH 43604
419 /936 -2378 F^419 /245 -1462

b ie i en . i@osu .edu

Single Day Multiple Day
Edgewatcr EdgewaterAll Beaches A l l B e a c h e sEdgewater Beach

Number of respondents 4 7 1,143 3 4 4 5

Percent of trip time in different activities:
7 0 6 7 0 8 28Beach

0 906 0 2 05Fishing John Hageman
F.T. Stone Laboratory
The Ohio State University
P. O . B O X 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 2 0 2 0 0 0 5Hiking
0 0 060 6 0 5Picnicking

0 2 13 0601Shopping
0 0 0 406 0 1Festival

01 10 3 8 14Visiting Family
0 4 15 0901 David 0. Ketch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Eiyria, OH 44035
440/326-5851 Fax 440/326-5878

ke ich .3@osu.edu

R e s t a u r a n t

0 3 190 6 0 9Other

Note; Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold true
for Edgewater visitors. Although beaches are not amain attraction for individuals taking longer trips to the region,
they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichtkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesviiie, OH 44077
440/350-2582 Fax 440/350-5928

iichtkoppier.1@osu.eduT A B L E S :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Buiiding 3, Room 12
Port Ciinton. OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sA l l B e a c h e s EdgewatcrEdgewaterEdgewater Beach

Number of respondents 4 4 531,1434 7

3 . 5 73.67 3 . 3 33 . 0 2This beach is well maintained

3 . 3 3 3.833 . 8 33.18This beach is safe

2.362 . 3 32 . 6 4 2.30This beach is too congested or crowded Walter D. Will iams

The Ohio State University
Sea Grant Extension
do Greater Cieveiand Growth Assn.
200 Tower City Center
50 Public Square
Cieveiand, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

3 . 1 33.43 2.673 . 2 2This beach has good facilities (restrooms, parking...)
2 . 6 7 2 . 9 42 . 7 52 . 6 2Ivisit because of near by natural areas

3.733.333.57This beach’s water quality is good enough for swimming 3 . 0 7

3 . 6 33 . 3 33 . 4 53.13Lake Erie water quality is good enough for swimming
2 . 8 52 . 6 73.30 2.80Iwould visit more often if maintained better

2 . 4 52.46 2.672.69Iwould visit more often if less congested
‘Extension Program
Co-Coord ina tors

2 . 9 03 . 0 02 . 8 4Iwould visit more often if this beach had better facilities 3 . 0 4

2.643 . 0 02 . 6 43.11Iwould visit more often if anatural area was near by
2.923.332.883,51Iwould visit more often if this beach had more activities

*Data reported are averages.

l O

Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for |,
swimming. They do not appear to believe that the beaches are too crowded. Edgewater visitors have an average scor4 c.
in nearly every category that is slightly worse than the average for all the beaches. This indicates that Edgewater
beach users may visit more often if changes were made at the beach.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/FacUlty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For
more information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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Euclid Beach
The Economics of Lake Erie Beaches

FS-082f
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The Ohio Slate University

Frank Lichtkoppler
District Specialist
Ohio Sea Grant
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Mary Bielen
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Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
1314 Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

http://vrarw.sg.ohio-state.edu

I ^ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Euclid beach users in 1998. The survey was part of amore extensive study of 1,587 users at 15
beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational values and
trip expenditures are relatively high for beach recreation, but they also show that there is diversity
among the beaches. The survey acquired demographic, beach perception, and beach user expendi¬
ture and visitation data along with other information. Separate results have been developed for the
15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane Creek State Park, East
Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva State Park,
Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach (Ashtabula), Lakeview Park
(Lorain), Lakeview Park (Port Clinton City Beach), Main Street Beach (Vermilion City Beach),
and Walnut Beach.

Three tables of information about Euclid beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Euclid compares to the average. The
first table provides demographic, travel, and expenditure information. The second table shows how
visitors spent their time during their trip. The final table shows how visitors responded to several
questions relating to their perceptions of the beaches and beach quality. The three tables divide the
results into single-day and multiple-day user categories. Single-day users visit the beach and
return home that day while multiple-day users include an overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio Slate University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Single Day Multiple Day

All BeachesE u c l i dE u c l i d A l l B e a c h e sE u c l i d B e a c h

Number of respondents 4451,143 79

361.706.65 53.52 2 5 4 . 0 5Distance from beach (miles)

8.013.662 . 7 5 3 . 2 0Hours spent at the beach for the entire tripJeffrey M. Reutter
Director

reul ter.10osu.edu
$252.47

(67%)
$14.79
(54%)

$55.93
(15%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$2.83
(24%)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3.6611 . 4 0 7 . 5 71 0 . 9Annual Trips to This Beach
2.494 . 3 3 4 . 4 3Annual Trips to Other Beaches 5 . 11

$55,843$49,380 $27,857$35,000A n n u a l H o u s e h o l d I n c o m e
OHSU-FS-082f

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Euclid beach visitor. The average income for beach visitors is over $27,000.
Beach users tend to visit frequently, with single day users taking an average of over 16 trips per year; 11 of these trips
are to Euclid Beach and 5trips are to other Lake Erie beaches. Multiple day users take approximately 12 trips to the
Lake Erie region, with 62% of those trips to the same area and beach. Aproportion of total trip expenditure, 15% or
more, is spent within 10 miles of the beach. This expenditure data, along with single day visitation and trip estimates
for each beach, allow direct economic impact estimates for single day beach visitors. It is estimated that single day
visitors to Euclid Beach spend $540 thousand in the local area each season. Summing the economic impact estimates
for the 14 individual beaches (Euclid excluded because of lack of data) indicates that the total estimated 144,000
annual single day visitors provide $20 million to the local community, or $1.4 million per beach.

Seântir ● H ● E

O H I O
; n i v e r s t yOhig Sm (Vim Cofcye Program

©The Ohio Slate University
Printed on recycled paper.



Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
4 1 9 / 9 3 6 - 2 3 7 8 f ^ 4 1 9 / 2 4 5 - 1 4 6 2

bie len.1@osu.edu

Single Day Multiple Day
E u c l i d B e a c h

Number of respondents
E u c l i d A l l B e a c h e s E u c l i d A l l B e a c h e s

9 1,143 7 4 4 5

"of trip time in different activities:
3 9 6 7 4 9 28B e a c h

0 0 0 2 0 0 0 9Fishing John Hageman
F. T. Stone Laboratory
The Ohio State University
RO. Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

14 0 2 0 0 0 5Hiking
2 9 0 5 2 0 0 6Picnicking

0 2 0 0 0 60 0Shopping
0 0 0 1 0 0 0 4Festival

1 0 0 0 140 0Visiting Family
0 4 0 4 0 90 0R e s t a u r a n t David 0. Ketch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

kelch.3@osu.edu

1918 0 9 2 7O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. Single day Euclid Beach
respondents tend to spend agreater amount of time in other activities besides visiting the beach, namely picnicking
(29%). Although beaches are not amain attraction for individuals taking longer trips to the region, they clearly play a
strong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichtkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582 Fax 440/350-5928

lichtkoppler.1@osu.edu
TA B L E 3 :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sA l l B e a c h e s E u c l i dE u c l i dEuclid Beach

Number of respondents 4 4 51,143 79

3 . 5 73.67 3.143.78This beach is well maintained

3.833 . 7 13.78 3.83This beach is safe

2.36 Walter D. Will iams

The Ohio State University
Sea Grant Extension
do Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

2.30 1 . 2 92 . 11This beach is too congested or crowded
3 . 1 33 . 7 13.434 . 2 2This beach has good facilities (restrooms, parking...)
2.943.573.56 2.75Ivisit because of near by natural areas
3.732 . 4 33.572 . 7 8This beach’s water quality is good enough for swimming

Lake Erie water quality is good enough for swimming 3.632.862 . 8 9 3 . 4 5

2 . 8 52.862 . 8 02 . 4 4Iwould visit more often if maintained better

2 . 2 9 2 . 4 52.461 . 8 9Iwould visit more often if less congested ‘Extension Program
Co-Coordinators2 . 9 03 . 0 02 . 8 4Iwould visit more often if this beach had better facilities 1.75

2.643.142.642.33Iwould visit more often if anatural area was near by a

2.923.142 . 8 82.33Iwould visit more often if this beach had more activities
! < :

‘Data reported .are averages.
^ [ n r d

0 = 0Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors appear
believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for swimming. They do
not appear to believe that the beaches are too crowded. Euclid Beach respondents have similar perceptions, although they feeLi
the water quality could be improved for swimming. The fact that the respondents would not visit more often if changes wer̂ i?
made suggests that beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Fairport Harbor beach users in 1998. The survey was part of amore extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Fairport Harbor beach users are provided below. The tables
also contain the aggregated results for all 15 beaches to see how Fairport Harbor compares to the
average. The first table provides demographic, trave,l and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reutter
Director

reutter. 1@osu.edu

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Single Day Multiple Day

All BeachesF . H a r b o r A l l B e a c h e s F . H a r b o rFairport Harbor
Number of respondents 4 4 51,143 26 2

361.701 0 . 0 5 53.52 100.00Distance from beach (miles)
8.01Hours spent at the beach for the entire trip 3.20 3.66 4 . 0 0

$252.47
(67%)

$14.79
(54%)

$0.73Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$5.95
(38%)(59%)

Karen! R icker

Communications Coordinator

ricker.15@osu.edu

3.6618.58 11 . 4 0 1 . 0 0Annual Trips to This Beach
2.494.33 1.00Annual Trips to Other Beaches 5.03

$55,843$35,000$53,981 $49,380Annual Household Income
0HSU-FS4)82g

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Fairport Harbor beach visitor. The average income for beach visitors is
greater than $35,000. Beach users tend to visit frequently, with single day users taking an average of over 22 trips per
year; 18 of these trips are to Fairport Harbor and 5trips are to other Lake Erie beaches. Multiple day users take
approximately two trips to the Lake Erie region, with 50% of those trips to the same area and beach. Aproportion of
total trip expenditure, more than 38%, is spent within 10 miles of the beach. This expenditure data, along with single
day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors.
It is estimated that single day visitors to Fairport Harbor spend $880 thousand in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi¬
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time t
Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toiedo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378 Fax 419/245-1462

bielen.1 @osu,edu

Single Day Multiple Day
Fairport Harbor
Number of respondents

F . H a r b o r A l l B e a c h e s F . H a r b o r A l l B e a c h e s

6 2 1,143 2 4 4 5

Percent of trip time in different activities:
8 3 6 7 13 2 8B e a c h

0 2 0 2 0 0 0 9Fishing John Hageman
F, T. Stone Laboratory
The Ohio State University
P. O . B o x 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 0 0 2 0 0 0 5Hiking
0 00 5 0 5 0 6Picnicking

0 2 0 60 0 14Shopping
0 0 01 00 0 4Festival

10 7 0 1401Visiting Family
0 3 0 90 2 0 4R e s t a u r a n t David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

kelch.3@osu.edu

190 9 0 10 7O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold for
Fairport Harbor respondents. Although beaches are not amain attraction for individuals taking longer trips to the
region, they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Llchlkoppler*
The Ohio Slate University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582 Rax 440/350-5928
lichtkoppler.1 ©osu.edu

TA B L E 3 :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sA l l B e a c h e s

1,143

F . H a r b o rF . H a r b o rFairport Harbor
Number of respondents 4 4 526 2

3 . 5 74 . 5 03.674 . 1 8This beach is well maintained

3 . 8 34 . 5 03.834 . 2 3This beach is safe

2 . 3 6 Walter D, Williams
The Ohio State University
Sea Grant Extension
tfo Greater Cleveland Growth /tssn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

2 . 3 0 4 . 0 02 . 6 1This beach is too congested or crowded

This beach has good facilities (restrooms, parking...) 3 . 1 33.43 4 . 5 04 . 2 3

2.942.502 . 7 52.441visit because of near by natural areas
3 . 7 34 . 0 03 . 5 73 . 3 8This beach’s water quality is good enough for swimming

Lake Erie water quality is good enough for swimming
Iwould visit more often if maintained better

3.633 . 5 03.20 3 . 4 5

2 . 8 52 . 0 02 . 8 02 . 2 0

2 . 4 53.002.462 . 3 2Iwould visit more often if less congested ●Extension Program
Co-Coordinators2 .902 . 0 02 . 8 42 . 0 51would visit more often if this beach had better facilities

2 . 6 42 . 0 02 . 6 42.15Iwould visit more often if anatural area was near by y

' I2 . 9 22 . 0 02 . 8 82 . 3 81would visit more often if this beach had more activities 1 ,

*Data reported are averages.
T-TT-T)
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Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. Fairport Harbor respondents have similar
perceptions and score better than the average. The fact that the respondents would not visit more often if changes
w e r e
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made suggests that beach visitors are satisfied with their Lake Erie beach experience.
The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-

state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osii.edu.

T - n J T '
i L _ .:21

j i I
i

m o r e



Geneva State Park
The Economics of Lake Erie Beaches
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http7/www.sg.ohio-state.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Geneva State Park beach users in 1998. The survey was part of amore extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed; Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Geneva State Park beach users are provided below. The
tables also contain the aggregated results for all 15 beaches to see how Geneva State Park
compares to the average. The first table provides demographic, travel, and expenditure informa¬
tion. The second table shows how visitors spent their time during their trip. The final table shows
how visitors responded to several questions relating to their perceptions of the beaches and beach
quality. The three tables divide the results into single-day and multiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reutter
Director

reutter.1@osu.edu

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Multiple DaySingle Day

A U B e a c h e sG e n e v a A l l B e a c h e s G e n e v aGeneva State Park

Number of respondents 4 4 51,143 6 55 2

361.7034.45 53.52 124.65Distance from beach (miles)
8.013.66 9 . 5 0Hours spent at the beach for the entire trip 3 . 7 9

$252.47
(67%)

$272.92
( 8 0 % )

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$25.71
(67%)

$14.79
(54%)

3.66Karen IR icker

Communications Coordinator

r icker. l5@osu.edu

9 . 2 9 11 . 4 0 4 . 0 2Annual Trips to This Beach
2 . 4 92 . 9 8 4 .33 1 . 2 9Annual Trips to Other Beaches

$55,843$49,380 $52,541$41,250Annual Household Income
OHSU-FS-082h

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Geneva State Park beach visitor. The average income for beach visitors is
greater than $41,000. Beach users tend to visit frequently, with single day users taking an average of over 12 trips
per year; nine of these trips are to Geneva State Park and three trips are to other Lake Erie beaches. Multiple day
users take approximately five trips to the Lake Erie region, with 80% of those trips to the same area and beach. A
large proportion of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure
data, along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for
single day beach visitors. It is estimated that single day visitors to Geneva State Park spend $1.6 million in the local
area each season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of
lack of data) indicates that the total estimated 144,000 annual single day visitors provide $20 million to the local
community, or $1.4 million per beach.
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Ohio Sea Grant

Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378	 419/245-1462

bielen.1 ©osu.edu

Single Day Multiple Day
G e n e v a S t a t e P a r k

Number of respondents
Geneva A l l B e a c h e s Geneva A l l B e a c h e s

5 2 1,143 6 5 4 4 5

Percent of trip time in different activities:
62 67 31 2 8B e a c h

0 2 0 2 06 0 9Fishing John Hageman
F. T. Stone Laboratory
The Ohio State University
P. O . B o x 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 2 06 0 50 4Hiking
06 0 5 0 7 06Picnicking

0 2 0 5 0 60 4Shopping
0 3 0 1 04 0 4Festival

0 805 10 14Visiting Family
0 90 9 0 4 0 9R e s t a u r a n t David 0. Ketch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

ke lch .3@osu.edu

0 9 2 4 1 90 8O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold for
Geneva State Park respondents. Although beaches are not amain attraction for individuals taking longer trips to the
region, they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichtkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582 Fax 440/350-5928

lichtkoppler.1 ©osu.edu
TA B L E 3 :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sGenevaGeneva A l l B e a c h e sGeneva State Park

Number of respondents 6 5 4 4 51,1435 2

3 . 5 73 . 6 7 3 . 4 23 . 4 0This beach is well maintained

3 . 8 33.663 . 8 33 . 8 4This beach is safe

2.36 Walter D. Wil l iams

The Ohio State University
Sea Grant Extension
c/o Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrow1h.com

2 . 3 0 2 . 112 . 4 4This beach is too congested or crowded
3.133.43 3 . 0 02 . 8 4This beach has good facilities (restrooms, parking...)
2 . 9 42.682 . 7 52 . 9 21visit because of near by natural areas

3.16 3.733 . 5 73 . 5 0This beach’s water quality is good enough for swimming
Lake Erie water quality is good enough for swimming
1would visit more often if maintained better

3.633.153 . 4 53.58

2.853.052 . 8 03.10

2 . 4 52.46 2 . 3 12 . 4 51would visit more often if less congested

1would visit more often if this beach had better facilities

●Extension Program
Co-Coord ina tors2 . 9 03.132 . 8 43.37

2 . 6 42 . 8 12 . 6 42.841would visit more often if anatural area was near by
2 . 9 23.242 . 8 8 f3.141would visit more often if this beach had more activities

*Date reported are averages.
> - C O
O '

C l ,

r L S \
O C JTable 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors

appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. Geneva State Park respondents have
similar perceptions, although their averages for facilities indicate that improvements may encourage visitors to take

trips. Overall, these results suggest that beach visitors are satisfied with their Lake Erie beach experience.
The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-

state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.I@osu.edu.
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Headlands State Park (Mentor)FS-082i
The Economics of Lake Erie BeachesBy Chris Murray

Research Associate

Agricullural, Environmental, and
Development Economics
The Ohio Slate University

Dr. Brent Sohngen
Assistant Professor
Agricultural, Environmental, and
Development Economics
The Ohio State University

Frank Lichtkoppler
District Speciatist
Ohio Sea Grant

Extension Program

Mary Bielen
Extension Agent
Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
1314 Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

hl1p://www.sg.ohio-s1ale.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Headlands State Park beach users in 1998. The survey was part of amore extensive study of
1,587 users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recre¬
ational values and trip expenditures are relatively high for beach recreation, but they also show
that there is diversity among the beaches. The survey acquired demographic, beach perception,
and beach user expenditure and visitation data along with other information. Separate results have
been developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Headlands State Park beach users are provided below. The
tables also contain the aggregated results for all 15 beaches to see how Headlands State Park
compares to the average. The first table provides demographic, travel and expenditure information.
The second table shows how visitors spent their time during their trip. The final table shows how
visitors responded to several questions relating to their perceptions of the beaches and beach
quality. The three tables divide the results into single-day and multiple-day user categories.
Single-day users visit the beach and return home that day while multiple-day users include an
overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio Slate University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio Slate University
Extension, other universities,
industries, and associations.

TA B L E 1 :

Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
A l l B e a c h e sHeadlands State Park

Number of respondents
H e a d l a n d s A l l B e a c h e s H e a d l a n d s

4 4 51 2 3 1,143 2

361.70Distance from beach (miles) 18.25 53.52 1 0 5 . 9 0

6,00 8 . 0 1Hours spent at the beach for the entire trip 3.87 3.66
Jeffrey M. Reulter
Director

reutler.1 ©osu.edu
$6.00 $252.47

(67%)
Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$11.22
(58%)

$14.79

(54%) (2%)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3.66Annual Trips to This Beach 1 5 . 9 5 11 . 4 0 1 5 . 5 0

2 . 4 92.65 4 .33 1.00Annual Trips to Other Beaches
$55,843Annual Household Income $57,754 $49,380 $60,000

OHSU-FS-082 i

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Headlands State Park beach visitor. The average income for beach visitors is
greater than $57,000. Beach users tend to visit frequently, with single day users taking an average of over 18 trips per
year; 15 of these trips are to Headlands State Park and four trips are to other Lake Erie beaches. Multiple day users
take approximately 16 trips to the Lake Erie region, with most of those trips to the same area and beach. Alarge
proportion of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data,
along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for single
day beach visitors. It is estimated that single day visitors to Headlands State Park spend $4.4 million in the local area
each season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack
of data) indicates that the total estimated 144,000 annual single day visitors provide $20 million to the local commu¬
nity, or $1.4 million per beach.

T ■ H ● E

O H I O
S I A I E
U N I V E R S I T YOhio Sea Qranl Cotoge Program

©Tbe Ohio Stale University
Printed on recycled paper.



Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mat7 H. Bielen
The Ohio State University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378 Fax 419/245-1462

bielen.1 ©osu.edu

Single Day Multiple Day
H e a d l a n d s S t a t e P a r k

Number of respondents
H e a d l a n d s A l l B e a c h e s H e a d l a n d s A l l B e a c h e s

1 2 3 1,143 2 4 4 5

Percent of trip time in different activities:

Beach 8 4 67 10 2 8

0 0 0 2 0 0 0 9Fishing John Hageman
F, T. Stone Laboratory
The Ohio Slate University
P.O. Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

01 0 2 0 0 05Hiking
0 5 0 0 0 60 2Picnicking
0 2 0 0 0601Shopping

0 0 0 400 01Festival

10 3 00 0 14Visiting Family
090 4 0 4 10Restaurant David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Pax 440/326-5878

ke lch .3@osu.edu

5 0 1907 09O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend one-fourth (28%) of their trip time at the beach. Headlands respondents tend to follow
the same trend. Although beaches are not amain attraction for individuals taking longer trips to the region, they
clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichtkoppler'
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582 (^440/350-5928
lichtkoppler.1@osu.edu

TA B L E 3 :

Beach Perceptions* scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

do Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sA l l B e a c h e s H e a d l a n d sH e a d l a n d sHeadlands State Park

Number of respondents 2 4 4 51,1431 2 3

3 . 5 73.67 3.003 . 7 7This beach is well maintained

3 . 8 34 . 0 03.833.92This beach is safe

2.36 Walter D. Wi l l iams

The Ohio State University
Sea Grant Extension
do Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrow1h.com

2.30 3 . 0 02.15This beach is too congested or crowded
3.133.503.433.73This beach has good facilities (restrooms, parking...)
2 . 9 42 . 0 02.76 2 . 7 5Ivisit because of near by natural areas
3.734 .503.57This beach’s water quality is good enough for swimming 3.71

3.634 . 0 03.453.42Lake Erie water quality is good enough for swimming
4.00 2.852.802.66Iwould visit more often if maintained better

2.452.002.462 . 4 0Iwould visit more often if less congested ‘Extension Program
Co-Coord ina tors2 . 9 02 . 0 02.56 2 . 8 41would visit more often if this beach had better facilities

2.642.002.642 . 4 7Iwould visit more often if anatural area was near by
C 32 . 9 22 . 0 02 . 8 82 . 7 3Iwould visit more often if this beach had more activities

*Data reported are averages. ■z -

T O

<p.

( s ^Table 3presents the average response to aseries of questions about the beach they were visiting. For all of the ̂
beaches, visitors appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is
enough for swimming. They do not appear to believe that the beaches are too crowded. These trends are also true for
Headlands visitors. The fact that the respondents would not visit more often if changes were made suggests that ,
beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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Huntington Beach
The Economics of Lake Erie Beaches

FS-082j
By Chris Murray
Research Associate

Agricultural, Environmental, and
Development Economics
The Ohio State University
Dr. Brent Sohngen
Assistant Professor
Agricultural, Environmental, and
Development Economics
The Ohio State University
Frank Uchtkoppler
District Specialist
Ohio Sea Grant

Extension Program

Mary Bieien
Extension Agent
Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
1314Kinnear Road

Columbus, OH 43212*1194
614/292-8949

Fax 614/292-4364

http://www.sg.ohio-state.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Huntington beach users in 1998. The survey was part of amore extensive study of 1,587 users
at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Huntington beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Huntington compares to the average.
The first table provides demographic, travel, and expenditure information. The second table shows
how visitors spent their time during their trip. The final table shows how visitors responded to
several questions relating to their perceptions of the beaches and beach quality. The three tables
divide the results into single-day and multiple-day user categories. Single-day users visit the beach
and return home that day while multiple-day users include an overnight stay on their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant
College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reutter
Director

reutter.1 ©osu.edu

Karen T. Ricker

Communications Coordinator
ricker.15@osu.edu

TABLE 1:
Demographic, IVavel, and Expenditure Information*

Single Day Multiple Day
Huntington Huntington A l l B e a c h e sHuntington Beach

Number of respondents

A l l B e a c h e s

4 4 56 8 1,143 5

126.25 361.70Distance from beach (miles) 23.40 53.52

8.01Hours spent at the beach for the entire trip 3.56 3.66 3.75

$252.47
(67%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$8.73 $14.79
(54%)

$35.00
(20%)(54%)

3.66Annual Trips to This Beach 8.67 11.40 1 . 4 0

4.33 2.49Annual Trips to Other Beaches 4.55 1.20

$55,843$53,676 $49,380 $60,000Annual Household Income
OHSU-FS4)82j

*Date reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Huntington Beach visitor. The average income for beach visitors is greater
than $49,OCX). Beach users tend to visit frequently, with single day users taking an average of over 13 trips per year;
8.5 of these trips are to Huntington Beach and 4.5 trips are to other Lake Erie beaches. Multiple day users take
approximately 2trips to the Lake Erie region, with 50% of those trips to the same area and beach. Alarge proportion
of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with
single day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach
visitors. It is estimated that single day visitors to Huntington spend $675 thousand in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi¬
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
Ttie Ohio State University
Sea Grant Extension

Toiedo Dept, of Deveiopment
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378 Fax 419/245-1462
bielen. l ©osu.edu

\

Single Day Multiple Day
Huntington A l l B e a c h e s

1,143
Hnntington A l l B e a c h e sHuntington Beach

Number of respondents 4 4 56 8 5

Percent of trip time in different activities:
2 6 2 87 9 67Beach

0 2 0 0 0 901Fishing John Hageman
F. T. Stone Laboratory
The Ohio State University
P.O.Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 502 0 2 0 0Hiking
0 62 507 0 5Picnicking
0601 0 2 11Shopping
0 401 1001Festival

10 2 0 140 2Visiting Family
0 4 0 90 3 04 David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

kelch.3@osu.edu

R e s t a u r a n t

1906 0 9 0 8O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary (destination for the single-(day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold for
Huntington respondents. Although beaches are not amain attraction for individuals taking longer trips to the region,
they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Llchtkoppler"
The Ohio Stale University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street
Painesville, OH 44077
440/350-2582 fee 440/350-5928

lichtkoppler.1 @osu.edu
TA B L E 3 :

Beach Perceptions* Scalc: l=strongly disagree to 5=strongly agree Fred LSnyder*
The Ohio State University
Sea Grant Extension

do Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sHuntingtonA l l B e a c h e s

1,143
HuntingtonHuntington Beach

Number of respondents S 4 4 56 8

4.60 3 . 5 73.673 . 7 7This beach is well maintained

3 . 8 34 . 4 03 . 8 33.97This beach is safe

2.36 Walter D. Will iams

The Ohio State University
Sea Grant Extension
do Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

3.002.302.82This beach is too congested or crowded

This beach has good facilities (restrooms, parking...) 3.134 . 2 03.433.48

2.943.202 . 7 52 . 7 11visit because of near by natural areas
3.734.003 . 5 73.39This beach’s water quality is good enough for swimming
3.633.803.453.26Lake Erie water quality is good enough for swimming
2 . 8 51.602 . 8 02.801would visit more often if maintained better
2 . 4 52 . 8 02 . 4 63.011would visit more often if less congested 'Extension Program

Co-Coordinators2 . 9 02.402.842 . 9 11would visit more often if this beach had better facilities

1would visit more often if anatural area was near by

Iwould visit more often if this beach had more activities

2.642 . 0 02 . 6 42.73 t c : 3
2 . 9 21.602.882 . 9 7

i . i i
X T S*Data reported are averages.
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Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. Huntington Beach respondents have
similar perceptions. The fact that the respondents would not visit more often if changes were made suggests that
beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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FS-082k
By Chris Murray
Research Associate

Agricultural, Environmental, and
Development Economics
The Ohio State University

Dr. Brent Sohngen
Assistant Professor
Agricultural, Environmental, and
Development Economics
The Ohio State University
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L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Lakeshore beach users in 1998. The survey was part of amore extensive study of 1,587 users at
15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational values
and trip expenditures are relatively high for beach recreation, but they also show that there is
diversity among the beaches. The survey acquired demographic, beach perception, and beach user
expenditure and visitation data along with other information. Separate results have been developed
for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane Creek State
Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva
State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach (Ashtabula),
Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street Beach (Vermilion
City Beach), and Walnut Beach.
Three tables of information about Lakeshore beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Lakeshore Beach compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reutter
Director

reutter. 1©osu.edu

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Single Day Multiple Day

All BeachesL a k e s h o r e A l l B e a c h e s L a k e s h o r eL a k e s h o r e B e a c h

Number of respondents 4 4 57 9 1,143 1 4

361.703 1 . 3 0 5 3 . 5 2 11 6 . 4 0Distance from beach (miles)

8.01Hours spent at the beach for the entire trip 4.16 3.66 9.93

$252.47
(67%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure

$14.76
(62%)

$14.79
(54%)

$110.91
(60%)

Karen T. Ricker

Communicat ions Coordinata

ricker.15@osu.edu

3.6610.64 11.40 7.15Annual Trips to This Beach
2.496.30 4.33 5.29Annual Trips to Other Beaches

$55,843$42,230 $49,380 $43,461Annual Household Income
OHSU-FS-082k

*Date reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Lakeshore beach visitor. The average income for beach visitors is greater
than $42,000. Beach users tend to visit frequently, with single day users taking an average of over 16 trips per year;
10 of these trips are to Lakeshore Beach and six trips are to other Lake Erie beaches. Multiple day users take approx¬
imately 12 trips to the Lake Erie region, with 58% of those trips to the same area and beach. Alarge proportion of
total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with single
day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors.
It is estimated that single day visitors to Lakeshore Beach spend $1.4 million in the local area each season. Summing
the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indicates that
the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4 million per
beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378 fax 419/245-1462

bielen.1@osu.edu

V

Single Day Multiple Day
L a k e s h o r e A l l B e a c h e s L a k e s h o r e A l l B e a c h e sL a k e s h o r e B e a c h

Number of respondents 7 9 1,143 1 4 4 4 5

Percent of trip time in different activities:
6 7 26 2 87 8B e a c h

0 2 15 0 90 4Fishing John Hageman
F. T. Stone Laboratory
The Ohio State University
P.O.Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 0 0 2 0 4 0 5Hiking
0 6 060 6 0 5Picnicking
0 5 060 2 0 2Shopping

0 401 00 1Festival

19 140 3 10Visiting Family
0 9000 2 0 4 David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Oftice
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

ke lch .3@osu.edu

R e s t a u r a n t

190 6 0 9 14Other

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such ast i m e o n

visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold for
Lakeshore Beach respondents. Although beaches are not amain attraction for individuals taking longer trips to the
region, they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Llchtkoppler"
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesvilie, OH 44077
440/350-2582 Fax 440/350-5928

lichtkoppler.1 ©osu.edu
TA B L E 3 :

Beach Perceptions* scale: l=stmngly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension
c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sL a k e s h o r eA l l B e a c h e sL a k e s h o r eLakeshore Beach

Number of respondents 4 4 51 41,1437 9

3 . 5 73.853.673 . 7 5This beach is well maintained
3 . 8 33.83 4 . 1 53.94This beach is safe

2.36 Walter D. Williams
The Ohio Slate University
Sea Grant Extension
c/o Greater Cleveland Growth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

2.452 .302 . 1 7This beach is too congested or crowded
3 . 1 33.503.433.21This beach has good facilities (restrooms, parking...)
2 . 9 43.622 . 7 53.811visit because of near by natural areas
3.733.693.573 . 7 1This beach's water quality is good enough for swimming
3.632 . 7 73 . 4 52 . 3 3Lake Erie water quality is good enough for swimming
2.853 . 7 72 . 8 03.661would visit more often if maintained better
2 . 4 52.622.462.491would visit more often if less congested 'Extension Program

Co-Coordinators2 . 9 03.082 . 8 42 . 7 11would visit more often if this beach had better facilities
2.642.922 . 6 42 . 5 41would visit more often if anatural area was near by
2.923.38 S2 . 7 51would visit more often if this beach had more activities

*Data reported are averages.

L

Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. Lakeshore Beach respondents have
similar perceptions. The fact that the respondents would not visit more often if changes were made suggests that
beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.I@osu.edu.
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Lakeview Park (Lorain)
The Economics of Lake Erie Beaches

FS-0821
^By Chris Murray

Research Associate

Agricultural, Emrironmental, and
Devetopment Economics
The Ohio State University

Dr. Brent Sohngen
Assistant Professor
Agricultural. Environmental, and
Development Economics
The Ohio State University

Frank Lichtkoppler
District Specialist
Ohio Sea Grant

Extension Program

Mary Bieien
Extension Agent
Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
1314 Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

http://www.sg.ohio-state.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Lakeview Park beach users in 1998. The survey was part of amore extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Lakeview Park beach users are provided below. The tables
also contain the aggregated results for all 15 beaches to see how Lakeview Park compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

Sea Grant forms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Grant provides anational
network for universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

Jeffrey M. Reutter
Director

reutter. 1@osu.edu

TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Single Day Multiple Day

L a k e v i e w A l l B e a c h e sLakev iew Park (Lora in)
Number of respondents

L a k e v i e w A l l B e a c h e s

1,143 2 0 4 4 51 2 9

361.70Distance from beach (miles) 20.04 53.52 4 0 9 . 1 0

8.01Hours spent at the beach for the entire trip 3.10 3.66 5.53

$252.47
(67%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$18.96
(62%)

$14.79
(54%)

$269.96
(65%)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3.66Annual Trips to This Beach 1 5 . 1 5 11 . 4 0 5 .00

2.49Annual Trips to Other Beaches 4.98 4.33 2.25

$55,843Annual Household Income $44,917 $49,380 $49,167
OHSU-FS-082 I

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Lakeview Park beach visitor. The average income for beach visitors is
greater than $44,000. Beach users tend to visit frequently, with single day users taking an average of over 20 trips
per year; 15 of these trips are to Lakeview Park and five trips are to other Lake Erie beaches. Multiple day users take
approximately seven trips to the Lake Erie region, with 71% of those trips to the same area and beach. Alarge
proportion of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data,
along with single day visitation and trip estimates for each beach, allow direct economic impact estimates for single
day beach visitors. It is estimated that single day visitors to Lakeview Park spend $1.4 million in the local area each
season. Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of
data) indicates that the total estimated 144,000 annual single day visitors provide $20 million to the local community,
or $1.4 million per beach.

Seâ iti ● H ^ E

OMe Sm OnfN Colitgi ProgrMi

©The Ohio Stale University
Printed on recycled paper.



Ohio Sea Grant
Extension ProgramTABLE 2:

How Visitors Spend Their Time Mary H. Bielen
The Ohio State University
Sea Grant Extension

Toledo Dept, of Development
One Gov. Center, Suite 1850
Totedo, OH 43604
419/936-2378 F® 419/245-1462
bie len.1@osu.edu

V

Single Day Multiple Day
All BeachesL a k e v i e w A l l B e a c h e s L a k e v i e wLakeview Park (Lora in)

Number of respondents 4 4 5129 1,143 2 0

Percent of trip time in different activities:
2 87 5 6 7 21B e a c h

0 2 03 0 90 2Fishing John Hageman
F. T. Stone Laboratory
The Ohio State University
P. O . B o x 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 2 03 0 50 0Hiking
0 5 03 060 4Picnicking

0 60 2 080 3Shopping
0 1 0 0 0 40 0Festival

10 3 4 140 5Visiting Family
0 90 4 110 4 David 0, Ketch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878

ke lch .3@osu.edu

R e s t a u r a n t

190 9 170 7O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold for
Lakeview Park respondents. Although beaches are not amain attraction for individuals taking longer trips to the
region, they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Llchtkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582 Fax 440/350-5928

lichtkoppler.1 ©osu.edu
TA B L E 3 :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

do Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sL a k e v i e wA l l B e a c h e s

1,143

L a k e v i e wLakev iew Park (Lora in)

Number of respondents 4 4 52 01 2 9

3 . 5 73 . 8 53.673 . 7 5This beach is well maintained
3.834 . 1 53 . 8 33 . 9 4This beach is safe
2.36 Walter D. Wil l iams

The Ohio Slate University
Sea Grant Extension
c/o Greater Cleveland Growth Assn.

200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

2 . 4 52 . 3 02 . 1 7This beach is too congested or crowded
.3.133.503.433 . 2 1This beach has good facilities (restrooms, parking...)

1visit because of near by natural areas 2 . 9 44 . 8 02.752.48

3.733.453.16 3 . 5 7This beach’s water quality is good enough for swimming
3.633.303 . 4 53.27Lake Erie water quality is good enough for swimming

Iwould visit more often if maintained better 2 . 8 52 . 7 02 . 8 03.02

2 . 4 52 . 4 02.462 . 4 11would visit more often if less congested

1would visit more often if this beach had better facilities
●Extension Program
Co-Coord ina tors2 . 9 03 . 0 52 . 8 43 . 0 9

2.642.602.642.881would visit more often if anatural area was near by

Iwould visit more often if this beach had more activities 2.922 . 8 02.883.05

*Data reported are averages.
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Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors i
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. Lakeview Park respondents have similar :
perceptions. The fact that the respondents would not visit more often if changes were made suggests that beach visi- t
tors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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Lakeview Park (Port Clinton)
The Economics of Lake Erie Beaches

FS-082m

By Chris Murray
Research Associate

Agricultural, Environmental, and
Development Economics
The Ohio State University

Dr. Brent Sohngen
Assistant Professor

Agricultural, Environmental, and
Development Economics
The Ohio State University

Frank Lichtkoppier
District Speciaiist
Ohio Sea Grant

Extension Program

Mary Bielen
Extension Agent
Ohio Sea Grant

Extension Program

I Jake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Lakeview Park beach users in 1998. The survey was part of amore extensive study of 1,587
users at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Lakeview Park beach users are provided below. The tables
also contain the aggregated results for all 15 beaches to see how Lakeview Park compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.

Ohio Sea Grant

College Program
The Ohio State University
1314 Kinnear Road

Columbus, OH 43212-1194
614/292-8949

Fax 614/292-4364

http://www.sg.ohio-state.edu

Sea Grant lorms aunique
partnership with public and
private sectors to combine
research, education, and
technology transfer for
service to the public. Sea
Gram provides anational
network lor universities to

meet changing environmental
and economic needs in our

coastal, oceans and Great
Lakes regions.

Ohio Sea Grant, based
at The Ohio State University,
is one of 29 state programs
in the National Sea Grant

College Program of the
National Oceanic and

Atmospheric Administration
(NOAA), Department of
Commerce. Ohio Sea Grant is

supported by the Ohio Board
of Regents, Ohio State University
Extension, other universities,
industries, and associations.

TA B L E 1 :

Demographic, Travel, and Expenditure Information*

Single Day Multiple Day
A l l B e a c h e s L a k e v i e w A l l B e a c h e sLakeview Park (Port Cl inton)

Number of respondents
L a k e v i e w

4 4 58 0 1,143 9 2

46 .72 53.52 138.10 361.70Distance from beach (miles)

Hours spent at the beach for the entire trip 3.42 3 .66 4.63 8 . 0 1
Jeffrey M. Reufter
Director

reutter.1 ©osu.edu
$252.47

(67%)
Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

$28.63
(55%)

$14.79
(54%)

$244.68
(70%)

Karen T. Ricker

Communications Coordinator

ricker.15@osu.edu

3,66Annual Trips to This Beach 5.90 1 1 . 4 0 3 . 2 2

2 . 4 91 . 1 3 4 . 3 3 3.45Annual Trips to Other Beaches
$55,843A n n u a l H o u s e h o l d I n c o m e $50,132 $49,380 $63,235

OHSU-FS-082m

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Lakeview Park beach visitor. The average income for beach visitors is
greater than $49,000. Beach users tend to visit frequently, with single day users taking an average of over seven trips
per year; six of these trips are to Lakeview Park and one trip to other Lake Erie beaches. Multiple day users take
approximately 6trips to the Lake Erie region, with 50% of those trips to the same area and beach. Alarge proportion
of total trip expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with
single day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach
visitors. It is estimated that single day visitors to Lakeview Park spend $1.5 million in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi¬
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.
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Ohio Sea Grant
Extension ProgramTA B L E 2 :

How Visitors Spend Their Time Mary H. Bielen
Ttie Ohio State University
Sea Grant Extension

Toiedo Dept, of Development
One Gov. Center, Suite 1850
Toledo, OH 43604
419/936-2378	 419/245-1462

bielen.1 @osu.edu

Single Day M u l t i p l e D a y

L a k e v i e w A l l B e a c h e s L a k e v i e w A l l B e a c h e sLakeview Park (Port Cl inton)

Number of respondents 8 0 1,143 9 2 4 4 5

Percent of trip time in different activities:
2 5 2 858 67Beach

0 90 2 I I0 4Fishing John Hageman
F. T. Stone Latxtratory
The Ohio State University
P. O . B o x 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 50 2 0 70 3Hiking
060 5 0 40 3Picnicking
0 60 70 2 0 2Shopping

0 7 0 40 10 5Festival

1410 1 00 8Visiting Family
0 91 00 8 0 4 David 0. Ketch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 Fax 440/326-5878
kelch .3@osu.edu

R e s t a u r a n t

2 0 190 910O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. These trends tend to hold for
Lakeview Park respondents. Although beaches are not amain attraction for individuals taking longer trips to the
region, they clearly play astrong role in the set of recreational activities in which these individuals are engaged.

Frank R. Lichtkoppler*
The Ohio State University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582	 440/350-5928
lichtkoppler.1 ©osu.edu

TA B L E 3 :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred LSnyder*
The Ohio State University
Sea Grant Extension

do Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022

snyder.8@osu.edu

Multiple DaySingle Day
All BeachesL a k e v i e wA l l B e a c h e s

1,143
L a k e v i e wLakeview Park (Port Cl inton)

Number of respondents 4 4 59 28 0

3.573 . 5 73.673.62This beach is well maintained
3 . 8 33 . 7 73.833.69This beach is safe

2.36 Walter D. Wil l iams

The Ohio State University
Sea Grant Extension
c/o Greater Cleveland Grtwth Assn.
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrowth.com

2 . 2 82.302 . 2 9This beach is too congested or crowded

This beach has good facilities (restrooms, parking...)
Ivisit because of near by natural areas

3.133.133.433 . 0 1

2.942.882.752 . 7 7

3.733.723 . 5 73.62This beach's water quality is good enough for swimming
3.633.693.453.56Lake Erie water quality is good enough for swimming
2 . 8 52 . 9 32 . 8 02 . 7 81would visit more often if maintained better
2 . 4 52 . 4 92.462 . 4 4Iwould visit more often if less congested

Iwould visit more often if this beach had better facilities
’Extension Program
Co-Coord ina tors2 . 9 02.982 . 8 42 . 8 1

2.642 . 7 42 . 6 42 . 7 1Iwould visit more often if anatural area was near by
2 . 9 22 . 9 22 . 8 82 . 9 5Iwould visit more often if this beach had more activities

*Data reported are averages.
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Table 3presents the average response to asenes .
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for	C	^
swimming. They do not appear to believe that the beaches are too crowded. Lakeview Park respondents have similar] ^
perceptions. The fact that the respondents would not visit more often if changes were made suggests that beach visi' “
tors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant. |
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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Main Street Beach (Vermilion)
The Economics of Lake Erie Beaches

FS-082n
By Chris Murray
Research Associate

Agricultural, Environmental, and
Development Economics
The Ohio State University

Dr. Brent Sohngen
Assistant Professor

Agricultural, Environmental, and
Development Economics
The Ohio State University

Frank Lichtkoppler
District Specialist
Ohio Sea Grant

Extension Program

Mary Bielen
Extension Agent
Ohio Sea Grant

Extension Program

Ohio Sea Grant

College Program
The Ohio State University
1314 Kinnear Road

Columbus. OH 43212-1194
614/292-8949

Fax 614/292-4364

http://www.sg.ohio-state.edu

L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. rThe results presented here are from asurvey
of Main Street Beach users in 1998. The survey was part of amore extensive study of 1,587 users
at 15 beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational
values and trip expenditures are relatively high for beach recreation, but they also show that there
is diversity among the beaches. The survey acquired demographic, beach perception, and beach
user expenditure and visitation data along with other information. Separate results have been
developed for the 15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane
Creek State Park, East Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach,
Geneva State Park, Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach
(Ashtabula), Lakeview Park (Lorain), Lakeview Park (Port Clinton City Beach), Main Street
Beach (Vermilion City Beach), and Walnut Beach.

Three tables of information about Main Street Beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Main Street Beach compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.
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TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Multiple DaySingle Day

A l l B e a c h e sM a i n S t r e e tM a i n S t r e e t A l l B e a c h e s

1,143
Main Street Beach (Vermilion)

Number of respondents 4 4 56 9 31

361.7053.52 376.4031.16Distance from beach (miles)

8 . 0 13.66 6.21Hours spent at the beach for the entire trip 2 . 4 4
Jeffrey M. Reutter
Director

reutter. 1dosu.edu
$252.47

(67%)
$33.02
(64%)

$14.79
(54%)

$224.79
(49%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

3.66Karen T. Ricker

Communicat ions Coordinata

ricker.15@osu.edu

10 .92 11 . 4 0 2 . 2 7Annual Trips to This Beach
2 . 4 97 . 3 4.33 1.88Annual Trips to Other Beaches

$55,843$61,000$56,765 $49,380Annual Household Income
OHSU-FS-082n

*Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Main Street Beach visitor. The average income for beach visitors is greater
than $49,000. Beach users tend to visit frequently, with single day users taking an average of over 18 trips per year;
11 of these trips are to Main Street Beach and seven trips are to other Lake Erie beaches. Multiple day users take
approximately four trips to the Lake Erie region, with 50% of those trips to the same area and beach. Alarge propor¬
tion of total trip expenditure, more than 45%, is spent within 10 miles of the beach. This expenditure data, along with
single day visitation and trip estimates for each beach, allow direct economic impact estimates for single day beach
visitors. It is estimated that single day visitors to Main Street Beach spend $1 million in the local area each season.
Summing the economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indi¬
cates that the total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4
million per beach.
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Single Day Multiple Day
Main Street Beach (Vermil ion)

Number of respondents
M a i n S t r e e t A l l B e a c h e s M a i n S t r e e t A l l B e a c h e s

1,1436 9 3 1 4 4 5

Pewent of trip time in different activities:
6 1 67 4 5 2 8Beach

0 1 0 2 1 2 0 9Fishing John Hageman
F. T. Stone Latmratory
The Ohio State University
P. O . B O X 11 9

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502

Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 2 0 1 0 50 2Hiking
0 3 0 5 0 8 0 6Picnicking

060 9 0 2 0 8Shopping
01 0 1 0 40 4F e s t i v a l

0 4 10 2 0 14Visiting Family
0 4 0 5 0 911R e s t a u r a n t David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 1^440/326-5878

kelch.3@osu.edu

0 9 0 5 190 6O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. Multiple day Main Street
Beach respondents spent more time at the beach than the average for all beaches, 45%. Although beaches are not a
main attraction for individuals taking longer trips to the region, they clearly play astrong role in the set of recreational
activities in which these individuals are engaged.
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TA B L E 3 :

Beach Perceptions* Scale: l=strongly disagree to 5=strongly agree Fred L. Snyder*
The Ohio State University
Sea Grant Extension

c/o Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022
snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sM a i n S t r e e tM a i n S t r e e t A l l B e a c h e sMain Street Beach (Vermil ion)

Number of respondents 3 1 4 4 51,1436 9

3 . 0 0 3 . 5 73.673 . 1 0This beach is well maintained

3 . 8 33.83 3 . 3 73 . 3 7This beach is safe

2.362 . 1 4 Walter D. Will iams

The Ohio Stale University
Sea Grant Extension

c/o Greater Cleveland Growth Assn.

200 Tower City Center
50 Public Square
Cleveland, OH 441132291
216/621-3300 Fax 216/621-6013
wwilliams@clevegrow1h.com

2 . 3 02 . 3 2This beach is too congested or crowded
3.132 . 4 13.432..T4This beach has good facilities (restrooms, parking...)
2 . 9 42.632.752 . 3 51visit because of near by natural areas
3.733 . 7 23.29 3 . 5 7This beach’s water quality is good enough for swimming
3.633.763.453.19Lake Erie water quality is good enough for swimming
2 . 8 53 . 0 33.62 2.801would visit more often if maintained better

2 . 4 52 . 3 42.462 . 7 71would visit more often if less congested "Extension Program
Co-Coordinators2 . 9 03.282 . 8 43 . 5 11would visit more often if this beach had better facilities

2.642.64 3 . 1 43.101would visit more often if anatural area was near by
2 . 9 23.002.883.191would visit more often if this beach had more activities

*Data reported are averages.
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Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors appear to
believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for swimming. They do not
appear to believe that the beaches are too crowded. Main Street Beach respondents have worse averages than the aggregate data. .;
The fact that the respondents would visit more often if changes were made suggests that changes could improve Main Street
Beach visitation. Overall, however, beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen. 1@osu.edu.
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L ake Erie beaches provide more than anice setting for recreation; they aid the local economy
by attracting diverse visitors to the local community. The results presented here are from asurvey
of Walnut Beach users in 1998. The survey was part of amore extensive study of 1,587 users at 15
beaches along Ohio’s Lake Erie shoreline. The overall results suggest that recreational values and
trip expenditures are relatively high for beach recreation, but they also show that there is diversity
among the beaches. The survey acquired demographic, beach perception, and beach user expendi¬
ture and visitation data along with other information. Separate results have been developed for the
15 beaches surveyed: Camp Perry Beach, Conneaut Township Park, Crane Creek State Park, East
Harbor State Park, Edgewater Beach, Euclid Beach, Fairport Harbor Beach, Geneva State Park,
Headlands State Park (Mentor), Huntington Beach, Lakeshore Beach (Ashtabula), Lakeview Park
(Lorain), Lakeview Park (Port Clinton City Beach), Main Street Beach (Vermilion City Beach),
and Walnut Beach.

Three tables of information about Walnut Beach users are provided below. The tables also
contain the aggregated results for all 15 beaches to see how Walnut Beach compares to the
average. The first table provides demographic, travel, and expenditure information. The second
table shows how visitors spent their time during their trip. The final table shows how visitors
responded to several questions relating to their perceptions of the beaches and beach quality. The
three tables divide the results into single-day and multiple-day user categories. Single-day users
visit the beach and return home that day while multiple-day users include an overnight stay on
their trip.
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TA B L E 1 :

Demographic, Travel, and Expenditure Information*
Multiple DaySingle Day

A l l B e a c h e sW a l n u tA l l B e a c h e s

1,143

W a l n u tW a l n u t B e a c h

Number of respondents 4 4 51 76 6

361.70113.0553 .5236.35Distance from beach (miles)

8.0117.304 .20 3 .66Hours spent at the beach for the entire trip
$252.47

(67%)
$261.38

(70%)
$14.79
( 5 4 % )

$16.01
(60%)

Expenditure within 10 miles of beach
(dollar amount and percentage of total expenditure)

3.666 . 9 71 1 . 4 0Karen T. Ricker

Communications Coordinator
ricker.15@osu.edu

11.35Annual Trips to This Beach
2.494 . 1 23.89 4 . 3 3Annual Trips to Other Beaches

$55,843$58,333$49,380$47,373Annual Household Income
OHSU-FS4)82o

♦Data reported are averages.2000.

This publication is produced
by the Ohio Sea Grant College
Program (projects A/EP-1
and M/P-2 under grant
NA86RG0053).

Table 1provides aprofile of the average Walnut Beach visitor. The average income for beach visitors is greater than
$47,000. Beach users tend to visit frequently, with single day users taking an average of over 15 trips per year; 11 of
these trips are to Walnut Beach and four trips are to other Lake Erie beaches. Multiple day users take approximately
11 trips to the Lake Erie region, with 64% of those trips to the same area and beach. Alarge proportion of total trip
expenditure, more than 50%, is spent within 10 miles of the beach. This expenditure data, along with single day visi¬
tation and trip estimates for each beach, allow direct economic impact estimates for single day beach visitors. It is
estimated that single day visitors to Walnut Beach spend $1 million in the local area each season. Summing the
economic impact estimates for the 14 individual beaches (Euclid excluded because of lack of data) indicates that the
total estimated 144,000 annual single day visitors provide $20 million to the local community, or $1.4 million per
beach.
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Multiple DaySingle Day
W a l n u t A l l B e a c h e sA l l B e a c h e sW a l n u tWalnut Beach

Number of respondents 1 7 4 4 56 6 1,143

Percent of trip time in different activities:
2 867 4 57 7Beach

0 90 2 1201Fishing John Hageman
F.T. Stone Laboratory
The Ohio State University
P.O.Box 119

Put-in-Bay, Ohio 43456-0119
419/285-2341 or 614/247-6502
Fax 419/285-4754 or 614/247-6578

hageman.2@osu.edu

0 50 2 010 0Hiking
0 60 5 0 80 7Picnicking
0 60 2 0 801Shopping
0 4010 10 0Festival

2 0 141 00 2Visiting Family
0 90 50 40 5 David 0. Kelch

The Ohio State University
Sea Grant Extension

Lorain County Extension Office
42110 Russia Road

Elyria, OH 44035
440/326-5851 1^440/326-5878
kelch.3@osu.edu

R e s t a u r a n t

190 50 90 7O t h e r

Note: Columns do not equal 100% due to rounding.

Table 2shows that beach visitation is the primary destination for the single-day visitors who spend 67% of their trip
time on the beach. Multiple-day visitors spend amuch greater proportion of their time in other activities, such as
visiting family, and only spend about one-quarter (28%) of their trip time at the beach. Walnut Beach multiple day
respondents tend to spend more time at the beach than the average response (45%). Although beaches are not amain
attraction for individuals taking longer trips to the region, they clearly play astrong role in the set of recreational
activities in which these individuals are engaged.

Frank R. Lichtkoppler*
The Ohio Stale University
Sea Grant Extension

Lake County Extension Office
99 East Erie Street

Painesville, OH 44077
440/350-2582 RlX 440/350-5928
lichtkoppler.1@osu.edu

TA B L E 3 :

Beach Perceptions* scale: l=strongly disagree to 5=strongly agree Fred LSnyder'
The Ohio State University
Sea Grant Extension

do Camp Perry
Building 3, Room 12
Port Clinton, OH 43452
Phone/Fax 419/635-1022
snyder.8@osu.edu

Multiple DaySingle Day
A l l B e a c h e sW a l n u tAll BeachesW a l n u tW a l n u t B e a c h

Number of respondents 4 4 51 71,1436 6

3 . 5 72.243.672.80This beach is well maintained
3 . 8 32.763 . 8 33.18This beach is safe
2.36 Waller D. Will iams

The Ohio State University
Sea Grant Extension
do Greater Cleveland Growth Assn,
200 Tower City Center
50 Public Square
Cleveland, OH 44113-2291
216/621-3300 Fax 216/621-6013
vrwilliams@clevegrowth.com

2 . 4 72 . 3 02 . 1 2This beach is too congested or crowded
3.133.063 . 4 33 . 4 5This beach has good facilities (restrooms, parking...)
2 . 9 42 . 4 12.752 . 7 91visit because of near by natural areas
3.734.063 . 5 73.94This beach’s water quality is good enough for swimming

Lake Erie water quality is good enough for swimming
1would visit more often if maintained better

3.633.763.453.86

2 . 8 53 . 9 42 . 8 03 , 1 2

2 . 4 52 . 5 32 . 4 62.261would visit more often if less congested ‘Extension Program
Co-Coordinators2 . 9 03.122 . 8 42 . 9 51would visit more often if this beach had better facilities

1would visit more often if anatural area was near by 2.643 . 0 0,	 2.642.67

2 . 9 23 . 5 32.882 , 8 21would visit more often if this beach had more activities

*Data reported are averages.

r

Table 3presents the average response to aseries of questions about the beach they were visiting. In general, visitors
appear to believe that beaches are safe and well maintained, and that Lake Erie water quality is good enough for
swimming. They do not appear to believe that the beaches are too crowded. Walnut Beach respondents have similar
perceptions, although safety may be aconcern for some visitors. The fact that the respondents would not visit more
often if changes were made suggests that beach visitors are satisfied with their Lake Erie beach experience.

The entire results for the 1998 beach user survey can be found on the web at www.agecon.ag.ohio-
state.edu/Faculty/bsohngen/beach/beachin.htm. This research was made possible by funds from Ohio Sea Grant.
Most local visitor bureaus also provided financial and in-kind assistance, including the Ashtabula Convention and
Visitors Bureau, the Lake County Visitors Bureau, the Convention and Visitors Bureau of Greater Cleveland, the
Lorain Convention and Visitors Bureau, the Erie County Visitors Bureau, the Fremont/Sandusky Convention and
Visitors Bureau, the Ottawa County Visitors Bureau, and the Greater Toledo Convention and Visitors Bureau. For

information contact Dr. Brent Sohngen at (614) 688-4640 or sohngen.l@osu.edu.
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