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STATE OF DELAWARE
EXECUTIVE DEPARTMENT
PIERRE S. DU PONT DOVER, 19501 PHONE (302) 878 - 4101

GOVERNOR

To All Delawareans:

Last November I invited representatives of Delaware's tourism and
recreation industry to participate in a working conference to investigate
the problems and potential for development of tourism and Tecrestion ie
the State's economy. The purposes of the conference were to:

1. Identify public and private roles in the tourism and recreation
industry and identify ways to coordinate public and private
efforts;

2. Provide an open forum for tourism and recreation issues;

3. Provide an educational seminar regarding programs and
techniques for strenghtening the tourism and recreation
sectors of Delaware's economy; and

4. Establish working relations smong the conference participants
which would facilitate cooperation in specific joint projects.

The exchange of information, fdentification of problems, and formulation
of constructive policy and program recommendations, which are presented in
the following conference summary, are proof that this indeed was a working
conference. Many of the recommendations have already become policy; che
others will be acted upon in the coming fiscal year.

I want to thank all of the participants who made this conference &
success. By your work, you have contributed to the future economic growth
of Delaware through tourism and recreation. I hope to see you continua .
your involvement in promoting this very valuable sector of Delaware's
economy.

Sincarely,

“RLO 2L

Pierre §. du Pont
GOVERNOR

PSduP/1n



Recommendations for

Future Actions
Policy

1.

| ]

The Governor shall establish a Tourism
Advisory Board to provide public and private
input to overall tourism planning and pro-
gram development in Delaware.

_The Governor shall include representatives

from the tourism and recreation industry as
voting members on his State Development
Council, a reconstituted and expanded version
of the existing State Economic Development
Council.

_The State Comprehensive Qutdoor Recre-

ation Planning Program (SCORP) within the
Technical and Community Recreation Ser-
vices Section of the Division of Parks and
Recreation (TCRSS, DPR) shall assign a high
priority to encouraging public and private
recreation acquisition and development
projects that increase overnight visits to the
state.

. The SCORP policy guidelines shall continue

to directly address private tourism and rec-
reation industry issues.

_The Tourism Advisory Board, the SCORP

program, and SCORP’s Technical Advisory
Committee (TAC) shall coordinate their
tourism and recreation policy, planning and
development efforts.

. SCORP, in the TCRSS, DPR, with the assis-

tance of TAC, shall hold public participation
workshops across the state as one step in
preparing the SCORP planning document.

7. SCORP, in the TCRSS, DPR, shall continue

to extend management information services
to the public and private sectors of the
tourism and recreation industries.

. All state informational and promotional bro-

chure production shall be centralized in the
Division of Economic Development to ensure
the production of consistent, inexpensive
and good quality products.

9. The Division of Economic Development shall

encourage the Delaware Travel Council to
take a more aggressive role as a unifying
mechanism for Delaware’s tourism industry.

Planning and Research

1. The Division of Economic Development, in

conjunction with the Tourism Advisory
Board, shall prepare a tourism development
strategy to extend tourism and recreation
development opportunities throughout the
state and throughout the year. This strategy
shall consider employment opportunities for
state residents, compatibility with existing
facilities and the resource base, and consis-
tency and coordination with Delaware’s other
economic, recreation and land use plans and
policies.

. SCORP, in the TCRSS, DPR, the Division of

Economic Development, and the Department
of Transportation shall jointly investigate the
feasibility of conducting a study on regional
tourism and the demand for out-of-state rec-
reation activity.

3. The Division of Economic Development and

the Division of Parks and Recreation shall
work together to identify and analyze laws



that inhibit tourism and recreation develop-
ment and to draft recommended legislative
changes as necessary.

. The Division of Parks and Recreation and

the Division of Economic Development shall
prepare a report on the potential increasc in
the use of parks if a statewide tourism pro-
motion program is implemented, and on the
impact that increased use might have on
park operation and maintenance.

. The Governor shall establish a task force of

public and private sector representatives to
stimulate recreational use of the Delaware
River and Bay. The task force, to be coor-
dinated by the Delaware Sea Grant Marine
Advisory Service, shall document facility
needs, identify potential sites, examine
economic and environmental factors and
prepare a development and implementation
program.

Education and Promotion

1.

b2

The Division of Economic Development shall
sponsor an annual workshop to train state
public recreation and tourism facility per-
sonnel to work more effectively with the
public. The workshops shall emphasize public
relations and hospitality.

. The Division of Economic Development shall

sponsor workshops on tourism development
techniques such as tour packaging, brochure
production, grantsmanship, and advertising.
Nominal fees shall be charged to cover the
workshop expenses.

. The Division of Economic Development,

SCORP, in the TCRSS, DPR, and the Sea
Grant Marine Advisory Scrvice shall sponsor

an annual conference on tourism and rec-
reation to bring together the various members
of the industry to discuss pertinent issues, to
introduce new ideas and trade techniques,
and to gather public and private input on
projects.

The Division of Economic Development, in
conjunction with the Delaware Travel Council
and the Tourism Advisory Board, shall pub-
lish a newsletter to serve the public and pri-
vate sectors of Delaware’s tourism and recre-
ation industries.

Program Development and Implementation

1. The Division of Economic Development shall

develop and implement a comprehensive
tourism marketing program.

. The Division of Parks and Recreation, the

Division of Economic Development and
other interested public agencies shall work
together to develop guidelines and a program
to attract and accommodate private invest-
ment and concessions for public lands that
will be compatible with, and not detrimental
to, the resource base and public management
practices. This program’s goal shall be to
provide public recreation opportunities.

. The Division of Economic Development shall

assist the Departments of Agriculture and of
Natural Resources and Environmental Con-
trol in promoting the use of public and pri-
vate fishing and hunting opportunitics™to
attract out-ofstate users. Efforts shall be
placed on activities that take place through-
out the year.

. The Division of Economic Development and

the Division of IYish and Wildlife, with the



assistance of the Sea Grant Marine Advisory
Service and the private sector, shall sponsor
annual regional and state salt and fresh water
fishing tournaments.

5. The Division of Economic Development shall

institute a financial incentives program to
encourage regional tourism association devel-
opment, regional and local advertising, and
special events development.

. The Division of Economic Development. in
conjunction with the Delaware Travel Coun-
cil, shall appoint an ad hoc committes of
hospitality professionals to conduct site
tours and public image evaluations of Dela-
ware tourism and recreational facilities. This
committee shall make recommendations for
improving the public image of these facilities.

. The Divisicn of Economic Development and
the Delaware Travel Council shall sponsor an

annual contest to recognize efforts to im-
prove the public image of state, community
and individual public and private facilities
and attractions.

. The Division of Economic Development and

the Department of Transportation shall seek
funds to develop visitor information centers
at all major access points to the state and
have three centers built and in operation by
1979,

9. The Department of Transportation shall work

with the Divisions of Fish and Wildlife, Parks
and Recreation, Forestry, Historical and Cul-
tural Affairs. and Economic Development to
ensure that adequate and appropriately placed
road signs are provided and maintained for
public tourism and reereation areas and pri-
vate attractions with public access.



Tourism and
Recreation:

Their Interdependence
and the Roles of the
Public and Private
Sectors

Tourism and recreation are not separate
entities. They can and should work hand in hand.
Douglas C. Frechtling, director of the U.S. Travel
Data Center, stressed that idea in his keynote
address to the conference.

Frechtling defined the two concepts thus:
recreation is “all leisure time activities aside
from maintenance and nurturing.” Towrism is
“all recreational travel.”” The recreation indus-
try’s concerns are resource conservation and
management. Tourism is concerned with energy
availability and price, tax treatment for busi-
nesses, transportation, and economic develop-
ment.

While recreation is associated with a social
welfare motivation (it promotes healthful activi-
ty), tourism is associated with a strong economic
motivation (it enhances job opportunities, in-
comes, and tax revenues). Despite the apparent
surface differences, said Frechtling, the two are
interdependent.

For example, people travel outside their
home areas to enjoy recreation facilities, but
they require tourist facilities to support them
while they’re away (lodging, food, transporta-
tion, entertainment). Most of the national parks
(recreation) are outside urban centers, so park
users must travel to them and depend on tourism
support services. Businesses that promote and

market products for tourists recognize that
where outdoor recreation facilities exist, so do
tourists. Therefore, they locate nearby.

Frechtling noted that 12% of the $110
billion spent on tourism in the United States in
1976 was devoted to outdoor recreation trips,
helping to stimulate local economies.

Yet we can’t ignore conflicts. They do exist.
And in recent years, it’s been the conflicts be-
tween recreation and tourism that have been em-
phasized rather than the interdependence. It’s
true that recreational planners and administrators
generally do not view visitors as tourists. They
often don’t recognize that some people must
travel great distances to use the facilities and
must use tourism support services in the immedi-
ate area. And sometimes they distrust the profit
motive.

The tourism sector often opposes public
competition and government interference in the
marketplace. The issue of property rights arises
as government gets involved in land acquisition
and management for public recreational purposes.

A key point, noted Frechtling, is to realize
that the conflicts can be overcome. The recre-
ation and tourism industries, as well as the
public and prvate sectors of both, must com-
municate and cooperate. Although much mis-
understanding exists about the limits of public
and private sectors, the two industries should
work to define boundaries and to develop ways
to coordinate activities.

Frechtling stressed the need for each indus-
try to be aware of the importance of the other:
tourism facilitates recreational use of land and
provides jobs and income for local residents.
Recreation is a major motivation for travel and
recreatjonal facilities attract tourists to an area.

The tourism and recreation sectors of Dela-



ware's economy should take advantage of the
opportunities that interdependence offers. Op-
portunities exist for joint projects in planning,
developing, and managing leisure-time facilities
that will both enhance outdoor recreational ex-
periences and help develop local economies.
Delaware is ideally suited for cooperative efforts
— it’s asmall state and there’s interest in coopera-
tion. This conference has established a basic
framework for it.

“The key words to come out of this con-
ference,” said Frechtling, “*will be interdepen-
dence, communication, and cooperation.”

Frechtling’s view of public and private
sector cooperation was shared by Maurice Arnold,
regional director of the Bureau of Outdoor Rec-
reation, who later in the conference cited Dela-
ware’s State Comprehensive Outdoor Recreation
Planning Program (SCORP) as an example of
such a partnership. Arnold also pointed out the
necessary dependency of recreation on a quality
environment, accessible recreational facilities,
and high quality open spaces.

SCORP is the Governor’s management plan
for recreation in Delaware, explained Austin P.
Olney, secretary of the Delaware Department of
Natural Resources and Environmental Control.
Olney invited all conference participants to
attend the public forums to be held by SCORP
during the summer of 1978. The forums will
help develop a framework for Delaware’s recre-
ation management policies.
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What's Your
Government
Doing For You?

That was the question addressed at an early
session by four panelists representing various de-
partments and agencies. Participants heard a
brief overview of same of the services available
to public and private sectors of the tourism and
recreation industries.

Lawrence Bicking, of the New Castle County
Department of Parks and Recreation and the
Delaware Recreation and Parks Society, talked
about the role of public recreation agencies.
Their job, he said, is to provide open space,
acquire and develop park lands, and foster recre-
ational programs for the benefit of both area
residents and tourists. The Delaware Recreation
and Parks Society favors private investment on
public land to further the use of state resources
while minimizing the impact on public financial
resources.

The state’s Division of Parks and Recre-
ation, housed in the Department of Natural Re-
sources and Environmental Control, gets involved
in many aspects of the business of recreation.
William J. Hopkins, manager of the Technical
and Community Recreation Services Section
of the division, explained some of the activities.
His office is responsible for park planning, land
acquisition, development of state parks and ad-
ministration of the Land and Water Conservation
Fund, and the Delaware SCORP,

From a somewhat different perspective,
Paul Jensen told conference participants how
the Sea Grant Marine Advisory Service functions
and how it works with Delaware’s tourism and
recreation industry. Jensen is an advisory special-



ist with the Sea Grant College Program at the
University of Delaware. The goal of the state
and federally funded Sea Grant program, being
carried out in almost every coastal state, is to
promote the wise use and development of marine
and coastal resources. Through research, educa-
tion and advisory services, the Delaware program
reaches residents, visitors and tourists. The Fisher-
man’s Hotline (a daily recorded telephone mes-
sage on Delaware Bay fishing conditions), educa-
tional brochures and bulletins, and issue-oriented
conferences for specific marine resource users
are some of the services provided by the Marine
Adyvisory Service.

Donald Mathewson works with the Dela-
ware State Travel Service in the Division of Eco-
nomic Development, Department of Community
Affairs and Economic Development. The Travel
Service’s primary charge is to develop and im-
plement a tourism development program and to
promote tourism in Delaware. [n that capacity,
the Service produces and distributes brochures,
responds to inquiries from visitors and potential
visitors, works with nearby states to attract
tourists to the region, sponsors travel writer tours,
and supplies written and photographic materials
to national publications.

What are you doing for your government?
Addressing the other side of the question at a
different session was Parker Nelson, president
of the Virginia Travel Council (VTC). It’s not a
one-way street, said Nelson; the tourism industry
has to communicate its concerns to state deci-
sionmakers. He illustrated that by describing the
Travel Council, a private organization repre-
senting the travel industry in Virginia. The VTC
has successfully organized a program to increase
public awareness of industry concerns and to
increase decisionmaker support for tourism.

Group Tour
Development/
Tourism Association
Development

To attract group tours, a state or region
must offer a good product plus a congenial, ef-
ficient atmosphete, according to George
Guenther, president of Talmadge Tours of
Philadelphia. That’s how you get people to come
to you . . . but there’s more to a group tour than
initial attraction. A successful group tour requires
a joint promotional effort by hotels, restaurants
and facilities in an area, as well as one central
organizing body, said Guenther. The organizer
could be either a state tourism office or a local
tourism association.

He highlighted the different kinds of tours
that can be developed, the function of a tour
broker in relation to the group tour, and how to
make Delaware known to tour brokers.
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The question of how tourism associations
can be effectively established and operated was
addressed by Robert Uguccioni, executive di-
rector of the Pocono Mountains Vacation Bureau,
Inc. (PMVB). The PMVB is a tourism association,
so Uguccioni used it as an example, explaining
how the resources of many individuals and or-
ganizations can be pooled to form an effective
regional tourism promotion program. Entire
community involvement is essential to the
success of such an effort. The PMVB membership
includes traditional representatives of the tourism
and recreation industry and local businesses that
support tourism and recreation.

Public Relations and
Participation/
Marketing and
Promoting Tourism

Dorothy Greer is retired from the position
of public relations head of Winterthur Museum,
and she's also a member of the National Society
of American Travel Writers. Drawing on her
experiences, Greer discussed how various kinds
of public relations activities can be used to
develop and implement effective tourism devel-




opment programs. Travel writer tours are impor-
tant, she noted, in getting your state or region
known. The kinds of writers to seek are the ones
with interests that parallel your tourism program
promotion goals. And, Greer added, it’s impor-
tant to be a good host to travel writers.

David Griffith, an account executive with
the public relations firm of Lawler, Ballard and
Little, took the podium to talk about the func-
tions and typical activities of public relations
firms in tourism promotion.

The actual nuts and bolts of developing and
running an effective tourism development pro-
gram was the subject of a session featuring Paul
Decker, director of the Pennsylvania Bureau of
Travel Development; Douglas Frechtling, director
of the U.8. Travel Data Center and the confer-
ence keynote speaker; and Marshall Murdaugh,
commissioner of the Virginia State Travel Ser-
vice.

Decker and Murdaugh cited their experi-
ences as state travel directors to illustrate both
positive and negative points. They described
activities that state travel offices can initiate to
promote and market tourism, and they related
problems that must be overcome before imple-
menting an effective tourism development pro-
gram.

Help /s available for the tourism industry
and state travel offices, said Frechtling. Various
types of research studies are being carried out
through different agencies, and much informa-
tion isavailable to assist in planning and program
development.

Recreation Markets
in Delaware

Delaware is host to over 11 million travelers
annually but the state doeslittle to systematically
exploit its recreation market potential. Gerald
Cole, professor of agriculture economics at the
University of Delaware and J. Patrick Redden,
coordinator of the State Comprehensive Qut-
door Recreation Planning Program (SCORP),
pointed out that tourism is a form of recreation.
The state needs to put more effort into increasing
overnight stays among the tourist population
and, more basically, to increase the proportion
of tourists within the existing travel population.
Cole noted that future market growth will depend
on regional demographic and organizational
factors.

Paralleling this theme, James H. Gilliam, Jr.,
secretary of the Department of Community
Affairs and Economic Development, spoke brief-
ly on the benefits of this particular conference.
Economic development in Delaware should not
be limited to industrial recruitment, he stated,
but should encompass many aspects of develop-
ment, including tourism and recreation. While
the current level of services is affected by limited
financial and manpower resources, Gilliam urged
the conference participants to support efforts
to increase tourism and recreation financing and
development.
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In a luncheon address, Governor Pierre S.
du Pont noted that Delaware is one of the few
remaining green spots on the East Coast and that
state government should capitalize on this asset.
The tourism and recreation industry is at least
the third largest component of Delaware’s econo-
my. It is an especially attractive direction for
economic development because the tourism and
recreation industry depends on the maintenance
of the environmental quality and quality of life
that Delawareans expect.
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Source: Delaware Statewide
Comprehensive Qutdoor
Recreation Planning Program
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Your Chance to Talk

On the second day of the conference, par-
ticipants divided into five smaller groups, fo-
cusing on specific concerns and potential solu-
tions to problems. The composition of each
group was different, soa broad range of concerns
was voiced. From these lists of problems and
suggested solutions, recommendations for future
action were adopted, endorsed by Governor
du Pont, and are reported in these proceedings.

The five groups included representatives
from hotels and motels, the arts, museums, state
government, public and private tourism and rec-
reation organizations, marine-related interest
groups, private businesses, and chambers of
commerce. Following is a summary of the
problems and solutions posed by each group.

Group 1  The hospitality sector

Problem

The seasonal nature of tourism in Delaware

Sointions

1. Local operators should join forces to package tours,
and develop and promote activities with prime scasons
other than summer.

3. The state should prepare a tourism development and
promotion strategy to reduce seasonality and increase
geographic distribution of tourism in Delaware.

Problem

Lack of national recognition of Delaware’s tourist facili-

ties and amenities

Solutions -

1. The Delaware Travel Council should take a more active
role in promoting tourism.

2. The state should increase its promotion efforts, in-
cluding dissemination of brochures and other informa-
tion materials.

3. The state should develop information centers at all
major access points.
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4. The state should develop a rest stop/information

center on Interstate 95 near Newurk as soon as possible.

5. The state should establish a matching grant program
to encourage local tourism association advertising.

6. The state. in conjunction with the Deluwure Travel
Council, should establish an ad hoc commitiee of
public image evaluations of Delaware tounsm and
recreation facilities.

7. The state should sponsor educational seminurs to
increase the expertise of organizations and individual
operators.

Problem

Fragmented nature of the tourism industry in Delaware

Solutions

1. The Belaware Travel Council should play a more active
role in organizing and representing the tourism indus-
try in Delaware.

2. The state should prepare a newsletier to serve the
public and private sectors of the tourism and recre-
ation industry in Delaware.

3. Local operators should form local tourism develop-
ment associations to pool information and financial
resources to promote areas of Delaware as tourism
destinations.

Group 2 The arts, museums, recreation organizations

Problem

Fragmented approuch to servicing the tourism and recre-

ation market

Solutions

1. The stute should develop and publish a directory of
public and private tourism and recreation agencies
and groups.

2. The State Comprehensive Outdoor Recreation Plan
(SCORP) should establish a private sector Technical
Advisory Commitiee to broaden representation of
ideas in SCORP.

3. The state should encourage the development of a
muscum and arts council to develop and implement
strategies for promoting the arts,

Problem

Underutilization of tourisn and recreation facilities in

Delaware

Sclutions

1. The state should provide signs to direct people to
tourisn and recreation facilities.

2. The state should develop a comprehensive tourism
and recreation marketing strategy.

3. The museums should rotate exhibits periodically to
encourage additional visits and increase the attractive-
ness of the museums,

4. The museums should provide “touchable™ exhibits
for children and provide other ¢xhibits to increase
visitor involvement.

3. The museums should develop tour packages for small
spenders.

6. The muscums should expand their scope of services
to include recreationul uses compatible with their
facilitics, such as bike paths, picnic areas, and festival
and art show areas.

7. The museums should plan and develop a trail system
to connect the museums with other recreational
attractions.

Problem

Coneentration of tourism-related traffic along the north-

south routes and at the shore with associated congestion,

and lack of use of facilities at other locations

Salutions

1. SCORP should establish a statewide trail and auto-
mobile route system to link existing facilities.

2. The state should develop a strategy to encourage de-
velopment that will reduce seasonality and increase
geographic distribution of tourisim and recreation
opportunities.

3. The City of Wilmington should increase public access
to its waterfront. )

4. Agencies involved in development and redevelopment
should include multiple use recreation areas in devel-
opment site open spaces. Whenever possible, existing
historic sites, parks and museums should be linked
with these projects. Plans should be based on the
area’s historic and cultural resources.

15



5. Locabovernmergsoulgplaya moractiveoleiii
promotingourismat themunicipakveby devel-
opingrails,conductingialkingours a»dsponsoring
special events,

Problem

Shortaged sulTiciessindgo promotendstafffacili-

tiesandto changea»dniaintainexhibits

Solutions

1. The»iuscums and otlier tourism and recreation facili-
ties shouldform regionalassociationto pool re-
sourcesor advertisingind prograi»devclopment.

2. The muscumsand other tourism and recreation !acili-
liessliouldexpounglseof volunteerstaff for para-pro-
fessionalfunctions and encourageservicegroup pro-
jectsto benefitthe facilities.

3. The stateshouldexpandthe useof its information
centersto assisthe regionalassociations licit
promotionalefforts.

4. The i»useui»sand otlier tourisiii a»d recreation facili-
ties shoulddevelopinnovativewaysto increasead-
vertisingwhile cutting productionandmailingcosts,
includingiggybackimguseummailingsvithregu'ar
widespreadailingsnadeby banksutilities a»d
other organizations.

Grouf Publicangrivateurisandecreation
organizatims

Problem

Laclof a coordinatetbtvelopmeahdmarketingro-

grarifortourisrandecreatiomDelaware

Solu tions

1. The state should establishan advisory committee or
councilon tourismto developa frameworkor long
andshort-rangmalsandworkactivitieto stimulate
and direct tourism developmentin Delaware.

2. Thestateshoulddevelo@ndinaintaina computerized
inventonof informatioraboutattractiongn Dcla-
ware.

3. Thestateshouldpreparea regulanews!der to serve
the tourisin and recreation industry.

4. Thestateshouldbuild andoperatestateintormation
ce» ters.
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5. Thc stateshouldencourageegtonatourismassocia-
tions to develop packagetours.

6. Thestateandthe regio»atourismassociationshould
activelpromotexistingpeciaventsuchasO!d
DoverDaysanda DayAt Old NewCast!eandinitiate
»ew special events.

Problem

Un»ecessatggalrestrictionson tourismandrecreation

development activities

Solutions

1. Thestateshouldenactlegislatiorto enableong-term
leasesn publiclandsto raisetheliniit of bondedin-
debtednessabove $50,000, and to allow the state to
let two-yearcontractsfor brochureprinting.

2. Thc stateshouldenactother legislatiorto provide
businessncentivesfor tourism and recreation devclop-
ment activities.

Groug Marine-orientbdsinesseandelatefields

Problenr
Poorcoordinationbetweerprivateinterestandpublic
agenci@stheuseandnanage»iefexistingesources
Solutions

1. Ttie recreationand tourisi» industry shouldwork
witli stateagencidse developetterattractionsuch
asanexpandefishingournamerandbettempack-
agingf activitiesg.g.,morninghartefishingand
afternoontrips to DoverDowns.

2. In coiijunctionvithrepresentativeftherecreation
andtourismndustrythestateshouldeviewegula-
tionsof parkaccessadssurfingswimmingand
ot'f'-the-roadvehiclesto find more effective ways to
t»i»i>itizeconflicts and misunderstandings,This review
mightresultn moditiedegulatiorend/oimproved
understandingridapplicationof existingregulations.

3. The state and the recreation and tourism industry

shouldvorktogetheto ii»proveheavailabilityf

information on recreational activities, particularly
those availablein the non-peak season.

The stateshouldconsideraddinga recreatiorand

tourismdevelopmenbfficer who could be a single

»



contactpoint whenproblemsariseandcouldwork to
developadditionaloppor unities.

Problem

FnvironmentaProtectiorofficersin thcstateparksystei»

wereidentified ashurtingthe tourist businesby acting

more like police officers than helpful park ra»gers.

So/srAon

1. Thestateshouldprovidespeciatrainingfor statepark
EnvironmentaProtectionofficersin dealingwith the
public.

Problem

Sliortagef water-orienteghysicafacilities boatrai»ps,

boat ramp parking, marinas, fishing piers, ctc.! sufficicn

to restrict the presex»tdcniand for recreation. lii addition,
the shortagef facilitieswill limit thc properriscof tlie
area'swater-oric»tcd recreatio»al potential.

SoJurlons

1. The highest priority sliould be to provide additional
public launch ramps and parking facilities because
this is the greatestconcern.

2. Thc state should work closely wi Ir  hc private sector
to identify prorrusingsites and strategiesfor new
facility development in Delaware River and Hay. A
task force should bc cstablisfrerl to deal witfr the
problem,

3. Thestateandlocalinterestssliouldwork closelywith
the StateComprehensiv@utdoorRccrcaio» Vla»ni»g
ProgramSCORP!o idcx»til'y meandy which dit'll-
cultiesin usingLandandWaterConservatioffuiids
for public mari»ascan be overcome.

4. Consideratiorshouldbe givento cstablishnicnof a
public ocean f'ishing pier, possibly in conjunction
with the oceanoutfall construction in Bctlia»y Beach.
Consideratioshouldalsobegivento establishment
of facilitiesfor launchingsmall car-top!boats.

Groupb Private sectoandmunicipalities

Problem
Lack of communication between menibers of'the tourisni
and recreation industry a»d decisionmakersin Delaware

Solutions

1. Tire state sfiould establislt an advisory council on
to urism and rc credtin n.

2. Thc DelawareState Travel Serviceshouldactively
solicit advice from representativesof the three coun-
tiesr>»marketingstrategie$or Delaware'secreational
tourism industry.

3, Tlic DelawaretateTravelServiceshoulddevelopa
plan for educating legislators on thc importance of
lic tourism and recreation industry in Delawareso
that additional appropriations for promotion canbc
sougfrt,

4. The Delaware State Travel Service should conduct an
educational prograr» to make state, coun y and local
officials aware oi the economic contribution of the
tourism and recreation indus ry to Delaware.

Problem

I»liospitableparkrangersaind EnvironmentaProtection

officersat Delawareseasliorgarks.Thisis relatedto

carly beaclrlrrsing$or surffishermeranddifferential

fces for ou -of statcers.

5olrrtions

| . Statepark»iariagei»cnshouldinstructpersonnebn
the rulesof hospitality and better advisethem about
tlie purposesof userfees.

Z. Thestateshoiildprint on stateparkadmissiortickets
an cxplanaiori and breakdown of fees.

3. Thestateshorildseekadditionalfundsto keepbeach
areasopen for surf fishing during eveninghours.

Problem

Lackol' sufTicienbudgetfor tourism promotionin

Delaware

Solurions

I, The Delaware State Travel Servicesliould seekan in-
creasedbudget,possiblyusingpart of the proceeds
froni the accoriimodations tax initially car»iarkcd
I'or promrrtion! to promote tourism.

2. TheDelawarestateTravelScrviccsliouldeffectively
useits travel displaysat regional trade shows.
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11:15 a.m.
reation
2:00 p.m. SessiorB: Tourism AssociatiorDevelop-
ment
Moderator: Jenny Smith, salesrepresenta-
tive, Howard Johnson Motor Lodge,
Newark; owner, Visitor Service of Delaware 12 noon
Tour Guides;past president,Delaware
Travel Council
Robert Uguccioni, executive director, Po-
cono Mountains Vacation Bureau, Inc.
3:00 p.m. Coffee Break
3.'15 pm. Sessiod: PublidRelationsandParticipation 2:00 p.m.
Dorothy Grcer, retired publi«relations 330 .M
head,Winterthur Museum;member, Nation- =0 p-m.
al Society of American Travel Writers 4:00 p.m.
David G. Griffith, account executive, 4:15 p.m.
Lawler Ballard Little
4:15 p.m. Closing
4:30 p.m. CashBar
WednesdayiNovemberl6
9:00 a-~. Sessiorb: Techniquesor Promotingand
MarketingTourism
Moderator: Donald Mathewson, Delaware
State Travel Service
Paul Decker, director, PennsylvaniaBureau
of Travel Development
Douglas C. Frechtling, U.S. Travel Data
Center
MarshalMurdaughcommissioneirginia
State Travel Service
10:15 a.m. Coffee Break
10:30 am.  Session6: Making Your Voice Heard

Remarks: Secretary JamesH. Gilliam Jr.,
Department of Community Affairs and
Fconomic Development
LuncheonAddress: Maurice D. Arnold,
regional director, Bureauof Outdoor Rec-

Moderator: Daniel P. Roth, president,
Delaware Travel Council

Parker Nelson, president, Virginia Travel
Council

Session 7: Recreation Markets in Delaware

Moderator: J. Patrick Redden, coordinator,
Delaware State Coniprchensive Outdoor
Recreation Planning Program SCORP!

Gerald Cole, professor of agriculture eco-
nornics, University of Delaware

Luncheon

Remarks;SecretaryAustin P. Olney,
Department of Natural Resources and
1',nvironrnental Control

Ltmcheon Address: Governor Pierre S.

du Pont

Session8: Your Chance To Talk
Sessior®: Summaryof Group Findings
ClosingRemarks

Cash Bar
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Parker Nelson
President

Virginia Travel Council
2309 East Broad St,
Richmond, VA 23223

Austin P, Olney

Secretary

Department of Natural Resources
and Environmental Control
TatnaB Building

Dover, DE 19901

Robert Uguccioni
Director

Pocono Mountains Vacation Bureau, Inc.

1004 Main St.
Stroudsburg, PA 18360

Participants
Mr. and Mrs. William C, Adkins

TreasureBeachCampground
Fenwick Island, DE 19944

Joseph H. Allen, Jr.
President

Allen Travel Agency, Inc.
139 South State St.
Dover, DE 19901

W.W. Anderson

Holiday Inn of Wil mington
4000 Concord Pike
Wilrnington, DE 19803

Barbara Asti e

Guage Corporation

1105 Market St.
Wilmington, DF. 19801

Donald F. Bard
Associate Director
Conferences and Centers
University of Delaware
Newark, DE 19711

Lewis D. Barton
Commissioner

City of Rehoboth Beach
P.O. Box C

Rehoboth Beach, DE 19971

Jeanne Beekhuis
Fothergill/Beekhuis  Associates
1834 Jefferson PIl., N.W.
Washington, D.C. 20036

Bob Bernard

Director

Sussex County Industrial Development
P.O. Box 589

Georgeto wn, DE 19947

Suhhash Bhai

Professional Studies Planner
Department of Transportation
P O. Box 778

Dover, DI. 19901

G. Daniel Blagg

Delaware Technical and Community College

Terry Campus
Dover, DE 19901

Raymond C. Bock

Ray Bock and Associates
821 West St.

Wilmington, DF. 19801

Haral dT. Bock man
606 Hillside
Wilinington, DE 19805

Don Bowman

Wilmington Department of Parks and Recreation

800 French St.
Wil niing ton, D E 19801

David Brandon

Division of Economic Developinent
630 State College Rd.

Dover, DE 19901



Ron Breeding

F-xecutive Director

Seaford Recreation Association
P,O. Box 142

Seaford, DI' 11973

Sara Brownlee
Henlopen Hotel
Rehoboth Beach,DE 19971

Elma J. Carlson

J aynes-Carlson Realty

178 North du Pont Highway
Dover, DE 19901

Zachery Carter

Recreatio n Su pervisor

Kent County Parks and Recreation
417 South State St.

Dover, DE 19901

Elizabeth T. Caulk

Chief, Office of information and Education
Department of Natural Resources

and Environmental Control

Tatnall Building

Dover, DE 19901

Marie Chambers
Hillendale Museum

P,O0. Box 129
Mendenhall, PA 19357

Roger S. Claus

New Castle County Executive Office
City County Building

800 French St.

Wilrnington, DE 19801

David J. Coyle

Director

City of Milford Parksand Recreation Department
201 South Walnut St.

Milford, DE 19963

Raymond B, Creswell

Manager

Howard Johnson's JVlotor Lodge
New Castle, DE 19720

Ralph S. Cryder

Director

New Castle County Depart ment
of Parks and Recreation

102 Middleboro Rd.
Wilmington, DF. 19804

Bob Curtiss
News-Journal Company
831 Orange St.
Wilrnington, DE 19801

Richard Dcrric.kson

City Commissioner

City of Rehoboth Beach
Rehoboth Beach, DE 19971

Leon dcVahnger, Jr.

F-xecutive Director

Delaware League of Local Governments
134 East Water St.

Dover, DF. 19901

Gerard L. Esposito
Environm enta 1 Planner
Sussex County 208 Prograin
P,0. Box 507

Georgetown, DF. 19947

John and Dorothy Farrow
Southwinds Motor Court, Inc,
P.O. Box 51

Rehoboth Beach, DE 19971

David A. Fisher

Executive Vice President

Greater Dover Chamber of Commerce
Treadway Towers

Dover, DE 19901



W.I', Gabel

State 1'orcster

Delaware Department of Agriculture
P.O. Box D

Dover, DE 19901

Peter Geldof, Jr.

Manager

Division of Parks and Recreation
Department of Natural Resources
and Fnvironmental ‘ontrol

Tat nail Building

Dover, DE 19901

Robert F, Gift

Chief, State Planning Division

U.S. Bureau of Outdoor Recreation
600 Arch St.

Philadelphia, PA 19106

Jean Gilmore

Public Relations Assistant
Delaware Art Museum
2301 Kentmcre Parkway
Wilrningion, DE 19806

Flcanor Goetx

Sales Pro>notion

Hotel Du Pont
Wilrnington, DI'. 19899

Lindsay Greenplate

Marshall and Grcenplate Travel Association

10th and Market Sts.
Wilmington, DF. 19801

Peter Hagen

Story and Kelly-Smith, Inc.
123 S. Broad St.
Philadelphia, YA 19109

Steve Haley

Delrnarva Advisory Council
P.O, Box 711

Salisbury, MD 21801

James F. Hall

Director of Parks and Recreation
ity of Newark

P.O. Box 390

220 Elkton Rd,

Newark, DE 1971 1

Robert R, Hall

Sales Manager

Hotel Du Pont

11th and Market Sts.
Wilnrington, DE 19801

Gerald M, Hansler

Executive Direcior

Delaware River Basin Commission
P.O, Box 7360

West Trenton, NJ 08628

George H. llarrison, Jr,
President

Leisure Point

R.D, 1, Box 306B
Millshoro, DE 19966

Andy Hickey
Holiday inn

Rt. 273 and 1-95
Newark, DI'. 19711

Anna 1tolli day

llelaware ‘l'echnical and ‘ommunity
'"1'crry Campus

Dover, DE 19901

Sue lludson

New 1llimensions Real Estate
Five Points

Lewcs, DE 19958

Melanic 1lulse

Division of 1',conomic Devcl<iptncnt
630 State College Rd,

Dover, DE, 19901

ollcge
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Rosella llumcs

Economic Development Coordinator

Kent County Economic Development Committee
56 The Green

Dover, DE 19901

Lynn Jankus

Legislative Chairman

Christina Chapter

Business and Professional Women
1015 North Rodncy St.

Wil mingto n, DE | 9801

Mildred Kaliski

Guide Coordinator
Rockwood Museum
610 Shipley St.
Wilrnington, DE 19801

William L. Kapa

Director

Wilmington Department of Parksand Recreation
City County Building, Room 628

800 French St.

Wilmington, DE 19801

James A. Kindregan
President

Photo-Art, inc,

1105 Jefferson St.
Wilrnington, DE 19801

Don S. Knox

Director of Recreation
City of Dover

P.O. Box 475

Dover, DE 1990]

Mary Burt Lankford

Secretary/Treasurer

Rehoboth Beach Chamber of Commerce
3 Robinson Dr.

Rehoboth Beach, DE 19971

Pat Lawson

Ncw Castle County Department of
Parks and Recreation

2920 Duncan Rd,

Wilmington, DE 19808

William LeCates
Town of Millsboro
Box 466

Millsboro, DE 19966

klarold K. Light

Associate Director

Delaware Museum of Natural History
P.O. Box 3937

G reenville, DE 19807

Wendy Lindquist

Division of Economic Development
630 State College Rd.

Dover, DE 19901

Janice F, Lurie

Cornrnumty  Coordinator
Delaware State Arts Council
1105 Market St.
Wilmington, DE 19801

Patricia A. Maley

D.D. Intern

Department of Planning
City of Wilmington

800 French St.
Wilmingto n, DE 1 9801

Thomas C. Marshall
President

Magic Age of Steam
Yorklyn, DE 19736

Julian Massey
President/General Manager
Dover Coca-Cola Bottling
P.O. Box 306

Dover, DE 19901



Mr. and Mrs. John M. McCarty
Mac's Bait and Tackle

R.D, 2, Box 57

Dewey Beach, DE 19971

DennisMcGlynn
Director, Public Relations
Dover Downs, Inc,

Box 843

Dover, DE 19901

Charles D. McCoinbs

New Castle County Parks and Recreation
2920 Duncan Rd,

Wilmington, DF. 19808

William E. Mc Daniel
Secretary

Department of Agricul ure
Agriculture  Building

Dover, DE 19901

William McD errnot t

Division of Economic Development
630 State College Rd.

Dover, DE 19901

Roy Miller

Division of Fish and Wildlife
Department of Natural Resources
and Environmental Control
Tatnall Building

Dover, DE 19901

Olive B, Morris

Chairman, Recreation Departinent
Town of Fenwick Island

Fenwick Island, DE 19944

Jack Nylund

Executive Director

Milford Chamber of Commerce
Milford, DE 19963

Peter Olivero

Quality Inn Dutch Village
111 South du Pont Highway
New Castle, DE 19720

Joseph O'Neig

Director

Kent County Parks and Recreation
417 South State St.

Dover, DE 19901

Charles Ostas

Sea Crest Motel

Garfield Park and Atlantic Ave.
Bethany Beach, DE 19930

Ambalal P. Patel
Manager/Owner

General Wayne Motel

133 South du Pont Highway
New Castle, DE 19720

Kent Perkins

Assistant Director

Newark Parks and Recreation
Box 390

Newark, DE 19711

Thomas S. Pendleton

Bicycle Consultant

Delaware Fnends of Bikecology
415 West 21st St.

Wilmington, DE 19802

Barbara B. Porter

President

South Shore Marina, inc.
Box, 356

Bethany Beach, DE 19930

Mrs. William Prettyman, Jr.
Homestea d Carn ping

R.D, 4, Box 154
Georgetown, DE 19947

Shirley Price

Assistant

JamesL. Murray Bait aiid Tackle
Ocean View, DE 19970

Colvin Randall

Public Relations

Longwood Gardens
Kennett Square, PA 19348
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J. Patrick Redden

SCORP Coordinat!>r

Technical and ‘on!'nunity  Recreation
Services Sectio n

Division of Parks and Recreation

Tatnall BuBding

Dover, DL 19901

Jack T, Roe

ity Planner

City of Dover
P.O. Box 475
Dover, DE 19901

Charles J. Roth

Recreation Specialist

New Castle County Government
801 McKennans ‘hurc hRd.
Wilmington, DE 19808

Daniel P. Roth

Holiday Travel

P,O. Box 68
Wilmington, DI'. 19899

Mr. and Mrs, Horace Sagers
Delaware Campground Association
P.O. Box 182

Ocean View, DE 19970

George T. Sargisson
Executive Director

Recreation Promotion and Service, Inc.

1307 Orange St.
Wilmington, DE 19801

Donald F. Schive
Sunrise Motel

Rt. 4, Box 95
Seaford, DI'. 19973

Gene Schwenk
News-Journal .‘'ompany
831 Orange St.
WI!lmington, DI', 19801

Z6

F.,K, Segner

Sea 'rest Motel

Garfield Park and Atlantic Ave.
Bethany Beach, DI, 19930

Allce Selpie

Director

Special Programs

Greater Dover Chamber of Commerce
P,O. Box 576

Dover, DE 19901

Lihba Sevison
Public Relations Jfficer
Hagley Museu!n
Wilrnington, DE 19807

John Sheppard

Brandywinc River Museum
Box 141

'‘hadds l'ord, PA 19317

George 'I'. Sikorski
Director, Visitors ‘ouncil

Delaware County Chamberot' Commerce

602 Fast Balt!!nore Pike
Media, P A 19063

Granville Smith

Sussex Delaware Travel Council
218 Park woo d St.

Bethany Beach, DE 19930

Gwynne P. Smith

State Representative
1419 Fresno Rd.

Green Acres

W!Inlin g ton, DE 1 9803

1 eany Slhith
101 Edgewood Rd.
Wilmington, DE !9803



Glenn T, Smoot

Manager of Recreation

Division of Parks and Recreation
Department of Natural Resources
and I',nvironrnental .'ontrol
Tatnall Building

Dover, DL' 19901

Jane Stalzer

Special Events Coordinator
Public Relations

Haglcy Museuiii
Witmington, DI; 19807

Cathy Stryker

Museums Coordinator
Delaware State Arts Council
1105 Market St.
Wilmington, DI'. 19801

Jane M. Sundberg

Outdoor Recreation Planner
Bureau of Outdoor Recreation
600 Arch St.

Philadelphia, PA 19106

Kan Tailor

Manager, Gateway Motor Inn
1515 du Pont klighway

New Castle, DE 19720

Winnie Taleinal

Division of Historical and Cultural Affairs
Archives Building

Dover, DE 19901

Alan O. Thompson

Planning Technician

Kent County Planning Office
56 The Green

Dover, DE 19901

Steve Tindall

Historical Society of Delaware
505 Market St.

Wilmington, DF. 19801

Janics Il. Tung,
Executive Director

WI LMAP '0

2062 New Castle Ave.
Wilmington, DE 19801

Doug and Sterling Van Rees
Taylor Marine Center

R.D. I, Box 156

Milford, DI. 19963

Harry Van Sant

Recreation 'Supervisor

Kent County Parks and Recreation
417 South State St,

Dover, DI'. 19901

William H. Vernon
State Representative
Howard-Vernon Real Estate
Rehohoth Beach, DI' 19971

Adella S. Vignola

F.xccutive Director

Rchohoth Beach Chainber of Coninierce
73 Rehoboth Ave.

Rehoboth Beach, DE 19971

William Ward

Bill ward, Inc.

3037 Market St.

Box 828

Wilmington, DE 19899

Nancy Webb
Delaware. SPCA
P.O. Box 6067
Stanton, DE 19804

Mary Ann Weikcl
Delaware OMBI',

630 State 'ollege Rd.
Dover, DE 19901

‘atherine  Wheeler
Head, Public Relations
Winterthur  Museum
Winterthur, DE 19735



John fl. Wik
Acting Director

Coastal SussexWater Quality Progran>

P.O. Box 507
Georgetownpl! 19'7

Ralph F, Willin>nsJr.
C.'olleg®f Marine Studies
University of Delaware
Lewes, DI 19958

John E. Wilson 111

Director

Division of Parks and Recreation
Department of Natural Resources
and Environmenta! ‘ontrol

Tat nail Bui! ding

Dover, DI-: 19901

Joan Zinman

Recreation t'herapist
4608 Talley Hill Lane
Wilmington, DE 1'103
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